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Spark 


Hudson’s Helmsman 
Barit on Safety 
Sunday Supplements 
Hoffman Points Way 
‘Doe’ Gilpin, Writer 


By 
Chris Sinsabaugh 


WO MONTHS of administra- 

tion of Hudson affairs by the 
aew president, A. Edward Barit, 
apparently demonstrates that this 
veteran “independent” company is 
enjoying the lush times of six 
and seven years ago right now. 
As the industry swings into ac- 
tion for the spring selling season 
the high command in the big 
plant out on East Jefferson tells 
me that right now there are four 
times as many more new Hudsons 
and Terraplanes in operation on 
the streets and highways of the 
nation than there were a year 
ago now. Proving that the new 
stuff is being delivered and not 
standing around on _ salesroom 
floors. And January, February 
and March were the best Hudson 
first quarter since 1930, from the 
standpoint of units sold. 

More evidence of prosperity and 
a promise for the rest of the year 
is that the company reports it has 
the strongest dealer organization 
since 1930, which seems to be its 
present yardstick, with 3,138 out- 
lets pegged on the big map on the 
walls of the office of Bill Tracy, 
general sales manager more 
dealers than at any time in the 
past six years. 

+ * - 


SO I TAKE IT that the Hudson 
house is in order, that the Barit 
administration is carrying on in 
the traditional Hudson manner, 
which must be most satisfying to 
the men who retail the product. 
President Barit is no stranger to 
the dealer body and the experi- 
ence he has gained in his 27 years 
with the company stands him in 
good stead now. For on his way 
to the top he has filled most of 
the responsible jobs in the com- 
pany, so his understanding of the 
various problems of production, 
engineering, sales and finance 
comes in handy now he is “tops.” 

f * * 

AS I SAT across the desk from 
the new president I made a 
mental picture of him as I saw 
him. To me he seemed an execu- 
tive who is quiet in his manner- 
isms, kindly in expression and 
yet a man who is firm in his deal- 
ings with his co-workers. There 
is an atmosphere of unhurried 
calm about him. He is low-spoken 
and you note poise and confidence 
in his bearing and you sorta feel 
that here’s a brass hat who acts 
without hesitation or doubt. 

Barit believes that the oppor- 
tunities for the automobile dealer 
to make money never’ were 
greater than at the present time 


(Continued on Page 24, Col. 1) 


Improvement Due| 
Mostly to Service 
Operations, Claim 


DETROIT. — Steady im- 
provement in dealer profits 
in Pennsylvania since 1933 
is shown in the report of 


the Pennsylvania Automo- 
tive Assn. covering the opera- 
tions of 314 dealers during 1935. 
The average final net profit in 
all departments during last year 
was 1.05 per cent of sales, ac- 
cording to the survey, as com- 
pared with 0.69 per cent in 1934 
and 0.55 per cent in 1933. The 
report shows further that these 
318 dealers realized a net profit 
on investment of 7.8 per cent with 
the highest manufacturer group 
showing 10.4 per cent and the 
lowest showing 4.5 per cent. 

The bulk of improvement in 
profit, according to this survey, 
came in through the service door 
as the losses on combined new 
and used car operations were 
greater than in 1934, although 
considerably better than in 1933. 
The survey was conducted by 
Edward Payton, analyst of PAA, 
and is summarized as follows: 

“The 314 participating dealers 
sustained a net loss of 0.69 per 
cent of new car sales on com- 
bined retail new and used car 


(Continued on Col. 1) 


Ernest N. Smith, 
AAA Exec. V.-P., 
Dies in Capital 


Page 2, 


WASHINGTON.— Ernest N. 
Smith, executive vice-president of 
the American Automobile Assn., 
died Friday 
morning. He had 
been in ill health 
for several 
months. 

Oreaniacd mo- 
toring, as per- 
sonified by the 
American Auto- 
mobile Assn., 
had a division 
in its ranks 
some 15 years 
ago, comparable 
with the Civil War between the 
North and South. The National 
Motorists Assn. came into being 
as a result and disputed the 
sovereignity of the AAA. The 
fight was a bitter one and lasted 
for several years. Finally each 
licked its wounds, forgot its dif- 
ferences and a new AAA rose up 
like a Phoenix out of the ashes. 
Thomas P. Henry, of Detroit, at 
the time president of the AAA, 
continued as the head of the re- 
united forces. The situation was 


(Continued on Page 2, Col. 4) 


E. N. Smith 











JUST IN TIME: C. 


W. Nash, chairman of the board of Nash 


Motors (right), arrived in Kenosha from California last week just in 
time to participate in the announcement of Nash’s highly satisfactory 
profits for the quarter year. At the left is C. H. Bliss, vice-president 
and director of sales who headed a greeting party for C hairman Nash. 


AMA March Wirtilistiies 
Best Since June, 1929 


NEW YORK.—A 47 per cent | 
increase in motor vehicle produc- | 


tion by members of the Automo- 
bile Manufacturers Assn. for 
March was revealed in the reg- 
ular monthly production report 
released by the association. 


The March output for the group 


was estimated at 323,160 units | 


which was not only an increase of 
47 per cent over the previous 
month but was 15 per cent higher 
than March of last year. 

On the basis of this estimate, 
the first quarter output was 
placed at 820,186 units—an in- 
crease of 16 per cent over the 
corresponding period of 1935. The 
first quarter’s output has been 





The Top Ten 


Passenger Cars 
First Ten in Registrations 
for Two Months Plus 10 
States in March as RKe- 
ported in ADN Today. 
1936 - - 
Pos. Make Pos. 
1—130,749 Chev. 64,441— 2 
2—105,423 Ford 125,493— 1 
3— 59,963 Plym. 57,122— 3 
4— 29,558 Dodge 22,972— 4 
5— 23,531 Olds. 15,907— 6 
6— 19,343 Pont. 16,680— 5 
j— 17,561 Buick 8,643— 8 
7 
9 
0 


1935 


8— 12,579 Huds.* 9,844— 
9— 7,990 Stude. 5,355— 
10— 7,166 Chrys. 5,214—1 
"Includes Terraplane. 


Total All Makes 


439,438 346,735 
ce Total Registrations to Date, 1936- 
1935, page 28, this issue. 





exceeded only twice in the his- 
tory of the industry—in 1928 and 
1929. 

The report which is based upon 
factory shipments covers the 
operations of all but one of the 
| major producers in the industry. 
It is summarized below: 

March, 1936—323,160 cars 
trucks. 

February, 
and trucks. 

March, 1935 
trucks. 

First quarter of 
cars and trucks. 

First quarter, 1935—-704,935 cars 
and trucks. 


Nash Profits 
$72,372 in First 
Quarter of Year 


and 


1936 220,581 cars 


280,758 cars and 


1936—820,186 


KENOSHA, Wis.—-A net profit 
of $72,372.04 for the quarter ended 
Feb. 29. After deduction of manu- 
facturing and administration ex- 
penses and providing for state 
and federal taxes was shown in 
the statement of the Nash Motors 
Co., submitted to its board of 


| directors at their regular meet- 


ing here Thursday. 
In the same quarter of 1935, 


| the company showed a loss of 


$405,905.72. The balance sheet as 
of Feb. 29 showed current assets 





(Continued on Page 30, Col. 3) 


“inconsequential 


Records Topple 


For Many Firms 


As Demand Rises 


May and pa Vie For 
Honors as Peak 


Month 
March Retail Sales 


Chevrolet 126,119 
Ford 96,786* 
Dodge ...... §23,0007 
Oldsmobile .. 20,738 
Pontiac 17,466 
Buick 15,057 
Hudson-Terraplane .... 9,240 
Studebaker 6,785 
Packard 5,377 
Graham ..... 2,010 
Chrys. Corp. (ex. Dodge) 57,000+ 
Other makes plus trucks 30,000+ 


369,578 
tEstimated. ‘Ford domestic and world sales 
wore $22,460. §Inctusive of 9,000 trucks 


DETROIT.—Retail sales 
during March hit the peak 
so far this year with the to- 
tal ranging between 350,000 
and 375,000 units, accord- 


ing to reports from a majority 
of the plants this week. April 
evidently will go above the March 
record with dealers divided as to 
whether April, May or June will 
earry off the honors for the best 
month this spring. 

It must be understood that 
these figures for March represent 
retail deliveries to consumers in 
the United States and they must 
not be confused with registra- 
tions. The bulk of the March 
upturn. seems to have been ex- 
perienced during the _ closing 
weeks of the month and the ac- 
celerated sales pace was carried 
on into the early weeks of April. 
The difference between registra- 


(Continued on Page 12, Col. 1) 


War Department 


Told to Cancel 
Truck Contract 


WASHINGTON.—The War De- 
partment Thursday was ordered 
to throw out a contract for 39 
Chevrolet trucks and was for- 
bidden to complete purchase of 
about 150 more, on the ground 
that bid specifications included 
” requirements re- 
stricting competition. The order 
was issued by R. N. Elliott, act- 
ing comptroller general. 

The acting comptroller’s de- 
cision was one of the more force- 
ful of a series in which the gen- 
eral accounting office has repri- 
manded the War Department for 
its methods in letting contracts. 

Army officials, according to a 
letter from War Secretary Dern, 
which Elliott quoted, had pro- 
posed to buy the 39 trucks from 
General Motors although the bids 
failed to meet department re- 
quirements. The Marmon - Her- 
rington Co., dealing in Fords, 
protested the award. 
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Steady Rise in Profits Reported by Penna. Dealers 


Improvement Due Largely 
To Service O perations, Claim 


(Continued ‘ivams Page 1) 


sales last year against the losses, 
as reported in last year’s survey 
of 0.61 per cent in 1934 and 0.81 
per cent in 1933. Profits from 
other sources, mainly parts and 
service, were more than sufficient 
to offset this loss, however, so 
that the survey shows a final net 
profit on all departments of 1.05 
per cent on sales as compared 
with 0.69 per cent in 1934, and 
0.55 per cent in 1933. 


“The data presented in the sur- 
vey is based on reports from 314 
dealers who in 1935 had a gross 
volume of $90,240,056. The group 
sold 12,307 new cars at wholesale, 
58,891 new cars at retail, and 
97,507 used cars at retail. Net 
profit on wholesale of $7,983,338 
was $212,926. On retail new car 
sales of $47,303,532, the net was 
$4,009,665, but these earnings were 
more than offset by a loss, after 
expense and after crediting 
finance reserves, of $4,330,469 on 
$21,162,245 of used car sales. The 
final result of combined new and 
used car retail sales of $68,465,777 
was a loss of $320,804. 

“Service department profits 
amounted to $158,573 on sales of 
$5,793,032, while the stockroom 
netted $820,278 on sales. of 
$7,997,909. 


“The final net profit for the 


group on all operations after ad- | 
The net | 
capital investment of the group | 


justments was $961,818. 


was $12,314,745, according to the 


survey—a return on the invest- 


ment of 7.8 per cent. These earn- 


ings are after officers’ and own- | 
ers’ salaries amounting to $1,285,- | 


881, an. average of $4,095 


dealership.” 


Chevrolet Truck 
Managers Meet 


At Detroit Rally 


DETROIT.- “The field organiza- 
tion of Chevrolet Motor Co.’s 
truck department, as represented 
by truck managers of nine re- 
gions covering the United States, 
were gathered in Detroit last 
week for a conference on mer- 
chandising plans for the remain- 
der of 1936. In addition to the re- 
gional managers, the visitors in- 
cluded, as special honor guests of 
the company, a zone truck man- 
ager from each region who had 
attained the highest record in ex- 
ceeding his quota of sales. 


The program included besides 
the discussion of truck merchan- 
dising, addresses by the depart- 
ment heads. C. R. Scharff, traffic 
manager, discussed Chevrolet’s 
policy governing the use of rail 
and truck transportation in han- 
dling its own materials and prod- 
ucts, and C, P. Fisken, advertis- 
ing manager, told of the plans for 
truck advertising. 


The sessions closed with a din- 
ner at the Book-Cadillac, attended 
by officials and executives of the 
company, including M. E. Coyle, 
president and general manager, 
who made the address of the eve- 
ning. 

Regional truck managers at- 
tending the conference were J. 
W. Burke, Flint, Flint region; K. 
H. Scherfenberg, Janesville, Great 
Lakes region; F. W. Fleishmann, 
Tarrytown, Atlantic Coast region; 
C. S. Glock, Buffalo, Eastern re- 
gion; W. V. Tomlinson, St. Louis, 
Middle Western region; F. L. Mc- 
Clure, Dallas, South Western re- 
gion; Nevoy Rofinot, Oakland, 
Pacific Coast region; H. P. Sat- 
tler, Atlanta, South Eastern re- 
gion, and B. W. Taber, Boston, 
New England region. 


The zone truck managers who 
were honored for their outstand- 


per 


| Indianapolis; 


| with a sudden 


| says 
| sales manager. 





ing performance were H. C. King, | 


A. Moriarty, Birmingham; H. F. 
Sandrock, Janesville; J. W. Har- 
lan, Memphis; R. D. Mahoney, 
Dallas, and Bradley Sizer, 
Angeles. 


Keller Expects 
Bright Future 


For Studebaker 


SOUTH BEND.—Terming sales | 


prospects for April 
ally bright,” 
vice-president in charge of sales 
at Studebaker Corp., 
that retail deliveries of passenger 
cars and trucks showed a 76.7 per 


“exception- 


cent gain during March over the ‘Pontiac Sales 


March deliveries totaled 6,785 | 


same month last year. 


units as against 3,839 for March 


1935. Keller added that deliveries | 
for the quarter amounted to 14,- 


086 units compared with 9,007 
for the first three months of 1935. 
This is a net gain of 56.4 per cent 
over the same period of 1935. 

Eighty-nine new dealers were 
appointed during March accord- 
ing to an announcement from the 
plant. 


Cadillac March Sales 


Best Since March 1929 | 


| than 


DETROIT. March, 
rush of 


the 


ending 
spring 
largest 


buying, brought 


Cadillac-LaSalle retail volume re- | 
corded in any March since 1929, | 
general | 


Don E. Ahrens, 


The extent of the pick-up is in- 


| dicated by the fact that Cadillac- 


LaSalle dealers did 31 per cent 
more business in the last 10-day 
period of March than in the com- 
bined two previous periods of the 


month. Deliveries for this 10-day | 


period were exceeded only in the 


boom years of 1928 and 1929. The | 


full month of March brought a 
sales increase of 121 per 
over March of 1935 and 


L. G. Cassell, Tarry- | 
| town; F. E. Gross, Baltimore; J. | 


Los | 


George D. Keller, | 


announced | 





cent | 
76 per | 
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DER SANGER BUND from Buffalo. Herr Jimmie Grier, manager 
of Buffalo zone of Pontiac Motor Co. leads his Duetsche (?) singing 


class of district. managers in 16 verses of “Ei, 


Du Schoene” for the 


enlightment of the zone and district managers of the company’s 


central region at a recent banquet at the Book-Cadillac Hotel, Detroit. | 





Were Best 


PONTIAC, Mich.— March was 
the biggest month Pontiac Motor 


| Co. dealers have had since July, | 
| 1929, 


says H. J. Klingler, presi- 
dent. 


Retail deliveries for March were | 


17,466, which is more than double 
the February deliveries; 
than January and February com- 


bined, and almost 1,500 more than | 


March of 1935. 
The last 10-day period of March 


with 8,129 deliveries, was bigger | 
10-day period | 
1929, and was the} 


any other 
since April, 
third largest in Pontiac’s history. 
The two periods which exceeded 
it were in 1929. Nothing equalled 


it prior to 1929. 


“Pontiac dealers had the biggest | 


used car month in their history in 
March. They sold 35,367 used 
cars,” said Klingler. 

“Since the first of the year they 


have sold 76,807 used cars which | 


is one and one-half times as 


many used cars as have been sold | 


by Pontiac dealers during any 
first three months period in the 
history of the company. 


“That indicates pretty well that | 


our dealers are well alive to the 
necessity of keeping their used 


cent over February of this year. | cars moving in order to take ad- 





Buick Retail 


FLINT.—-Domestic retail deliv- 
eries of Buicks during March 
totaled 15,057 units, 
doubled sales for the previous 


month and a gain of 130 per cent | 


over March, a year ago, accord- 
ing to Harlow H. Curtice, presi- 
dent. 


March deliveries compared with 


6,577 sales reported in February, | 
a gain of 8,480 units or 128 per | 
cent, and with 6,534 in the corre- | 
sponding month a year ago, an | 
increase of 8,523 cars or 130 per | 


cent. 


Approximately half the total 
business for the month was trans- 
acted during the final 
period, 


throughout the country. This was 
the biggest final 10-day period of 
March since 1927. It compared 
with 2,890 deliveries in the final 
period of the preceding month 
and with 3,258 in the correspond- 
ing period of March a year ago. 


Unfilled orders on hand at the | 
increase, | 


factory continued to 
standing at 10,400 as of Apr. 4. 
March sales, it was pointed out, 
exceeded domestic production 
during that month. 

April production schedules have 
been stepped up 2,000 units, Cur- 


| tice 


more than‘) 


10-day | 
in which 7,188 cars were | 
delivered to retail customers | 








Deliveries 
Continue Big Increase 


|} on the 


said, bringing the 
projected output for April to 18,- 
602 cars, including export 

Canadian shipments. 
be the highest month’s output 
since August, 1930, when Buick 
announced its new models for the 


| following year. 


greater | 


total | 


This will | 


for March 
Since July ’29 


| oa aoe of every opportunity to 
sell new Pontiacs. 
| “How great the recuperative 
| powers of this country are is indi- 
cated by the way automobile 
retail sales and deliveries have 
increased during the last part of 
March. 
“Even 
winters in history and with de- 


structive floods covering populous | 
parts of northeast, Pontiac deal- | 


ers are entering April with more 
unfilled retail orders on hand 
than they have had at any other 
time this year. 


Ernest N. Smi Smith, 
AAA Exec. V.-P., 


Dies in Capital 


Page 1) 
| chaotic, but Henry, first selecting 
as general manager of the AAA 
| Ernest Smith, who came from the 
| United States Chamber of Com- 
merce, brought about a motoring 
peace that has prevailed ever 
| since and which has made the 
AAA the strongest motoring or- 
| ganization in the world. Henry 
has been its president ever since 
|}and Ernest Smith was the one 
| that carried out his commands. 
| I speak feelingly when I write 
| of Ernest Smith, for I was closely 
associated with him for six years 
American Motorists, the 
association’s official publication. 
| So I give him unstinted credit for 
| making the AAA what it is today 
truly representative of the car 
owners of the country, fighting 
for their legislative rights, clam- 
oring for improved highways and 
| making the affiliated clubs busi- 


(Continued from 


PLENTY OF ENTHUSIASM is displayed by these Pontiac district 
managers at the recent banquet at the Book-Cadillac Hotel, Detroit, 
on the occasion of the central region district managers’ training 
school. In the center, looking over the Pittsburgh sign, is A. R. Shedd, 


zone manager. 





after one of the worst | 


| R. 








ness organizations which give mo- 
torists accurate touring informa- 
tion, service them when they 
had roadside troubles and in 100 
other ways look after’ their 
comfort. 

Mr. Smith had a brilliant per- 
sonality. He was a magnetic 
after dinner speaker, a writer of 
great ability and charm, a two- 
handed fighter for the cause he 
served. It will be hard for the 
AAA to replace him. I’m proud I 
followed his flag for those six 
years.—Chris Sinsabaugh. 


Buick Obtains 
New Ruling On 
Out State Taxes 


FLINT.—With scores of retail 


| customers from throughout the 


country coming to the Bujck fac- 
tory to take delivery of their new 
cars, a ruling has been obtained 
concerning Michigan and other 
state sales taxes applicable in 
these cases, according to L. M. 
Taylor, director of car distribu- 
tion of the Buick Motor Co. 

Out-of-state sales are not tax- 
able in Michigan, Taylor stated, 
but any tax levied in the home 
state of the purchaser must be 
applied to the sale. This holds 
where the transaction at the fac- 
tory is at wholesale by the manu- 
facturer or distributor to an out- 
of-state dealer for the purpose 
of resale to the customer. 

If the sale is direct to the re- 
tail buyer, whether from out of 
the state or not, it is taxable the 
same as any other Michigan sale, 
Taylor said. 


‘Hudson Has Best 


First Quarter 
In Past 6 Years 


DETROIT. — Retail sales of 


| Hudsons and Terraplanes for the 


first quarter of 1936 totaled 20,- 
730 cars, breaking all records for 
this company since 1930. William 
Tracy, vice-president in 
charge of sales, in releasing these 
figures stated that each of the 
three months of January, Feb- 
ruary and March was better 
from the standpoint of retail 
sales than any corresponding 
month in six years. 

“Our sales are continuing to 
climb,” stated Tracy. “The week 
ended Apr. 4, was the best single 
week we have had since May, 
1930. Sales for that week were 
over 39 per cent higher than for 
the corresponding week of last 
year. For the last seven weeks 
each seven-day period has shown 
a substantial gain over the week 
before. We believe that the 
strength of the market is further 
indicated by the fact that we are 
breaking these sales records in 
the face of weather conditions 
that are far from ideal. Our gain 
in sales is general all over the 
country.” 


Studebaker Has 


Owner Contest 


SOUTH BEND. — The “most 
faithful Studebaker owner” has 
not yet been found, according to 
Geo. D. Keller, vice-president in 
charge of sales. 

Announced on _  Studebaker’s 
84th birthday in February, the 
contest to bring forth the most 
loyal Studebaker owner of history 
has brought a big response, but 
no single contestant has yet dom- 
inated the field to win the grand 
prize. The prize, a President 
Cruising Sedan—is still awaiting 
the Studebaker friend who has 
been most loyal through the 
years, 

The Veteran Owner Contest will 
close on May 16. All motorists 
who have been particularly faith- 
ful to Studebaker cars are urged 
to send in their applications be- 
fore that date. 
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Dealers Expect 2576 April Sales Gain Over March 


Inquiring Reporter Finds 


Optimism in all Sections 





ADN’S Inquiring Reporter This Week Asked 


The Following Questions: 
What increase in sales for April over March do you expect 
in your section for both new and used cars? 
What month will be the peak sales month of this year? 


If the Inquiring Reporter’s query did not get around to 
you, your comment would be appreciated. 
your views on these questions. 


Please write us 








DETROIT.—Sales of new and 
used cars in April are expected to 


show an increase over March of | 


from 15 to 25 per cent, dealers in 
various parts of the country as- 
sert in reply to ADN’s Inquiring 
Reporter queries this week. 

The dealers all agree as to the 
increase in April—they differ only 
as to its degree. Some place the 
advance as high as 80 per cent 
over the March figure 
others, more modestly, place the 
increase at from 10 to 50 per cent. 

May is expected to be the peak 
month in new car sales this year 
by the majority of dealers ques- 
tioned although nearly as many 
named April as the month when 
the ceiling would be reached, in 
their estimation. 

July and August are expected 
by those dealers replying to be 


sales. 
The replies of the dealers 
received by the Inquiring Re- 
porter follow: 
A 


Eldridge Motor Co., Seattle 
Wash.: “April to date is approxi- 


ES * 


mately 10 per cent up on new and | 
used cars over March. Our new | 
car peak month is April and July | 


is the high month for used cars.” 
* * * 

Stanley H. Horner, Washington, 

Dp. &s: 


last month.” 
* a * 

Cincinnati Automobile Dealers 
Assn.: “Our new car registrations 
for March are so misleading that 
they provide no basis for com- 
parison with the same month a 
year ago. 
cense plate fiscal year in Ohio 
being changed from Jan. 1 to 
Apr. 1. Records of new car sales 
for March are, therefore, an ac- 


Sales Managers Meet Set 
By St. Louis Dealer Group 


ST. LOUIS. — 
Louis Automotive Assn, Inc., 
through Joseph A. Schlecht, sec- 
retary and manager, announces 
that the first meeting of a sales 
managers’ division will be held 
here at the Hotel Melbourne Apr. 
14 at 6:30 p.m. Officers will be 
elected from both new and used 
car dealer salesmen to conduct af- 
fairs of this new division. 


The announcement follows a 
preliminary meeting held by sev- 
eral sales managers of this terri- 
tory and presided over by the 
president of the Greater St. Louis 
Automotive Assn., Milton B. 
Strauss. 

Carroll 
Stewart, Inc., 


Cartwright, of I. M. 
was elected chair- 


man of the temporary meeting. | 


He appointed a program commit- 
tee of the following sales man- 
agers: Charles K. Saltsman, Hud- 
son-Frampton Motor Car Co.; J. 
B. Ashner, Arthur R. Lindburg, 
Inc.; W. R. Willis, Roberts Chev- 
rolet Co., and W. W. Wilson, 
West Side Buick Auto Co. 
Highlights of the program for 
the new division will be discussed 
by a prominent speaker at the in- 
augural meeting. (1) Good fel- 
lowship; (2) Understanding 


Among Sales Managers; (3) Un- 


while | 


as | 





“New and used car sales | 
are keeping the same average as | 


This is due to the li- | 





The Greater St. 





cumulation dating back six | 
months. April looks like a star | 
month this spring.” 

* * * 

Tom  Botterill, Ine. Denver, | 
Colo.: “Estimated April new car | 
sales here will show an 80 per | 
cent increase over March. Tax | 
assessment day being Apr. 1 al- | 
ways depresses March unduly and | 
inflates April registrations. We | 
believe May will be the year’s | 
peak of actual buying but April | 
will be peak as to registrations. | 
Estimate used car sales for April | 
will be 25 per cent above March.” | 

* * ES 


Frank J. Fanning, East Orange, 
N. J.: “Conservatively I believe 
April in this section will increase | 


| both new and used car sales by | 


50 per cent over March. May | 


3 | Should be the peak month of the 
their best months for used car | 


year.” 
* * * 

H,. B. Vaughan, Birmingham, | 
Ala.: “April new car sales should 
increase 20 per cent. However, | 
this is largely due to April 1 be- 
ing tax date and delayed March 
deliveries, Used cars have in- 
creased 10 per cent. The trend 
is steady with slight upward 
trend. It looks to me as if May 
will see the peak for the year.” 

* 


A. V. Reopell, Springfield, Mass.: 
“We expect April business to 
show an increase in both new and | 
used car sales on a margin of 25 
and 100 per cent respectively. The 
trend continues upward and | 
weather and employment condi- | 
tions will serve to keep it on the 
upgrade. Dealers’ used car stock | 
will doubtless serve to stem buy- 
ing sometime in May with the 
result that April will be the peak 
new car month. Used car sales 
will probably peak later in the 
year, probably in August.” 


+ * 


| adopted 
|““directors will 


ethical Business Relation; (4) 
Undesirable Salesmen; (5) Com- 
paring Allowances on Used Cars. 

The association now has a serv- 
ice and parts managers bureau, | 
which has proved its usefulness in | 
improved merchandising of parts | 
and service during its several 
years of existence. 

Of the new division’s program, 
Schlecht said, taking for example 
the comparison of allowances on | 
used cars, that this will tend to- 
ward more uniform allowances on | 
cars of comparable value, increase 
the confidence of patrons in used 
cars as desirable purchases, and 
build sales volume. The public is 
demanding more and more value 
in used cars, it is said, and deal- 
ers may reap the benefit of this 
confidence and expectation in 
greater measure through co-oper- 
ation than otherwise. 


Some factors which influence 
sales of used cars, Schlecht said, 
are at the present time, first, ap- 
pearance, including the tires. 
Second, as a factor affecting sales, 
is mechanical efficiency. Then 
follows preferences as to interior, 
and other details. 








| Motor Co. 
| on a profitable basis for the first 


| Black, 


| quarter,” 
| show a net profit after all charges 
| and while we don’t want to be too 
nevertheless the out- | 
| look leads us to believe we can | 


|White Motor Co. 
On Profit Basis; 


First in 5 Years 


CLEVELAND. “The White 


is currently operating 
time in five years,’ Robert F. 
president, has announced 
stockholders. “The March 
Black continued, “will 


to 


optimistic, 


| continue at the same pace or bet- 


| were 


| single month since 1927. 


| largest in the company’s history. 


| strengthening the company’s po- 
| sition. 
| get the company on a sound basis 


| 1935 


| count. 
| loss in 1934 of $1,400,801. 


|a reduction in par value of the 
|ination of $6,175,766 surplus defi- 


| dividends could be paid, and at 


| surplus of $24,449,234.” 


‘Western Roads 


|ter for the balance of the year. 
| Total 


deliveries of trucks 
buses in the first quarter of 1936 
2,483 as 
1,261 in 1935, or an increase of 
96% per cent. Deliveries 
March were greater than any 
Orders 


for buses in March were the 


“Our situation at the present 
time is due to increased business 
and to the fact that the last half | 
of 1935 was spent in reducing our | 
costs, strengthening our trade | 
position with new lines. of 
streamlined trucks and generally 


Because of our desire to 


it was necessary to make rather 
drastic charge-offs in the 1935 
financial report, which made the 
net loss for the year larger than | 
it might have been otherwise.” 


and | 
compared with | 


in | 





For the year ended Dec. 31, 
, the company and its subsid- 
iaries had a net loss of $2,911,736, 
which was after charges of $647,- | 
312 for depreciation, $409,951 for 
amortization of dies, etc. and 
$445,732 write-down of inventory. | 
In addition, directors 
an adjustment in valuation of 


which was charged to surplus ac- 
This compares with a net 


The company’s balance sheet 


at the year-end while current 


assets totaled $13,771,598, and cur- | 


rent liabilities amounted to $2,- 
139,854, which gave working capi- 
tal of $11,631,744 and a current 
ratio of 6% to 1. At the end of 
the preceding year cash was $2,- | 


| 508,086, current assets were $15,- | 
| 096,137, 


and current liabilities | 
were $1,369,244, with working | 
capital amounting to $13,726,893. | 

“In furtherance of the policies 
last year,” Black said, | 
ask stockholders | 
at the annual meeting to approve | 


capital stock from $50 to $1 per 
share. This will permit the elim- 


cit, which would have to be made 
up out of future earnings before 


the same time will leave a capital 


Propose System 


WASHINGTON.—A plan under 
which western railroads eventu- 
ally would spend $6,000,000 to es- 
tablish a correlated system of 
trucking operations to co-ordinate 
with rail service is disclosed in 
an application filed with ICC by | 
Union Pacific, Burlington and/| 
Chicago & Northwestern. 

These carriers seek joint au-| 
thority to acquire the Union| 
Transfer Co., which operates 
throughout Illinois, Iowa, Ne- 
braska and Minnesota, at a cost| 
of $150.000. This company, it is in- 
dicated, would form the nucleus 
of the proposed system. 

In the immediate future, it is 
indicated, a total of $600,000 will 
be spent by the three carriers to 
supplement operations of the Un- 
ion Transfer Co. 





authorized | 


| real estate holdings of $1,000,000, | and 481,834 


| first quarter. 


EIGHT FEET OF SCROLL were required to contain the names of 
officials who signed “Cannonball” Baker’s safety book during his 


recent winter economy run in a Graham Supercharger. 


Detroit’s 


Mayor Frank Couzens was the last to sign, making the number of 
cities visited total 60. Left to right: J. M. (Pat) O’Dea, Detroit dis- 
tributor, Mayor Couzens and Baker, 


Cheevelet March Sates 
Set Record With 126 119 


DETROIT.—Chevrolet sales ur 
March, 126,119 units, were the 
highest for any month in the his- 


| tory of the company, it was an- 


nounced. A new record was set 
for first-quarter sales, which to- 
taled 272,149, a gain of 97,839 over 
the same period last year. 

The previous high record for a 
single months had stood ever 
since May, 1928, totaling 122,437. 


The largest previous first quarter | 


record was 248,875 units in 1929. 
Sales of used cars by Chevrolet 
dealers were 165,170 


a new record—in the 


| . ° ; 
Truck Men to Continue 
shows cash on hand of $1,757,201 | 


Fight for Law Change 
COLUMBIA, S&S. C. Although 
the U. S. Supreme Court has re- 
fused to review a State Supreme 
Court judgment holding 1933-34 
regulations constitutional, truck 
operators throughout the state in- 


in March, | 





tend to continue their legislative 
campaign for modification of the 
state laws, according to Fred M. 
Burnett, executive secretary of 
the Motor Transportation Assn. 

Some of the truckers appealed 
from a recent decision on the 
grounds that enforcement of the 
law would interfere with inter- 
state commerce. The act in ques- 
tion limits the size, weight, 
length, height and width of 
trucks operating on the state 
highways. 


Set All-Time High 


MARYSVILLE, O.—A _ new all- 
time record for sales of new and 
used automobiles in Union county 
during one month has been estab- 
lished, records in the office of the 
county clerk indicate. In March 31 
bills of sale for 82 new passenger 
cars and trucks and 434 used auto- 
mobiles and trucks had been filed. 
The highest previous total was 64 
new motor vehicles in December, 
1935. 


Chicago Registrations Hit 
11,847 Units for March 


Buick Makes 


| Several Changes 


In Field Staff 


FLINT. - Announcement was 
made Friday by W. F. Hufstader, 


| general sales manager of Buick, 


of changes and 
promotions in 
the Buick field 
sales organiza- 
tion affecting 
the Chicago, St. 
Louis and 
W as h ington 
zones. 
The changes 
include assign- 
ment of A. H. 
Belfie, zone 
A. H. Belfie manager in 
Washington, D. C., to take charge 
of the Chicago zone of the com- 
pany, 


| resigned. 


J. E. Saul, assistant zone man- 


ager in New York becomes zone | 


manager assigned to the Wash- 
ington zone, succeeding Belfie. 

In St. Louis, Charles McKnolly, 
formerly district representative 
in the St. Louis zone of the com- 
pany, has been promoted to zone 
manager there, succeeding C. L. 
Alexander, resigned. 


succeeding O. L. Arnold,| pile with 848. Following in order 


| came Pontiac with 672, Buick with 





CHICAGO.—Exceeding by a 
wide margin every March since 
1929, new car registrations in 
Cook County last month totaled 
11,847 units, it is made known 
by the Bureau of Motor Advice, 
which succeeds R. L. Polk & Co. 
in releasing the monthly figures. 


The all-time March high in 1929 
was 12,753 units. In the same 
month a year ago the total 
reached the 9,420 mark. Febru- 
ary this year yielded a total of 
5,353 passenger cars. 

Chevrolet, which held the lead, 
showed a sensational gain, reg- 
istering 2,736 units as compared 
with 1,335 a year ago and 1,253 in 
February of this year. 

In second place was Ford with 
2,469, more than double February, 
but behind the March, 1935, total 
of 3,235 units. 


Third position went to Plym- 
outh with 1,649; fourth to Dodge 
with 1,202, and fifth to Oldsmo- 


586, Studebaker with 282, Pack- 
ard with 270, Chrysler with 256, 
Hudson-Terraplane with 230, 
Nash - LaFayette with 177, De 
Soto with 171, Cadillac-LaSalle 
with 144, Lincoln-Zephyr with 51, 
Graham with 43, Hupmobile with 
21, Auburn with 17, Reo with 8, 
Willys with 6, Cord with 5 and 


| Pierce-Arrow with 4. 
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Registration Ups and Downs for the Past 10 Years 


New Chart Shows Effects ee ay ga | SAE Production 


Of Moving ‘ Shows to Nov. Sa | Meet Scheduled 
AGES x For April 21-24 





Automotive Daily News presents | in 1 in 1928, the year before the in- 
on this page a chart which gives | dustry put on pressure for the | 
an analysis of passenger car regis- | 1929 peak registrations. | DETROIT.—A production meet- 
trations covering a period of 10 | November, 1935, beat the No-| fm | ing of the Society of Automotive 
years, 1925 through 1935. This chart | vember, 1934, registrations of 107,- | . s | Engineers will be held here in 
also shows the effect of the ad-| 574 by 112,688, the effect of the | mim ; ail — | the Book-Cadillac Hotel, Apr. 21- 
vancement of new models on mo-/| advanced date of the automobile : | 24, it has been announced. 
tor car registrations in the closing | shows being a gain for November, | . — : A wWaried da interesti ps 
two months of 1935. | 1935, of 104 per cent. ge Seana, oe. Sree ee 

|}gram has been arranged and 


ADN frequently has been asked | December Up Sharply i 
for information regarding average | December, 1935, with ae ladle SEATING SIX in a new Ford V-8 de luxe convertible cabriolet is the "i fon will be vis i oe 
monthly registrations. Using all|try in full swing in production| announced by the Ford Motor Co. The seat back is divided, cither |!” the vicinity will be visited by 
| half tilting forward to allow access to the club seat in the rear. |the engineers so that they can 


available data this chart, as pre-| and the dealers speeding up in| : 
pared, shows the high and low} sales, using the “Buy for Christ- | Interior appointments include upholstery in Bedford cord or genuine | observe the latest in plant meth- 
points of registrations for each| mas” slogan, witnessed a sharp| leather. ' ods. 

° | ’ | a 
year. These will be noted on the| upswing in registrations. Some Tuesday afternoon, Apr. 21, will 
chart as peak for each year as/ 237,194 cars were registered. The| ditions prevailing when 69,464 | 660 and that the peak repeated in| be devoted to a discussion of the 
well as the low point. By taking | December, 1934, figures were 75,-| cars were recorded. | 1934 in July with 229,006. In 1935| various aspects of camshafts. 
the yearly registrations and divid-| 514. The unit gain for December, March Estimate 290,000 |the peak went back to April| Chief speakers will be W. F. 
ing by 12 to get the average for | 1935, was 161,680 or an increase of a : soa with a total of 319,652. It is| Pioch, Ford Motor Co., A. K. 
each year and then combining the | 214 per cent over 1934. The total March registration totals are predicted that the 1936 peak will | Ant " Fairbanks M > & 

¢ it w f d that th ; not yet available by estimates in- | Antonsen, airbanks, orse 
averages it was foun na €/ of 237,194 for December is the | 20! yet ave y pads be advanced to May although the | co, and D. J. Vail of the Camp- 
mean average throughout the 10) ;,; ; , sorded in the| dicate that 290,000 cars will be} ” Cat os 
has been 207,000 cargest Higure ever recorded in S| seen as the final figures. This will | 2°Ce* S84 storms of March and | bell, Wyant & Cannon Foundry 
ears has been ; new pas-| ; : ix simile |s as bs s . ’ é \ 
. . industry in any similar month early April may have the effect | Co. At the night session balanc- 


senger cars per month. This is| The nearest figure is 160,883,| Compare with the March totals of | o6¢ grooping the peak until June. | 
represented by the heavy black | shown in December, 1928. 377,802 for March, 1929, and 298,- or J Ps oe | ing will be discussed. 


line extending across the chart! January. 1936. shows a total of | 824 for March, 1930. If, however, | ,, / | Wednesday morning the con- 
and takes into consideration the | 915.782 new cars being registered. | the 290,000 mark is reached for | F oe Cuts Red Tape | ventioners will tour the Great 
high point in registrations reached | This figure has been beaten only March the average of the monthly | For Cars of Tourists | Lakes Steel Co.’s plant and dur- 
in April, 1929, when 481,675 cars| once in the industry, a total of an aa . be boosted ed NEW YORK. Red tape has | ing the remainder of the day steel 
pa ag og 4 ang te ee 219,760 cars being registered in|“! can pres ag Mie gg been eliminated and expense re-| and its machining will be the 
pare ih we oe eee ae 1929 but the significant point | ey tee co P a. 7 duced for citizens of United States | topics for discussion. Thursday 
November, 1932, when only 44,358 | about the 1926 figure is that it| the industry going at full tilt,| _ s Goned i al t : Gin wn % t f 
oe ieee ag ‘— ith 136635 | With gains being shown in pro- an “anada who ship automo-| morning there wi e a tour o 
? ae oe 7 oe topped January, 1935, with er duction by all the car makers and biles to France for touring, the|the Aluminum Co. of America’s 
Show Effects Seen registrations, by 79,147 cars, or a caaiad “dean of heen toe French Line has announced. plant, during the afternoon a pis- 
The effect of the advancement | gain of 58.3 per cent. | rey = _— ee | It is now no longer necessary | ton session 

of the show date to Nov. 1, 1935, Further to the right on the| @ctual retail deliveries it is more btai cial licenses d naga 
ison | than likely that 1936 totals will|‘® obtain special licenses and/ 4+ ¢:39 Thursday, the SAE 

is seen as an auspicious moment | chart will be seen the comparison | than likely nak ved tota’s wi" | plates. An American license, reg- t 6:30 p.m., Thursday, the 
in the automobile business in the| between the 1936 and the 1935| reach a higher as than at any| istration certificate and plates production dinner will be held 
United States. Notwithstanding | registrations. The line shows that | time since 1929 and SCrsously | will be accepted. The only charge | i? the ballroom. Peter Altman, 
the fact that each year the/| the severe weather and road con- | threaten the figures for the year. is $25 for a customs pass. chairman of the Detroit section, 
months of October, November and | ditions for February, 1936, seri-| The analysis discloses as another | 7 ‘ will act as chairman and Charles 
December have been the tapering | ously affected sales and registra-| interesting feature that of the} New Re blic Outle F. Kettering, vice - president of 
off months due to lowered pro-/ tions as the line drops to a total| changing of the peak months of iveu epublic Uuttets xeneral Motors, will be toast- 
duction at the plants and clean-| of only 176,668. Compared with| sales and registrations. In 1925 CLEVELAND.— Three new _ dis- master. C. LL. McCuen, president 
up periods for the dealers, Oc-| February, 1935, when the new/|the peak was reached in April| tributors for Republic Steel Corp.| of Oldsmobile, will be the chief 

tober, 1935, had registrations of | 1935 production was getting set | with 350,553, in 1926 the peak was | have been _appointed, according to | speaker. 
148,389 as contrasted with October,| and when 170,615 cars were re-|in May with 396,504, in 1927 it| a a — vice-president in Friday morning will see a tour 
1934, when 140,037 cars were re-| corded, the 1936 mark exceeds the | bounced back to April with 329,- Sastehle Equipment Co., Inc.,| Of the Greenfield Village and Ford 
corded. The October, 1935, figures | 1935 mark by 6,053 or a gain of | 687, in 1928 it went back to May New Orleans, La., will distribute} Museum with luncheon at noon 
were the best figures since 1930.|.035 per cent. However, the| with 351,459, in 1929 back to April| Enduro stainless steel. The York| sharp at Dearborn Inn. In the 
November, 1935, the month of the| February, 1936, mark has been| with 481,675, again in April, 1930, | Corrugating Co., York, Pa., has been| afternoon a tour of the Ford 
new models and the automobile | exceeded only twice, in 1929 when | with 357,064, dropping to June, | named Toncan iron sheet distributor, | foundry and glass works will be 
shows, jumped to 220,262. The/| 235,590 cars were registered and | 1932, with a total of 148,752. In| oo Ses ze een ee Co., Ine., | made. Later there will be a 
figures represent the biggest No-| in 1930 when 211,645 cars were| 1933 the industry not knowing | oe ore, Vonn. e latter Is 4) safety glass session presided over 
: Theses . | : b | branch of the same firm in Brook- oo 5 i iad Spic Mfg. C 

vember registrations ever record-| sold. The lowest mark for el atom the top would be ecause | jyn which had previously been ap-| °Y J. E. Pa gett, picer oe, Ce. 
ed in the industry. The nearest | February was 1933 with the bank | of conditions found that the peak | pointed distributors of Tonecan|#nd_ the lecturer will be R. H. 
approach to this figure is 211,736 holidays and other economic con- | came in July with a total of 185,- | | sheets. ‘McCarroll, Ford Motor Co. 











1927 1928 1929 1930 1931 1932 1933 1934 1935 Nov. 1935 Dec. 1935 Jan. 1936 Feb. 1936 Mar. 1936 


350,900 900 _—! jr? |. iit.) 
Dec. 1935 
325,000 wot VET Tt 237,194 
Dec. 1934 
75,514 
275,000 . 
Unit Gain 
161,680 
250,000 214 per ct. 


Tae ae Ten year monthly registration average 1925- 1935 
200, 000 a 


Cen eal oe 
207,000 r strations er month 
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| | | | Nov. 1935 
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1925 1926 


500,000 


450,000 


iil aie 176.668 
112, 688 Pob.1935 


100,000 
406 per cent 170,615 


cog Unit gain 
6,053 
Oct.1935 035 p.c. 


I 148, 389 Jan. 1936 
7 215, 762 


oe 140,937 Jan.1935 
136,635 


50,000 


45,000 





Bad Weather Retards 


©o—— 


Upper Bracket 
Cars Stronger; 


Truck Sales Off 


By GERRY SCHURMAN 


DETROIT.—Bad weather in 
February cut deeply into new car 
sales for the month and registra- 
tions slipped 18.1 per cent with 
a total of 176,668 units against 
215,782 in the previous month and 
170,615 the same month last year. 

It was expected that February 
would show some recession, com- 
ing, as it does, in a slack season. 
Winter buyers showed heavily in 
December and January registra- 
tions and spring sales will not 
show up until March. Already 
estimates for March indicate that 
new high marks are on the way 
and as returns come in the ex- 
pected March boom is borne out. 

In line with sales figures for 
the last two months, February 
registrations point to still greater 
gains for the upper _ price 
brackets, for the most part at the 
expense of some of the lower 
priced cars. 


Upper Brackets Good 


The medium and high price 
groups are showing definite indi- 
cations that buyers are turning to 
larger cars. Perhaps the best indi- 
cations of this are the relative 
positions of the various makes to 
the total for the industry. General 
Motors, excluding Chevrolet, in 
February, 1935, accounted for 
13.09 per cent of the industry’s 
total. This year, however, it reg- 
istered 14.68 per cent of all cars 
sold. Chevrolet, unhampered this 
year by production troubles, has 
skyrocketed into sharp gains. In 
February, 1935, Chevrolet sold 
17.31 per cent of all cars; this 
year it rose to 30.18 per cent and 
is leading the sales march by a 
good margin. 

Ford and Plymouth show a 
drop in sales. In February last 
year Ford accounted for 38.07 per 
cent of the industry’s sales. This 
year it took 24.75 per cent. Plym- 
outh last year scored 15.76 per 
cent of all sales and this year 
13.34 per cent. 

Packard continues its rapid in- 
creases and is now sharing sharp 
gains with Cadillac and Lincoln. 
Packard in February, 1935, con- 
tributed .20 per cent to total sales. 
This year, however, it has jumped 
to 1.37. Cadillac, which last year 
stood at .19, now stands at .36. 
Lincoln, aided by its new Zephyr, 
has climbed from .07 to .39. 


Two Months’ Sales Better 


Sales for the first two months 
of this year present a better pic- 
ture of registration positions. 
Packard has gained 600 per cent. 
Others that have more than 
doubled their sales this year in- 
clude Buick, Cadillac and Chev- 
rolet. Lincoln is up 557.8 per 
cent. Here, too, there is an un- 
mistakable trend to the higher 
price brackets as shown in the 
accompanying table. The total 
of all makes the first two months 
of this year was 392,450 against 
307,250 last year, an increase of 
27.7 per cent. 

Although not showing the pro- 
portional gains registered by 
higher priced cars, the Big Three 
still hold their own. Chevrolet 
the first two months accounted 
for 29.65 per cent of the indus- 
try’s total, Ford took 24.07 per 
cent and Plymouth 13.63 per cent. 

In the truck division, Chevrolet 
led in February sales by a com- 
fortable margin, registering 14,978 
units against 11,701 for the same 
month last year. Ford holds sec- 
ond place with 12,226 against 14,- 
330 and Dodge third with 5,556. 
Close on the heels of these three 
comes International with 4,365 
against 3,174. 

In the first two months, Chev- 
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MAKE 
Feb. 1936 


6.651 
637 
53,327 
568 
9,363 
7,848 


Cadillac 
Chevrolet 
LaSalle 
Oldsmobile 
Pontiac 

Group Total 78,394 
GM excluding 


Chevrolet 25,067 


50,744 


Lincoln 699 
Group Total 44,423 


Chrysler 2,785 
De Soto 
Dodge 


Plymouth 


51,153 


Group Total 
Chrysler, excluding 


Plymouth 15,653 


3,727 
1,236 


4,963 


869 
970 


1,839 


Terraplane 


Jan. 1936 


62,999 


11,552 


94,667 


31,668 


51,545 


15 240 
29,922 


21,231 





Passenger Car 


Unit Change 
Feb.-Jan. 
1936 

2,518 


% Change 
Feb.-Jan. 
1936 
27.46 
25.58 
15.35 
20.45 
18.95 
16.31 


Feb. 1935 
3,651 
316 
29,536 
404 
9,220 
8,737 


9,169 
856 


714 
9,377 
—16,273 


51,864 —17.19 


6,601 


7,020 
102 


20.84 


13.83 
12.73 


22,328 


64,957 
801 113 
65,070 — 7,122 —13.80 


2,646 —24.03 
1,458 24.17 
11,352 27.13 
26,886 —21.21 


881 
562 
4,135 


3,666 


2,525 


42,342 23.31 
26.27 


—20.04 
—29.45 


15.456 


3,269 
1,264 


934 
516 


4,661 
1,752 


4,533 — 1450 —22.61 
810 —22.96 
803 — —33.88 


6,413 


1,128 
1,467 


259 
497 


756 
26 
oe 


1,613 
423 ~— 
ok 


—29.13 
—12.94 
*e 


2,595 
201 


He 


Industry 


Sales Summary 
Feb. 2 Months 

1935 % 1936 

Industry Total 
2.14 15,820 


19 1,493 
17.31 116,326 
24 1,282 
5.40 20,915 
5.12 17,225 


Feb. 
1936 % 


Jan. 
1936 % 
Industry 


4.25 
39 
29.19 
33 
5.35 
4.35 


43.87, 


3.76 
.36 
30.18 
32 
5.30 
4.44 
30.39 


44.37 173,061 


14.19 14.68 13.09 


38.07 
07 


56,735 


23.52 
oT 


24.75 
39 


94,468 
1,500 


95,968 
6,451 
4,088 


26,345 
53,499 


38.14 
1.55 
85 


6.65 
15.76 


25.14 23.89 
1.57 
99 
6.29 
13.34 


1.70 
1.07 
7.06 
13.87 
22.20 23.71 24.82 90,383 


Ae deh 


8.86 9.84 


2.16 
81 


9.06 


1.91 
-74 


36,884 


8,288 
2,988 


2.11 
-70 


2.81 2.66 11,376 
47 
AT 


2.97 
52 
68 


1.20 
.09 


* 


49 
55 


1,997 
2,437 
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Hupmobile 
Packard 
Pierce-Arrow 
Reo 
Studebaker 
Willys 
Miscellaneous 


Grand Total 
*Loss. 
**Not in production in January. 


215,782 


— 9.45 


—10.54 
36.59 
_20.00 
—14.29 
—34.54 
18.87 
+10.47 
+-100.00 
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89 
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3,030 
56 
241 
3,943 
707 
11 


+ 
170,615 —39,114 — 18.1 


1,690 
536 
5,454 
104 
398 
7,142 
1,488 
33 


392,450 


2 Months 
1935 
Total 


7,891 
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56,085 
773 
13,673 
14,601 


93,636 
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111,263 
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111,491 * 15,523 * 13.9 
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51,759 
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1,661 
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3,297 
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** 
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422 
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Registrations in F ebruary 


2 Months 
1936 Unit 
Gain 

7,929 

880 
60,241 
509 
7,242 
2,624 


2 Months 2 Months 2 Months 
1936 % 1936 % 1935 % 
Gain Industry Industry 
100.4 4.03 
143.2 38 
107.4 29.65 
65.8 33 
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17.9 4.39 
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+ 
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rolet has increased its sales 39.56 
per cent over last year. Ford has 
dropped 2.75 per cent and Dodge 
has gained 39.84 per cent. Others 
showing good gains in January 
and February include Interna- 
tional, 16.95 per cent; Diamond T, 
44.74 per cent; Federal, 48.30 per 
cent; Willys, 310.25 per cent; 
Indiana, 397.50 per cent; Mack, 
247.71 per cent, and Stewart, 93.42 
per cent. 

The bulk of the truck sales were 
in the one and one and one-half 
ton groups. Heavier jobs are show- 
ing good gains and those trucks 
especially adapted to construction 
work are boosting their sales as 
building work increases. Defi- 
nitely increased allotments for 


road construction is expected to} 


brighten the picture for the heavy 
jobs. At the recent Road Build- 
ers’ Show at Cleveland, reports 
on every hand indicated that this 
year will be the best in many 


MAKE 


Chevrolet 
Ford 

Dodge 
International 
GMC 
Diamond T 


Feb. 1936 
14 978 


12,226 
5,556 
4,365 

758 
510 
293 
217 
188 
170 
142 
134 


Plymouth 
Federal 
Willys 
Studebaker 
Indiana 
Mack 
Terraplane 
Brockway 
Stewart 
Autocar 
Twin Coach 


Sterling 
Miscellaneous 


years for those makers specializ- 
ing in heavy-duty jobs. 

Another factor that promises 
well for the truck makers is the 
fact that many transportation 
companies are discarding trolleys 
in favor of light buses. For 
municipal transportation 
trend is noted in all sections of 
the country. 

Picture Is Bright 

Estimates places the 1936 truck 
registrations at 550,000 to 560,000 
units, which would be a new all- 
time high and reports so far 
this year bear out this estimate. 


All in all, the picture is bright 


trucks. March registrations, not 
yet complete, indicate sharp gains 
all along the line. Estimates of 
290,000 passenger car _ registra- 
tions in March seem well in line 
with early figures reported. Truck 
registrations are estimated at 41,- 
000 for March. 





this| 


for both passenger cars and| 


Cars Roll Off 


TOLEDO. New cars began 
rolling off production lines of the 
| Willys-Overland here Thursday, 
| the first in several weeks and 
foremost of the models placed in 
production after the recent order 
for an additional 15,000 units. 

The “Easter Parade” at the 
factory has kept some 1,800 men 
busy and driveaways have been 
resumed to every part of the 
| United States. 

With the way rapidly being 
cleared for presentation of a 
workable plan for complete re- 
| organization of Willys produc- 
tion, it is felt here that the plant 
| will continue to step up its activ- 
| ities, and officials say all new 
units coming off the line being 





Truck Sales Summary 


Unit Change 
Feb.-Jan. 
1936 


146 
2,380 
651 
378 
330 
15 
116 
122 
5 
53 
36 
9 
31 
17 
35 
6 
23 
18 
37 
18 
20 
4 
25 


Feh. 1935 
11,701 
14 330 
2,271 
3,174 
57 
499 
204 
292 
3 
113 
69 
107 
13 
63 
15 
54 


Jan. 1936 
15,124 
14 606 

6,207 
4,743 
428 
495 
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193 
223 
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143 
84 
90 
59 
94 
85 
75 
1 
19 
53 
8 
104 


37 


43,760 34,797 —3,459 


24.03 


% Change 
Feb.-Jan. 


2 Months 
1936 Total 
30,102 
26,832 
11,763 
9,108 
1,186 
1,005 
702 

556 
381 
393 
320 
277 
199 
197 
153 
182 
147 
132 

39 

56 

86 

12 
233 


% Industry 
Feb, 1936 
37.16 
30.336 
13.786 
10.83 
1.88 
1,265 
727 
538 
466 
.422 
352 
332 
.285 
.265 
.233 
.218 
.153 
14 
94 
-918 
.819 
.099 


1936 1935 
-965 
16.293 
10.488 
7.969 
77.10 
3.03 
28.36 
35.99 
2.59 
23 766 
20.22 
6.29 
35.90 
18.888 
59.32 
6.38 
27.058 
24. 
00. 
94.739 
37.735 
50. 


2 Months 
21,568 
27,590 
8,412 
6,687 
1,428 
1,049 
485 
672 


265 
234 
177 


140 


379 


the Line 


As Willys Resumes Work 


eagerly snapped up by dealers 
who are behind in filling orders. 

Approximately 500 units this 
week are being checked off to the 
“outgoing” runways, and with 
orders continuing to pile up there 
is an unmistakable note of in- 
creasing optimism among work- 
ers and executives. 


GMC Trucks 


NEW YORK. — Appointment of 
the Conner Motor Co., Inc., 29 New 
Chamber St., tihs city, as metropoli- 
tan dealer in GMC trucks has been 
announced by R. D. King, treasurer 
of Commercial Sales Corp., distribu- 
tors. 

A complete stock of GMC parts 
will be carried at the company’s 
service branch at 73 Cherry St. 





2 Months 
% Gain 
39.56 

2.75 
39.84 
36.20 
16.95 

4.19 
44.74 
17.26 

4662.50 
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18.38 

397.50 
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2 Months % Industry 
Unit Gain 1936 


8,534 28.35 
758 2.82 
3,351 28.48 
2,421 26.58 
242 20.40 
44 4.38 
217 30.91 
116 20.86 
373 97.90 
128 32.57 
242 75.62 
43 15.52 
159 7.99 
20 10.15 
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42 23.08 
71 48.29 
20 15.15 
24 61.54 
11 19.62 

54 62.79 

8 66.66 
146 62.66 
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One sacred 
and now. 


pledge we make our friends here 


This publication, God willing and so 


long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 


tive industry as a whole. 


Nor will its columns 


be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 


industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 


10: TH. YEAR 
RRR ERROR? 


SATURDAY, APRIL 11, 1936 


Profits from Service 


COREG into the dealer profit survey conducted by the 
Pennsylvania Automotive Assn. covering the opera- 


tions of 314 dealers in 1935, 


one cannot help but be im- 


pressed with the increasing importance of service sales in 
dealer profits. This report shows clearly that sales of serv- 


ice and parts during 1935 


was the single factor that 


changed the dealers’ whole profit complexion from red to 


shiny black. 


Last year at a meeting of 
warned that dealers should 


this association one speaker 
not be misled by “factory 


propaganda” which he claimed would attempt to urge 
dealers to “make up their used car losses in service prof- 


its.” 


While at the time we considered this a thrust at the 


campaign which ADN fathered and supported and 
through which dealers were exhorted to look to the possi- 
bilities of service profits, we were not offended by the 
implication that ADN was a tool of the alleged factory 
“propaganda” machine. In our own modest way we prefer 
to believe that factory service programs for dealers fol- 
lowed rather than inspired our campaign. Pennsylvania’s 


own survey now reveals that 
facts and not fancies. 


the campaign was based on 


In 1935, the 314 dealers reporting to the PAA showed a 
net profit from service and parts sales of $979,851. Mean- 
while, the net loss on combined new and used car sales 


totaled $320,804. 


Thus, as a result of increased service 


activity in 1935, the average dealer participating in the 
PAA survey showed a net profit of 1.05 per cent on all 
sales last year as compared with 0.69 the previous year 
and 0.55 in 1933. His net profit on investment during the 


year was 7.8 per cent. 


ADN never has held that profits accruing from the 
service department should be applied to offset used car 


losses. 


We rather have hoped to call the attention of 


dealers to the sizeable potential market that existed in 


the service field. We have 


maintained that this profit 


logically belongs to the automobile dealer, and that the 
dealer can get it by going after it in an aggressive way. 
The PAA survey for 1935, we feel, is proof of the point we 


have been trying to make. 


If PAA dealers make equal 


progress in improving their used car status their profit 
for 1936 should surprise all of us. 


Making the 


Gal Honest 


Cys FITZ GERALD, in the upper right hand corner of 
this page, depicts the wedding between the factories 


and Madamoiselle Used Car. 
come right out and said “Misused Car.” 


Perhaps, we should have 
There can be 


little question that in past years “Miss Used Car” has 


been persona non grata in best circles. 
gated to the alleys and to dark places. 


She has been rele- 
She has been 


made the goat in many cases through the escapades of 


her socially prominent sister, Miss Used Car. 


the factories have decided to 


Now that 
marry the gal and make her 


honest, to support her with advertising and sales pro- 


motion, we hope that her life will be less a trial. 


After 


all, she has many virtues and if factories and dealers 
appreciate this they will soon find that she bears also a 


rather dazzling profit dowry 


for the groom. 


Show Shots 


CHICAGO, — An indictment of 
the policy of bunching three such 
important shows as those in New 
York, Chicago and Detroit is con- 
tained in a discussion of the sub- 
ject by John Jenkins, automobile 
editor of the Chicago Daily News. 
His article follows: 

“While the manufacturers are 
sailing along on a demand crest 
which has been carefully main- 
tained and encouraged over a 
period of more than 18 months, 
merchandisers who are primarily 
responsible for the fall season, 
which will launch another auto- 
mobile year, are apparently doing 
everything in their power to con- 
fuse the important November an- 
nouncement season. 

“Announcements of annual 
automobile show dates toss three 
of the major automobile exposi- 
tions into a single week’s scram- 
ble, which will necessarily elimin- 
ate the national aspect from the 
big shows and is expected to pre- 
clude much of the usual factory 
participation in the exhibits. 

“This jumble of show dates, it 
is pointed out by factory observ- 
ers, will make it next to impos- 
sible for the big manufacturers to 
give the major shows individual 
attention. Special exhibits, cut- 
away chassis, animated displays 
and the spectacular factory cir- 
cuses heretofore available for 
both New York and Chicago 
shows will naturally be pointed 
for the big New York curtain- 
raiser. 

“Unless they are duplicated at 
heavy expense, these special dis- 
plays cannot be made features of 
either the Chicago or Detroit 
shows because of the three con- 
flicting exposition dates. 

As a result New York will en- 
joy the advantages and prestige 
of a national exhibit while the 
other vital merchandising centers 
will revert to the purely local 
classification.” 

* * * 

We agree with the deductions 
of Editor Jenkins that the group- 
ing of show periods within such 
a limited time will make it next 
to impossible for factories to pro- 
vide special displays for all ex- 
hibits. In the case of the Chi- 
cago show, it is our understand- 
ing that the dates selected there 
were to an extent forced by the 
fact that the annual Stock Show, 
falling at about the same season, 
would make it necessary to delay 
the automobile show until some- 
time in December. 

With the exception of the New 
York exhibit all other shows this 
year are under dealer sponsor- 
ship. It would be most advan- 
tageous if show dates could be 
arranged so that dealers at least 
in the larger cities could have the 
benefit of special displays which 
factories have developed for use 
at the New York exhibit. Selec- 
tion of show periods, however, 
was made at a meeting of the 
National Assn. of Show and Assn. 
Managers recently held at Cleve- 
land. A desire to get their shows 
over before the Christmas holi- 
days so that dealers could take 
advantage of the Christmas buy- 
ing season may have influenced 
this group in making its selec- 
tion of overlapping dates. 

From our own viewpoint, auto- 
mobile shows we feel could best 
be arranged in circuits. Each 
circuit would comprise a certain 
number of cities and the show 
dates on each circuit so arranged 
that equipment and special ex- 
hibition material could be shipped 
from one stand to the other giv- 
ing each city the benefit of spe- 
cial displays. In this way fac- 
tories could co-operate by 
preparing one set of props for 
each of the three or four circuits. 
This would justify greater ex- 
pense for displays since show dis- 
plays would be in constant service 
over a period of a month to six 
weeks in the leading cities of the 
country, Whether such a plan 
would be acceptable to the vari- 
ous factories and show managers 
is a question that still requires 
answer.—The Editors. 
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Doing Right by Our Nell 


in This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Front Row 

We note with much gratification 
the story in your SPARKS column 
on the automobile industry here. 

It is very much to be hoped that 
Chris Sinsabaugh will be out in all 
his glory at the General Motors ded- 
ication, when it will be our pleasure 
to give him a front row seat at 
our annual banquet and give a 
large cross-section of our business 
leaders a good look at the spark 
plug of automobile journalism.—R. 
D. Sangster, Manager, Industrial 
Dept., Los Angeles Chamber of 
Commerce, Los Angeles. 


Suggestion 


We should like to suggest that 
from time to time in your mid-week 
digest you include new passenger 
ear registrations of some of the key 
cities of the United States, as we 
believe this information would be 
almost as valuable as the registra- 
tions by states. 

If this suggestion appeals to you 
and is practical, we would be glad 
to see these registrations featured 
at regular intervals in your paper. 

-T. C. Brown, Foss-Hughes Co., 
Ford-Lincoln, Philadelphia. 


Can You Help? 


I am writing a research paper for 
a college freshman English course 
and have chosen to write on “The 
History of Automotive Advertising.” 

I have an ADN for Nov. 29, 1933, 
which contains a good deal of ma- 
terial relating to my chosen topic. 
But I am writing to you to ask if 
you could send me more data re- 
lating to newspaper, magazine, 
radio, motion picture and outdoor 
advertising, such as the General Mo- 
tors Parade of Progress or great 
sign advertising.— (Miss) Leone 
Coryell, 611 Nebraska St., Wayne, 
Neb. 

* * + 

Epitor’s Note: We are sending 

you whatever material we have 
available, but it seems you have 

chosen a _ pretty broad _ subject. 

Automotive advertising has _ so 

many variations that a _ good- 
sized book could very easily be 
written on the subject. Perhaps 
some advertising agencies han- 
dling automotive accounts would 

supply you with additional in- 
formation. 


Junking 

In reading through the Automo- 
tive Daily News, dated Jan. 11, 1936, 
we notice on Page 5 a number of 
discussions on a junking plan which 
was used by automobile manufac- 
turers in 1930 and 1931. 

Would it be possible for you to 
give me details of just how the 
factories did actually come to the 
assistance of dealers in helping to 
rid the trade of the low priced auto- 
mobile? Were the bonuses the fac- 
tories gave in addition to the normal 
discount? Was the plan really a 
worth while one, and is it seriously 
being again considered by manufac- 
turers in America? 

If you could give me any further 
information I would be only too 
glad to have anything you can pos- 
sibly send along.—A. W. Finlay, 
director Finlay Bros. Motorcycles 
Pty., Ltd., Melbourne, Australia. 

” ” o* 
Ep. Note: We are sending you 
all the information we have avail- 
able. 


AS OTHERS 
SEE IT 


Touring Cars 

The difficulties a member of the 
Junior Chamber of Commerce re- 
ports he had in trying to obtain a 
touring car for a news reel camera 
man sent here to take pictures of 
the Azalea Trail is a reminder of 
how drastically styles in automobiles 
have changed. 

Twelve or 15 years ago the Junior 
Chamber of Commerce man would 
have had no trouble getting hold of 
a touring car, but he might not have 
found a wide selection of sedans. 
Twenty years ago the closed car was 
almost as rare as the open car is 
today. 

Younger motorists may not recall 
the days when a sudden shower put 
the automobilist to the Hurculean 
task of installing the curtains. “Put- 
ting up the curtains” was an under- 
taking not to be embarked upon 
lightly. It called for patience and 
ingenuity, and the chances were 
that the motorist was thoroughly 
drenched before he _ succeeded in 

(Continued on Page 23, Col. 1) 
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PACKARD SENIOR CARS 


ae 
oy 
Tae 


PACKARD 
43.3% 


MR. M. M. GILMAN, VICE-PRESIDENT AND GENERAL MANAGER, PACKARD MOTOR CAR CO., SAYS: 


“Here’s the picture- 


draw your own conclusions’ 


**1TT’S my belief that these two charts 


are worth thinking about— and 
thinking about seriously. I don’t see 


how anybody can look at them and 
doubt which way the wind blows. 


‘*Look at the story of the Packard 
120. Swinging into action last March, 
the 120 headed steadily upward from 
scratch to second place in its price 
class in eight months. 


‘*And now note the chart on the 


left. 43.3% of all the big car business 
in America last year went to Packard. 


Almost as much as all the other big 


cars combined. 


‘*That gives you part of the story. 
Add to that the fact that the average 
return of a// Packard dealers repre- 
sented a very substantial return on 
their investment, that production on 
the 120 will, we expect,be 40% greater 
this year than last, and that there are 


This book... 


has meant bigger incomes to hundreds 


| offer you, 


signs of an increasing trend toward 
big cars—and you have some of the 
reasons why we know Packard 
dealers are going places. 


‘‘If you would like to have more 
evidence, if you want complete in- 
formation as to what Packard can 
send for the Packard 
Franchise Book. It’s well worth 
reading and studying, no matter what 


your present connection may be.”’ 


Packed to the covers with facts, this 
book has shown many dealers the way 
to larger incomes. Your free copy is 
waiting. Write today to Packard 
Motor Car Co., Detroit, Michigan. 





New Car Sales Double as 
Firm Adopts Program 


By E. 


DETROIT. — Going modern to 
the extent of wide station plat- 
forms for parking, and a mod- 
ernized greasing department, 
Miller - Walters, Inc., Chrysler- 
Plymouth dealers here, are ob- 
taining new car owner contacts, 
increased service profits and in- 
creasing car sales. 


Ninety days ago Miller-Walters 
moved from a 
conventional 
straight front 
building a block 
away to its pres- 
ent location. The 
old building, with 
a showroom run- 
ning along the 
front and nothing 
to indicate that 
the firm had a 
service depart- 
ment except a 
small sign on the 

side street, had proved obsolete. 
Service potential moved right past 
their door without hesitation. 


Receipts on Way Up 


Today, even with the street car 
tracks torn up for several months, 
the wide gasoline station plat- 
form of the new plant and at- 
tractive entrances proclaim that 
service is conveniently available 
and service receipts are on the 
way up, says Wynn E. Walters 
who manages the plant. 


First, he says, the firm is now 


considered the biggest Plymouth- | 


Chrysler dealership in Michigan. 


Car sales, twice as great in the | 


past 90 days compared with the 
same period of last year, 
attributed to the new set-up be- 
cause of increased contacts with 
car owners. 


Next, the four brand new Tok- | 


heim cash registers, day and night 


illuminated, gasoline pumps are| 
showing better than 10,000 gaso- | 


line sales per month average in 
spite of the reduced volume 
February, due to 
tions. From 400 to 425 gallons 
of lubricating oil per month have 
added further to renee 


M. 


| of work and the electrical 





are | 
| by the company because 





in | 
street condi- | 


ap! 


| provided itself with every tool or 
| device permitting them to render 
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Miakern Service Helps Put Dealer in Fi irst Place 


LUBECK 


work is three times as great as 
last year and Walters says he 
wonders now how they managed 
to keep away from the modern 
methods of automtive merchan- 
dizing as long as they did. They 
now employ 25 salesmen and a 
service crew of 14 men. 


The service section, 
various departments, is 
ing. Two entrances on the main 
street lead directly into the 
greasing section, conveniently lo- 
cated and easily reached over the 
wide station platform. Another 
entrance on the side street makes 
it easy for owners coming from 
the neighborhood west of the 
shop to get in to get their cars 
greased, adjusted, washed or to 
obtain minor repairs. 


Handles 700 Jobs a Month 

The only sign greeting the car 
owner as he approaches either 
entrance is the one reading 
“Service 24 Hours a Day, Sun- 


with its 
outstand- 


MILLER-WALTERS, 


street. 
ice volume and car sales. 


have been recorded so far, sev- 
eral days have shown as many as 
20 per day giving promise of still 
greater possibilities. Two hoists 
of the free wheel and run-on 
types handle the cars. All hoses 
except the overhead leads are 





days and Holidays Included.” Not 
a station within a mile stays 
open evenings. That’s why the 
Miller- Walters service depart- 
ment is handling even now 600 
to 700 service jobs a month on 
all makes of cars to say nothing 
of plenty of work in the refinish- 
ing department. The body and 
fender bumping department, 
which handles a large volume 
de- 
partment which handles not only 
the work which the service sec- 
tion attracts but also handles 
work for nearby dealers. In fact 
anything that involves work on 
an automobile is easily handled 
it has 


the car service they are telling 
the world they are prepared to 
give. A Wiedenhoff motor tuner 
as well as a gas analyzer are| 
used. This equipment facilitates 
shop work and gets the work out 
quickly and at the lowest cost. 
The new greasing section 
proving to be the money maker. 


is 


| 





While only 175 jobs per month| 


Kentucky ilies Saddened 


As Solons Impose New Taxes 


By A. W. WILLIAMS 

registered cars, 

tags. 
It was explained by Governor | 


LOUISVILLE, Ky. 
had the automobile dealers of 
Kentucky started thinking that 
everything was bright again as a 
result of the 3 per cent general 
sales tax going off, than the spe- 
cial revenue session of the legis- 
lature introduced a bill to put 3 
per cent sales tax on all auto- 
mobiles bought outside of the 
State and brought in by the 
owners; 
up by a bill providing for the 
Same tax on all cars 
within the state. 

The bills provide that the tax 
be paid when cars are registered 
and be collected by the county 
clerks writing out the state regis- 
trations. 
trucks and motorcycles. 


No sooner 


In event 


previously registered in the state, 
and will be paid on the basis of 
tax values as set forth in the 
schedule of the State Tax Com- 
mission, as used in assessing ad 
valorum tax values. In event the 
used car has 
owned and registered in the state, 


its resale. 

Penalty for failure to pay the 
sales tax would be that no regis- 
tration papers would be issued, 
and owners would be liable for 
arrest and fines for operating un- 


The bill further affects | 


previously been | 


and this was followed | 
| used cars in the list of cars on | 


bought | 


| 


. i | autos, 
there will be no sales tax against | 





without license 


Chandler that this is not a sales 


tax, but a useage tax or license | 
The sales tax was collected | 
The new tax will | McDonnell has been named assistant 


tax. 
by auto dealers, 


| be collected by county clerks in | 
| Ford Motor Co., coming here from 


addition to the tag tax. 

A delegation of Louisville auto 
dealers today appeared before the 
House Revenue Committee and 
protested against inclusion of any 


| Dallas, Tex 
| cilitate production in the south- 
| west, 


| years he 


concealed beneath the floor. Aro 
grease tanks and crankcase 
drainers are used throughout and 
the Aro grease gun rack tells the 
car owner that specialized greases 
are used in accordance with fac- 
tory recommendations. 

Average returns for a grease 
job run around $2.45 a car, not 
counting the service work de- 
veloped by the service salesmen 
when the car on the hoist per- 
mits closer owner contact than 
at any other time. 


Atlanta Branch Will 


Be Globe-Unions Third 
MILWAUKEE.—The Globe Un- 
ion Mfg. Co. is establishing a 
branch plant in Atlanta, Ga., the 
third to be opened in less than a 
year, C. O. Wanvig, president, has 
announced. 

Production which is now being 
handled by plants in Memphis, 
Cincinnati and Philadelphia for 
delivery in the southeastern ter- 
ritory, will go to the new Atlanta 
plant. The new building, to be 
ready about June 1, will contain 
20000 square feet of floor space 


and will be devoted to the manu- 
facture of 


automotive and radio 


batteries. Up to 100 persons will 


| be employed as soon as the plant 
| is in full production. 


A new plant was established in 
. late last year to fa- 


while another branch has 
been established in Los Angeles to 
speed up delivery on the west 
coast. 


McDonnell Named 
JACKSONVILLE, Fla.—Thomas E. 
manager of the local branch of the 
Dearborn, Mich., where for five 


was with the general sales 
department of the home offices. 


which the 3 per cent tax shall be | Bes 


paid, contending that in trading | 
| in used cars they would be forced | 
The committee | 


to absorb the tax. 
was composed of Claude Balthis, 
president of the Louisville Auto- 
mobile Dealers Assn.; Breaux 
Ballard, Dodge and Pontiac deal- 


| ers; J. R. Weir, Weir Motors Co., 
of used cars the 3 per cent must | 
be paid if the cars have not been | 


Chrysler and Pontiac dealers, and 
J. C. Theobold, of the Leyman 


| Buick Motor Co. 


Representative Paul L. Side- 
bottom, of Williamstown, Ky., an 
auto dealer, who is a member of 
the Kentucky House, served no- 
tice on the House that he would 
oppose any bill for taxing used 
contending that the auto 
owners are the most taxed class 


| of property owners in the States 


to day, and that they are paying 
more taxes than any other group. 
He suggested an amendment to 
provide for the 3 per cent tax to 
be only in the f.o.b. price. 





INC., have outdistanced 
entrances to the service section. All are easily rea ched over the wide station platform from either 
Car owner contacts obtained at the gas pum ps and the double grease hoists have increased serv- 





some of their 


competitors by providing three 


Every Mile and a Half, Now, 


There’s a Gasoline Station 


NEW YORK.—There is now 
exactly one gas station for every 
one and a half miles of paved 
road in this country, says J. E. 
Crossley, vice-president of the 
Automobile Club of New York. 


The extent to which the ap- 
proximately 257,000 stations 
served the motoring public in 
1935, says Crossley, is seen from 
the fact that they did more than 
$2,000,000,000 worth of business 
and at the same time gave em- 
ployment to half a million peo- 
ple, with a wage total of nearly 
$1,500,000,000. 

In New York state the motor- 
ing public, asserts Crossley, is 
assured of ample facilities for 
highway travel service at all 
times. There are 9,908 gas and 
oil stations and 7,553 garages 
within the state boundaries. The 
owners of these stations and 
garages have plenty of compe-| 
tition among themselves and the 
successful ones are those who 
lead in facilities for service and 


eo 





attractiveness. 


| construction. 


Tourist Revenues Spurt 
Canadian Survey Shows) 


MONTREAL.—Expenditures by 
tourists from other countries vis- 
iting Canada during 1935 was es- | 
timated at $201,000,000, an in-| 
crease of $71,000,000 compared | 
with 1934, the Dominion Bureau | 
of Statistics reports. At the same | 
time Canadian tourists in other | 
countries were estimated to have | 
spent $91,000,000 compared with 
$61,000,000 in 1934. 

Expenditures of tourists by au- 
tomobile from the United States 
was estimated at $131,806,000 


compared with $86,259,000 and by | 


rail and steamer $59,109,000 com- 


—| son, 





pared with $34,260,000. While 
tourists from overseas countries 
were estimated to have spent 
$10,117,000 against $9,455,000 in 
1934. 

Canadian tourists to the United 
States by automobile were esti- 
mated to have expended $50,206,- 
000 compared with $32,645,000 the 
previous year, and by rail and 
steamer $24,592,000 against $13,- 
988,000. Expenditures by Cana- 
dians in overseas countries were 
$16,485,000 compared with $14,- 
272,000 in 1934. 


Cotton Road Peennies 


Advances Another Step 


WASHINGTON.—The program 
of the federal government pro- 
moting the use of cotton in road 
building advanced another step 
this week when the Agricultural 
Adjustment Administration an- 
nounced detailed specifications 
and conditions of purchasing to 
facilitate bidding on cotton mats 
and cotton fabrics for highway 
The program au- 
thorizes the purchase of 80,000 


| cotton mats and sufficient fabric 


for a total of 1,000 miles, which 
would require in excess of 10,- 
000,000 square yards of fabric. 
The Federal Bureau of Public 
Roads is now supplying state 
highway commissions with forms 
upon which the states must make 
application for inclusion in the 
program before May 1. 

The cotton mats will be used 
for curing concrete in highway 
building. 


Dallas Sales Reach 
Highest Point Since ’29 
DALLAS, Tex.—Herbert Wat- 

in charge of the automobile 


| license bureau here, reports that 





MODERNIZING the greasing department with up-to-date equip- 
ment is building up profits and service volume for Miller-Walters, Inc. 
No messy hoses to detract from the appearance as all pressure leads. 
are underground. Profits in the lubrication departments prove that 
dirt, filth and grime, like crime, doesn’t pay. 


| the biggest month of automobile 


sales since August, 1929, was re- 
corded in March when 1,712 new 
cars were sold in Dallas county. 


Watson’s compilation disclosed 
that sales so far this year total 
4,093, January’s record having 
been 1,163; February’s, 1,218, and 
March’s, 1,712. March sales last 
year totaled 1,521, it was stated. 


Wayco Elects 

TROY, O.—Directors of the Waco 
Aircraft Co., re-elected at the an- 
nual meeting of stockholders, named 
Cc. J. Bruckner president; Lee N. 
Brutus, vice-president and _ treas- 
urer, and L. E. St. John, secretary. 

The officers, with R. G. Corwin 
and J. M. Hutton jr, make up the 
board of directors. Stockholders 
who recieved the company’s annual 
report some time ago, expressed 
satisfaction with a small net profit 
reported for 1935 as compared to 
deficits of the last several years. 





AUTOMOTIVE DAILY .NEWS, SATURDAY, APRIL 11, 1936 


Bo, 


Business Success 


ORE and more business men are finding that 

the door of an Oldsmobile Dealership is the 

door which is open wide to profit opportunities. 
Oldsmobile dealers will tell you that the growing 
popularity of the Oldsmobile Six and Eight brings 
customers to their showrooms in ever-increasing 
numbers—that Oldsmobile’s strong advertising and 
timely promotional activities are constantly widen- 
ing the Oldsmobile market. They will tell you, 
further, that helpful, friendly relations with the Olds- 
mobile factory are counted among their strongest 
assets—that their profit-position, which is today 
more favorable than ever, is protected and en- 
hanced by a Franchise that is fair and sound on every 
count. With practical, aggressive factory co-oper- 
ation, and with a Franchise designed to help dealers 
make money, it is a foregone conclusion that an 
Oldsmobile Dealership represents an enviable oppor- 
tunity for pleasant and permanent business success. 
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Super-Service Sales Station Does Big Business 


© 


Northern M ichigan Dealer 


Caters to Summer Tourists 


CHARLEVOIX, Mich. 
verted into a super-service sales 
station at a cost of $2,000, one of 
the most successful set-ups in 


ated here by the Charlevoix Oil 
Co. 
way through to the 
Mackinac, the station has proved 


a steady money maker, according | 
to A. L. Fochtman, manager and | 


co-owner with Albert Cook. It 


was built in 1930 for $15,000, later | 


a wing was added at a cost of 
$2,000. 

The station is the sole agency 
for Chevrolets in Charlevoix and 
vicinity, and thus is able to draw 
upon a wide trade area. 
summer it operates a_ special 
tourist information bureau for the 
surrounding country, and accord- 


ing to Fochtman, this innovation | 


has been proving very popular 


with the tourist trade through- | 


out the summer months. 


Inside of the building are two 
grease racks, 


more cars in the new addition in 
the back. New computing pumps 
have been installed. The service 
station has complete Alemiting 
equipment and greasing equip- 
ment for any type of cars. In the 
car washing department a special 
air gun has been installed to blow 
the dirt out instead of using a 
suction process. 

The station sells Conoco gas 
and oils, besides Quaker State, 
Kendall, Pennzoil, and Valvoline. 
An automatic bell rings when a 
car enters the station. “We find 


- Con- 
}and with 
northern Michigan is being oper- | 


Located on the main high- | 
Straits of | 





business comes in 
both with the influx 


that our best 
the summer, 


| 
| 


of summer people to Charlevoix, | 


the tourists 


passing 


through the city,” says Fochtman, | 


“Naturally, of course, our sales 
efforts are directed toward the 
permanent population.” 


es | 
A novel form of advertising was | 


maintain 


instituted last year to 
contact with the “summer trade. 
Each summer customer 


in Charlevoix, the 


timed to arrive at the Christmas 


| season, and carried the greeting 
In the 


of the company. 


Minneapolis Chevrolet 


Awards 52 Salesmen 


MINNEAPOLIS. — A luncheon 
was held here at the Nicollet Ho- 
tel at which awards and scrolls 


| were presented to 52 salesmen in 
installed with | 
Wayne lifts, with room for four 


the Chevrolet Minneapolis zone 

for selling 100 or more new auto- 

mobiles during the year 1935. 
This was one of the 


participating in the bonus given 


for a special selling job last year. 


Membership in the Minneapolis 
zone of the club is one of the 


largest of the 44 zones in the na- | ual purchases of gasoline and oil 


tion. 
The 
Holler and M. E. 
Chevrolet head office were 
sented by G. I. Smith, regional 
manager, and O. E. Nonn, man- 
ager of the Minneapolis zone. 


VER BU Ree ER 


a Good Looker 
and a Good Worker! 


@ There is no wrecking job too 


tough for the Manley No. 


120 


Double Swinging Boom Wrecking 


Crane! 


It has all the desirable features 


to be found in any crane. 


The 


materials and design are unex- 


celled. 


It will handle any job up 


to 5 tons, regardless of how bad 
the spot and do it easily without 


breaking your back. 
It’s good looking, too. 


Notice 


how compactly it fits the Dodge 


pictured above. 
The Manley No. 


130 Towing 


received | 
/10 unsigned picture cards of | 
| winter scenes 
| pictures being mailed at intervals. | 
| The 10th and last card mailed was 





largest | 
classes in the entire United States | 


awards from William E. | 
Coyle of the} 
pre- | 


| ject is to convert the gas station 
| into a market where all the spe- 
| : 

cial 





| tourists 
| patches, headlight bulbs for tow- 


| ers 
some months ago. 


A STEADY MONEY MAKER is this converted super-service station at Charlevoix, Mich. As told 


in the story on this page, it cost only $2,000 for the conversion. 


the vicinity. 


Gas Stations 


Will be 


Trailer Headquarters 


By E. M. 


DETROIT. Two major oil 
companies are making national 
surveys to determine the type of 
services most in demand by camp 
trailer owners apart from the us- 


for the owner’s car. 

It has been found that trailer 
owners are now on the market 
for other items than those han- 
dled by the average filling station. 
One of the concerns making the 
survey is already impressing its 
station managers with the im- 
portance of giving special service 
for camp trailer owners. The ob- 





needs of the camp trailer 
owner may be accommodated. 
Included in the items for which 
there is a demand on the part of 
are tires, tubes and 


ing car, light bulbs for the camp 


|Showing of Cadillacs 


Attracts Reeord Crowd 
MONTREAL. The largest 
showing of Cadillac, LaSalle and 
Fleetwood models ever assembled 
on one floor in Montreal attracted 
a record number of visitors to the 
spring salon exhibition held this 
week in the General Motors show- 
rooms The salon marked the 
first time that Cadillacs and La- 


| Salles have been put on special 
display at the new GM headquart- 


building since its opening 


fact that the na- 
shows were held 


to the 
motor 


“Due 
tional 


| considerably earlier this winter,” 
| said Roy Bailey, assistant branch 
| manager, 


“we found that our 
customers appreciated the oppor- 
tunity given by this spring salon 
showing to refresh their memories 
on the various features of our 
cars. Judging by the exceptional 
interest shown, we are confident 
that sales this year will register 
a distinct gain over last.” 


‘Bad Roads Cut Crowds 


LUBECK 


trailer, batteries, car washing and 
polishing. 

The survey will go even furtner 
in determining the value of spe- 
cial services to the tourist and his 
party. 

The possibility of a laundry 
service, with mail delivery to the 
next town on the route, will be 
investigated. Information as _ to 
the nearby scenery and the best 
places to hunt and fish will also 
be furnished the trailer users. 
Stations will carry lanterns, cook- 
ing apparatus, and will tell trav- 
elers where ice and food supplies 
may be obtained. 

It is the intention of the com- 
panies that all their stations ren- 
der the same type of service so 
that the travelers will become fa- 
miliar with their trade name. In- 
cluded in the program will be a 
list which will be given the tour- 
ists wherein will be found the 
name and location of all the sta- 
tions and spots where the party 
can stop for the night. 


Returns to Equipment 


YORK, Pa.—Robert E. Manley 
manufacturing shop equipment, 
carrying the trade name Remco. It 
is being manufactured in the plant 
of the Manley Products Corp., here. 

In the line are: hydraulic presses, 
wrecking cranes, car washers, creep- 
ers, jacks, trussels, etc. 


(Cu 


is 





It is the sole agency for Chevrolets in 
A special information bureau stops the heavy summer tourist traffic. 


Little Red Gas Can | 


Still Gets Big Play 


WASHINGTON. — There 
is an average of one filling 
station for every mile and 
a half of surfaced high- 
way in the United States 
but in spite of this more 
than a million drivers ran 
out of gasoline last year. 
This statement is made by 
the American Automobile 
Assn. on the basis of an 
analysis of emergency road 
service reports from its offi- 
cial garages and service sta- 
tions. 








Trailers Show Gain 


Nebraska Discloses 


OMAHA, Neb.—A large market 
has developed in Nebraska for 
trailers designed for use by vaca- 
tionists, tourists and sportsmen. 
Last year the increased number 
of these trailers in the state 
caused the registration division of 
the state highway department to 
add a new classification wherein 
vehicles of this type are classed 
as “Z” trailers, and 4,844 were 
registered during the year. 

Heretofore such trailers have 
been classified as “local,” and a 
total of 5,463 local trailers were 
registered in 1934. With the new 
division of “Z” trailers last year, 
however, local registrations drop- 
ped to 1,365. Farm trailers jumped 
from 11,852 to 13,044, and the total 
number of trailers of all kinds in 
1935 was 20,464, compared with 


Tis LIFTS 
Handle ALL cars 
with ease 


and safety 


and Lifting Cradle illustrated to 
the right is built to work right 
with the Manley Double Boom 
Crane. Every X marks a feature. 

Ask your jobber’s’ salesman 
about these two pieces of Manley 
equipment. He can refer you toa 
number of satisfied users. 


MANLEY MFG. DIV. 


of the American Chain Company, Inc. 
York, Pennsylvania 


At Bismarck Auto Show 


BISMARCK, N. D.—Attendance 
|at the recent annual Bismarck 
| automobile show was good, but 

not up to that of last year be-| 
cause of poor road conditions. 
Many dealers who had expected 
to attend were unable to do so 
because of the highways. 

Another factor was believed to 
have been the comparatively late 
showing of the new models. 

As a result, Bismarck automo- 
bile dealers said the probability is 
that the show wil] be held earlier 

| next year. 


Curtis Lift at City Sales Co. 
Ford Agent, Hicksville,Ohio Fig 


Automatic Drop-Away Wheel Guides 
Self-Leveling Platform 
4-Ton Capacity — Absolute Safety 


CURTIS PNEUMATIC MACHINERY CoO. 
1993 Kienlen Avenue, St. Louis, Mo. 
New York — Chicago — San Francisco 


\In Business for Your Safety 


eR EQUIPMENT 


Ieee 
Station 





LEWIS AND CULBERSON, SEATTLE 
DEALERS, INCREASE SALES 100% 


“Our experience shows beyond any doubt that the 
1936 Studebakers are the most acceptable in the 
history of the Corporation,’’ says Richard P. 
Lewis, president. ‘‘Every Studebaker Dealer can 
look forward confidently to the future, because 
the management at South Bend has proven their 
intelligence and shrewdness and can be expected 
to keep Studebaker out in front.” 


PUBLIC ENTHUSIASM FOR STU- 
DEBAKER GREATEST IN 20 
YEARS EXPERIENCE 


**In spite of the worst February weather in history 
our retail sales for the first three months of 1936 
were 64 new cars compared with 26 for the same 
period in 1935.’'—writes D. E. Wallace of Wallace 
Brothers, Spokane, Washington. 

**I am pleased to say that the public acceptance 
of the 1936 Studebaker is amazing. I have been sell- 
ing cars for 20 years and I know that public accept- 
ance of the product is the most important thing. 
I think I value our pleasant and profitable factory 
relations even greater than I do the tremendously 
growing popularity of the Studebaker cars."’ 
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FIRST THREE MONTHS SALES 
OF 1936 EQUAL SIX MONTH 
SALES OF LAST YEAR 


“We are certainly more than enthused with 
the reception given the 1936 Studebaker 
automobile by the general public,”’ states 
T. L. Lineham of the Lineham Motor Cor- 
poration, Vancouver, Washington. 

“The best way of our showing this accept- 
ance is the fact that to date, April Ist, we 
have delivered the same number of cars 
retail that we did last year up to the first of 


July.” 


BEST YEAR IN EIGHTEEN 


H. T. Swanson has been a Studebaker 
Distributor in Port Angeles, Washing- 
ton, for over eighteen years and has also 
operated a Dealership in Port Townsend, 
Washington, for the past cight years. 
Mr. Swanson writes—‘‘We have de- 
livered thirty-five new Studebakers at 
retail in the two places during the 
months of December, January, Feb 
ruary, and March, compared with eight 
for the corresponding period of 1935. 
“With the wonderful salability of 
these new Studebakers I am confident 
that 1936 will be my best year in my 
long association with Studebaker.”’ 


ND the voice of the Evergreen State echoes in Florida and in 
Maine as its Studebaker dealers and owners acclaim the beau- 


tiful new 1936 models. 


Both the Dictator and the President are so smart to be seen in 
and so smart to buy that dealer profits are keeping pace with 


owner enthusiasm. 


Read what Washington dealers have to say about Studebaker 


cars and the Studebaker franchise. 


Watch Studebaker — flashing to 
the front not only in Washington 
but from coast to coast. If you want 
full information on our dealer-built 
franchise, write me in confidence. 


“STUDEBAKER IS ON THE WAY TO DETHRONE 
THE TOP-NOTCH SELLERS” 


“I thought you might be interested in knowing that never before have I 
experienced such keen public interest in an automobile as Studebaker has 
aroused with their new 1936 model,”’ says J. L. Elam, Jr., President of 
Wenner Halsey Wenner, Inc., Yakima, Washington. 

“Never before have I seen such enthusiasm and confidence in a sales force. 
They know a good demonstration is an order against any competition in 
their price class. Our sales record for November, December, January and 
February with 450% increase proves it. 

“After selling six different makes of automobiles the biggest satisfaction 
of all is to talk to these 1936 Studebaker owners. They certainly thrill you ' 


NO WONDER STUDEBAKER SALES ARE THE LARGEST IN 7 YEARS 
Look At These Features That Studebaker Dealers Are Offering 


AUTOMATIC HILL HOLDER—A powerful sales clincher 
available only in the 1936 Studebaker. 

RECORD BREAKING GASOLINE ECONOMY — Stude- 
baker won in its price classes in Gilmore-Yosemite-Economy 
Run. Dictator Six averaged 24.27 miles per gallon—Presi- 
dent Eight averaged 20.34 miles per gallon. 

AUTOMATIC GAS-SAVING OVERDRIVE — Studebaker 
is one of the few cars that offers this advancement that every- 
one is demanding. Available in Dictators as well as Presidents. 


LARGEST ONE-PIECE STEEL TOP—The Studebaker steel 
topisinseparably welded to the world’s strongestall steel body. 
INCOMPARABLE ROOMINESS—Dictators as well as 
Presidents excel the field in rear seat elbow room — 58% 
inches of it. Luggage space in Coupes and Sedans is greater 
than in any other car. 

WORLD’S SMARTEST STYLING—Helen Dryden, inter- 
nationally famed authority, has given the new Studebaker line 
a beauty no other cars can touch. 


PRESIDENT 
THE STUDEBAKER CORPORATION 


400% INCREASE IN 
BREMERTON 


W.R. Warren, better known 
as “‘Pop”’ to residents of 
Bremerton, Washington, en- 
thusiastically wires—‘‘W. R. 
Warren's Bremerton Branch 
echoes to the tune of a sales 
advantage of 10 to 2 over the 
same period of last year.” 


SOLD AS MANY CARS IN FIRST 
THREE MONTHS OF 1936 AS IN 
ENTIRE YEAR OF 1935 


E. Picco, Manager of the Picco Motor Co. 
Montesano, Washington, reports that ‘‘During 
January, February and March to date of this 
year we have delivered as many units as were 
sold by us during the entire year of 1934-35. 

“We heartily congratulate the Studebaker 
Corporation on the production of automobiles 
that we confidently believe will show truly 
amazing sales records.” 





Fall in March Rebound 


(Contin ued jrom 


tions and deliveries lies in the' 
fact that many cars delivered late 
in March will not show up in 
registration until April and on 
the other hand many cars al- 
ready had been registered with 
the title transferred at the time 
delivery was made. 

In any event, there can be lit- 
tle question that the spring mar- 
ket is rounding into full bloom. 
March, for many companies, set 
new all-time high records. Chev- 
rolet, for instance, reports retail 
deliveries during the month at 
126,119, which was the best total 
for,any single month in the com- 
pany’s history, regardless of sea- 
son. ‘Lhis total boosted Chevro- 
let’s first quarter to 272,149, which 
was a gain of 97,839 units over 
last year and topped the previous 
record quarter in 1929 when 248,- 
875 units were delivered. Used 
car sales also set new records 
for Chevrolet dealers with the 
total for the month 165,170 and 
for the quarter 481,834. 


Total for Quarter 

General Motors dealers as a 
whole delivered 181,782 cars to 
consumers during the month, 
bringing the quarter’s total to 
379,950. ‘this compared with 
126,691 for the month and 258,093 
for the quarter last year. Sales 
to dealers in the United States 
held at 162,418 during the month 
and brought the quarter to 410,- 
314 units as compared with 132,- 
622 for the month and 301,256 for 
the quarter last year. 

‘lhese figures indicate that 
stocks in GM dealer’s hands were 
reduced some 19,364 units during 
March, leaving the differentia! 
between cars delivered to deal- 
ers and cars delivered by dealers 
to consumers in the first quarter 
of the year of only 30,364 units. 
GM sales to dealers in the United 
States and Canada, plus overseas 


a Offers 
Workers Plan 


WASHINGTON.—As a “sequel” 
to the Social Security Act, Trans- 
portation Co-Ordinator Joseph B. 
Eastman recommended to Con- 
gress Monday enactment of a 
vast unemployment compensation 
program for the 1,564,000 workers 
in the rail, motor, water and air 
transportation industries. 

The program, drafted after 
months of study by Eastman’s 
labor relations section, would 
place unemployment in transpor- 
tation industries on a national 
rather than a state basis. 

It would have the effect of ex- 
empting transportation industries 
from the state insurance plans 
envisioned under the Security Act 
and would set up a uniform Fed- 
eral plan. 

Funds for the program would 
be provided through levies on the 
carriers of one per cent in 1936, 
two per cent in 1937 and three 
per cent in 1938 and thereafter. 
These are the same as those 
fixed in the security law. 

Benefit payments would be 
based on wage losses. A worker 
who was totally unemployed could 
draw benefits equal to 50 per cent 
of his “average” earnings up to a 
maximum of $75 a month. 


Philadelphia felon Hit 


1,605 Units in February 

HARRISBURG, Pa.— The fol- 
lowing are the total new car sales 
for passenger cars for Philadel- 
phia and Pittsburgh for February, 
1935 and 1936 as reported by the 
Pennsylvania Motor List Co., of 
this city. 
1936 
1146 
1605 


1935 
Pittsburgh 
Philadelphia 
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April Sales to Top Good March; May Seen Peak 
All Time Sales Records 


Page 1) 

shipments during March, totaled 
196,721 against 169,302 last year, 
bringing the quarter to 500,167 
against 388,716 a year ago. 


Ford Deliveries 
Ford deliveries in the domestic 
market were placed at 96,786 
with world sales for the month, 
including the United States total, 
climbing to 122,460. Studebaker 
came off with the best quarter in 
the past five years by delivering 
units to dealers. March 
retail deliveries were placed at 
6,785. Hudson-Terraplane showed 
a sharp pick-up with deliveries 
for the month placed at 9,240 
units. 
Reports activities 


on among 


units of the Chrysler Corp. are 
not available. The corporation 
policy excludes the publication of 
reports of this nature. An esti- 
mate based on the fact that dur- 
ing the first two months of this 
year Chrysler has averaged about 
23 per cent of the industry’s total 
registration would put the cor- 
poration’s March retail deliveries 
between 75,000 and 80,000 units. 


Bright Outlook 

What we may expect for the 
future is summed up in a few 
terse comments from the field as 
follows: East Orange, N. J.— 
“April, for both new and used 
cars, should be 50 per cent above 
March. May should be the peak 
month this year.” Washington, 
D. C.—“New and used car sales, 
same average as last month.” 
Cincinnati, O.—“Change in li- 
cense period from January to 
April muddles sales picture; rec- 


A 
picture. A unique combination of eye-filling beauty, championship economy, 


phenomenal dependability, and a year-after-year presentation of the finest 
features money can buy has set these very low-priced cars apart as the short- 


cut to the fine-car field where every motorist hopes some day to arrive. 


ords of new car sales for March 
are accumulation for past six 
months. April should be the star 
month.” Seattle, Wash.—“April 
sales 10 per cent over March 
for both new and used cars. April 
should take the honors for new 
car sales and July for used car 
sales.” Springfield, Mass.—“April 
sales should top March by 25 per 
cent for both new and used car 
sales. Peak month may fall in 
August.” Denver, Colo.—April 
sales here should top March by 
80 per cent. Used car sales up 
25 per cent. Tax assessment day, 
Apr. 1, always deflates March 
and inflates April. May will be 
the peak month this spring.” 


General Tire Plans 


Plant Outside Akron 


AKRON, O.—Plans for the con- 
struction of a mechanical rubber 
goods plant with a small tire de- 





partment outside Akron by the 
General Tire & Rubber Co. have 
been disclosed by William O’Neil, 
president. 

O’Neil did not 
the plant will be located, but said 
in a letter to employes the plant 
will be built “elsewhere because 
we have found it impractical to 
make mechanical rubber goods in 
a high wage factory like an Ak- 
ron plant.” 

Earlier this 
Goodrich Co. 
plans for a tire plant 
East” and a mechanical 
shop “outside Ohio.” 


indicate where 


the B. F. 
known its 
“in the 
goods 


week 
made 


Plan Safety Clinic 

PORTLAND, Ore.—Portland 
Automotive Trades association an- 
nounces a five-day safety clinic at 
the Auditorium starting May 18. 
It will be for the automotive trade 
of this vicinity and will comprise 
lectures and demonstrations, accord- 
ing to Dave White, vice-president. 


Sharing the 
limelight with 


ALL the industry knows, in a remarkably brief time Pontiac cars have 
won a special and profitable place for themselves in the automotive 


As 


such, they are pulling buyers up from the lowest-price field, and attracting, 
just as powerfully, people who previously invested only in expensive cars. And 
they are doing both these things to such good effect that Pontiac dealers 
confidently expect another record year. 

And that’s just half the story behind the special attraction that the Pontiac 
franchise has for the finest type of dealer. Careful selection and a just dealer 
policy have given Pontiac a dealer organization of substantial, able business 


men who have earned the hearty respect of their communities. 


Thus, upon 


joining Pontiac, a new dealer acquires not only a product of fine reputation 
and known profit potentialities. He also automatically inherits a fine reputa- 
tion as a proper man with whom to deal. The great reputation of Pontiac cars 
and the high standing of Pontiac dealers are attested by a constant flow of 
letters from all parts of America. The few excerpts printed here typify exactly 
the public attitude toward the man who displays the Pontiac sign. How many 
other dealer organizations can match them? 
PONTIAC MOTOR COMPANY, PONTIAC, MICHIGAN 
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Red Golf Tees Move Dealer to Invent Visualizer 


Contraption Kee ps Track 


Of All Car Stock Records 


DETROIT. Jimmy Collins, a 
Detroit Chevrolet 
years, was not the first to have 
trouble keeping a record 
stock of new and used cars. 
kept records, of course, but they 


weren’t what might be called re- | 


sponsive; that is, when he wanted 
a set of facts in a hurry, it took 
too long to extract the answer. 


But, though Collins wasn’t the | 
this | 
trouble, he was one of the first to | 


first dealer to experience 


do anything about it. An assort- 
ment of golf tees 
desk drawer gave him an idea. 
The result was a wooden panel, 


marked in columns, and pierced | 
| it the Collins Visualizer, after the | 


with holes that would just take 
the stems of the tees. 
low, red and white tees arranged 


dealer for 10 | 


of his | new 


He | 


lying in his | 


With yel- | 


in rows and columns, across the 
board, Collins could take a long 
distance glance and visualize his 
and used car situation in a 
split second. 

Gives Whole 

Drop into Collins’ place now 

it’s the Jimmy Collins Chevrolet 
Sales, Inc., at Mack and Lake- 
wood—and look on his office wall. 
There’s the successor of the pin 


Score 


board effect he started out with. | 


It’s almost as simple, but it gives 
the whole box score, changeable 


at any instant, for every hit or | 


run or error made by Collins or 
his salesmen. Collins has named 


inventor; he has patents on it, 
too; and he is manufacturing it 


A 


> 
| 
| 
| 


for the benefit of other dealers. | been in the dealer possession and 


| The modern visualizer has four | length of time each car has been 


each devoted to 


| Panels, one 
used car 


records of four items 
stock, used car sales, new car 
stock, and new car sales. In each 
panel may be fitted metal chan- 
nels, one for each car in each 
classification, and into the chan- 
nels go printed strips of different 
colors, divided into columns with 
certain headings. Each color has 
its own significance. That is, a 
white slip in the used car panel 
is for a Chevrolet; pink and yel- 
low are for the other two makes 
most frequently taken in in trade. 


According to Collins the visu- 
alizer tells: 

(1) How many used cars are on 
hand, what makes, models, years, 
and where they are; (2) how 
much money the dealer has in- 
vested in his stock; (3) used car 
gross profit or loss every day; (4) 
| the number of days each car has 


| good, 


in stock before it is reconditioned 
and ready for sale; (5) whether 
the dealer is appraising and buy- 
ing used cars at the right prices. 
Avoids Delays 

It also (6) checks and con- 
trols the cost of reconditioning, 
and helps avoid costly delays in 
reconditioning; (7) shows the 


price each car will bring, and puts | 


a definite limit on the price that 
can be allowed; (8) shows at a 


glance the cars which need adver- | 


tising, and thus saves many dol- 
lars of wasted money each year; 
and (9) enables the dealer to keep 
his stock in balance as to make, 
model, year and price, 

Chevrolet Motor Co. has taken 
up the Collins invention, and 
system. The response has been 
regular factory to turn out visu- 


a great dealer organization 


“IT have never owned a car as universally admired as my new 
Pontiac and I want to add my appreciation of the fine service 


which I have received from your dealer.” 
H. B. S., Cedar Rapids, Iowa* 


“I am sure Pontiac’s splendid performance and comfort cannot 
be excelled in any car. I bought mine in Oak Park and your 
dealer there has extended every possible courtesy. I feel that 
I was fortunate in selecting this firm to do business with.” 


F. M. A., Chicago, II1.* 


“Small wonder your dealer here won first prize in this state for 
selling the most cars. He is princely in giving the utmost in 
service and sincerely anxious to be fair to owners.” 


L.C.A., 


Farmington, New Mexico* 


‘My new Pontiac is a real joy but your dealer is really respon- 
sible for the sale. He is at all times most courteous and fair. It 
is a pleasure to me to say that all other Pontiac owners here 


think likewise.” 


J. V. B., Springfield, Mass.* 


“My dealings with your Muskegon dealer have been so 
satisfactory that I have been instrumental in helping them 


sell several cars.”’ 


D. L. A., Muskegon, Mich.* 


“I think the Pontiac is about as near perfect as possible. As 
for your dealer, I think he is the best man in the car business 


in this town.”’ 


L. L. B., Starcy, Ark.* 


**You are very fortunate in your local dealer. He has a very 
high reputation for good service, dependability and integrity.” 
J. M. B., Fort Wayne, Ind.* 


“I was impressed by the fact that instead of the confusion 
so irritating to customers, your dealer’s organization seemed 
to move with a quiet precision and purpose, indicating intel- 


ligent direction.” 


W. I. B., Baltimore, Md.* 


*Excerpt from letter on file at the Pontiac Motor Co. 


is | 
urging all its dealers to adopt his | 


and Collins has set up a} 


| points out, 
| of the spring season. 


cause 





| roll, 








13 


alizers, in standard capacities 
ranging from 25 cars to 100 cars. 
He will make one for 1,000 cars, 
if you want it. 


Pontiae Shows 
5 Bright Colors 
For Spring Trade 


PONTIAC.—Pontiac Motor Co.’s 
color engineers have adopted five 
new and bright shades of color 
which are now being shipped in 
the current production of auto- 
mobiles, according to D. U. Bath- 
rick, assistant general sales man- 
ager in charge of the east. 

One is a brand new color, while 
the other four represent new 
shades of existing basic colors. 
The new colors, which Bathrick 
reflect the freshness 


Colors that were retained, be- 
of their popularity, are 
black, maroon and brown, The 
brand new shade, called Santa Fe 
biege, is said to be a popular fa- 
vorite. 

Changes in the shades of basic 
colors include the new Carribean 
metallic blue, lighter than the 
non-metallic blue it replaces; sil- 
ver streak metallic grey, taking 
the place of the former non- 
metallic grey; Arno blue which is 
lighter than the previous dark 


| blue and a deeper green called 


Neptune green. Cream color has 


| been dropped entirely as a stan- 


dard color. 


Cleveland Assn. Elects 


Lyon and McCarroll 


CLEVELAND. Two new 
members have been elected to 
the board of directors of the 
Cleveland Automotive Trade 
Assn. and officers have been re- 
elected for another term. George 


| H. Lyon, manager of the Central 


Chevrolet Co. and D. J. McCar- 
of McCarroll, Inc., were 
elected directors to fill vacancies. 
Cc. M. Fisk, manager of the 
Cleveland Packard Co., was re- 
elected to the board. 

Officers re-elected are: G. G. 
G. Peckham, president of the 
Ohio Buick Co., distributor, 
president; C. H. Schreiber, of 
Guthery-Schreiber Chevrolet, Inc., 
vice-president; R. J. Schmunk, 
of the R. J. Schmunk Co., treas- 
urer; E. S. Dowd, of Dowd-Feder, 
Inc., assistant treasurer; and 


| Herbert Buckman, secretary and 
| manager. 


directors include 
R. G. Herzberger, of the West 
Park Chevrolet Co.; E. J. Arn- 
stine, of the E. J. Arnstine Co.; 
Birkett L. Williams, of the Bir- 
kett L. Williams Co., and War- 
ner M. Bateman. 


Continuing 


‘Chevrolet 100-Car Men 


Meet; Collect Prizes 
RICHMOND, Va. (UTPS).—The 


| Chevrolet 100-Car Club held a 


luncheon meeting Saturday at the 
John Marshall Hotel. The meet- 
ing was presided over by H. L. 
Beecroft, Richmond zone manager 
of the Chevrolet Motor Co.; C. H. 
Beck, assistant zone manager, 
and K. Rufe, retail selling man- 
ager. 

The club is composed of 29 
members who have sold 100 or 
more Chevrolets during the calen- 
dar year. Collectively they sold 
4,540 Chevrolets in 1935. Each 


| man was presented with a check 
| for $75. 


Doubles Space 


MUSKEGON, Mich.—Construction 


| of a foundry building that will more 


than double the floor space of the 
Standard Automobile Parts Co. at 
a cost of $15,000 has been started. 





Report to Roper Flays: Devices to Cut Speed 
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Would A geravate Accident 


Problem, Committee Says 


WASHINGTON. — Mechanical 
limitation of motor 
means of governors or similar de- 
vices would aggravate the auto 


accident problem, rather 


Daniel C. Roper was informed in 
a report recently submitted by 
John L. Lovett of Detroit. 

The report contained the con- 
clusions reached by a subcommit- 
tee of the Accident Prevention 
Conference. Lovett was chairman | 
of the subcommittee, appointed 
to codify the views of automotive 
leaders on the safety problem. 
Secretary Roper called the con- | 
ference last December at Presi- 
dent Roosevelt’s request. 


Presents Two Reports 


Lovett presented two separate 
reports. One on speed limitation 
devices was made by a committee 
headed by C. C. Carlton, president 
of Automotive Parts and Equip- 
ment Manufacturers, Inc. The 
other came from a representative 
committee of the automotive in- 
dustry, headed by Paul G. Hoff- 
man, president of Studebaker 
Corp. 

“There is a very real reason for 
building cars capable of 80 to 90 
miles per hour top speed if safe 
and efficient operation is to be 
possible at normal driving 
speeds,” the Hoffman report said. 

“Whatever may be the maxi- 
mum speed of which a car is 
capable, it is functioning neither 
smoothly, economically nor safely | 
when operating at that speed. 
Cars designed to have a top speed | 
of 50 miles per hour, for example, 
could not regularly be operated 
efficiently and safely at more 
than 35 miles per hour. 


Would Increase 


“To the alternative suggestion | 
that cars be made capable of | 
speeds of 80 to 90 miles per hour, | 


speed by | 


than | 


solve it, Secretary of Commerce | : ‘ 
“sa ; oe | ears, far from resulting in a re- 


| result 





but restricted to 50 miles per 


| hour by use of a mechanical de- 


vice or governor, there are 
equally strong objections from a 
safety standpoint. 

“Use of such a device on all 
duction of accidents, might well 
in an increase. Unques- 
tionably, it would increase pass- 
ing hazards, A car driving the 
maximum speed could not read- 
ily pass a car driving 45 miles 
per hour. This would increase 
congestion.” 

Makes Five Suggestions 

The Carlton report urged “the 
elimination from the highways of 
those drivers who, either through 
physical defects or continued vio- 
lation of traffic laws, show them- 
selves to be incompetent to drive 
an automobile.” 

The industry recommended: 

] Creation of a special agency 
headed by a cabinet officer, 

under which federal functions re- 

lating to highway safety would 

be co-ordinated. 

2 Compilation by the federal 
government of accurate data 

on accident causes. 

3 Continued efforts to bring 
about uniform traffic regula- 

tions throughout the country. 

Education of drivers, includ- 

ing the extension of safety- 
education to the public schools. 
™ Federal aid in providinga 
o planned, integrated state high- 
way system, and use of all the 


money received in taxes on auto- 
mobiles in highway improvement. 


Garage Report Asked 


INDIANAPOLIS, Ind.—In an at- 
tempt to curb the hit-and-run driver 
the Hoosier Motor Club will pre- 
sent a bill to the next General As- 
sembly which will compel garages 
to make daily reports to police. 








WHEN VISITORS ARRIVE at Dallas for the celebration of the 
Texas Centennial they will find downtown parking spaces equipped 


with meters. 


Shown beside the 1936 Oldsmobile Eight are N. J. De- 


Sanders, Dallas Oldsmobile dealer, and W. A. Webb, general man- 
ager of the Centennial, who is explaining the operation of the meter. 





Salt Lake City 


Dealers 


Decry Used Car Stocks 


SALT LAKE CITY.—Salt Lake 


City has far too many used cars 
in dealers hands at this time for 
the good of the industry. Several 
firms each have around 130 on 
hand. Very few, if any, have less 
than normal, Used car stocks, 
taking the city’s automobile trade 
as a whole, are getting above the 
safety margin. 

Some of the dealers declare that 
a too generous allowance for the 
used machine traded in on a new 


car is responsible for the present | 


unsatisfactory used car situation. 
Then, it is pointed out, more 
favorable interest rates and 
longer terms on new cars have 
made prospects buy new cars 
after they had contemplating the 
purchase of a used one. A year 


ago very few dealers in this city | 


offered terms of 24 months for 


the purchase of a new car; now 


Nea Sells Like Economy 


*395 


Sedan « Coupe « Panel Delivery « Pick-up 


WILLYS 


Chassis complete 
with Fenders 


$295 at Factory 


and up 


at factory 


A eee 
WILLYS-OVERLAND 
TOLEDO, O. 


such terms are common, while the 
interest rate has been reduced to 
6 per cent. 


Collections are generally satis- 
| factory and the outlook for the 
next six months, or more, is re- 
garded as reasonably good. There 
|is an abundance of moisture in 
| the water sheds of the mountains 
| for irrigating the crops, of vast 
importance in this high altitude. 
Mining is in better shape than it 
has been in the recent past, and 
there is a better, more optimistic 
feeling on the part of everybody. 
The granting of the bonus to the 
veterans is stimulating a lot. of 
interest in automobiles, dealers 
| are cautious. They are not tell- 
ing the former soldiers to take a 
| car and pay for it when they get 
| the bonus. They are getting some- 
thing in advance. 
E. L. Leaver, office manager of 
Arch Browning, Inc., said inven- 
tories of both new and used cars 


| had increased almost 50 per cent 


above normal. He said they have 
less trouble at this time in their 
used car department, in selling 
the cheapest used machines and 
high grade late models than those 
in between these two extremes. 
B. C. Keate, sales manager of 
the Ballard Motor Co., said their 
used car stocks and new car in- 
ventories were about normal for 
the season. There were plenty 





of new cars available this spring. 
He reported people turning to 
new cars after learning of the 
generous terms and interest rates 
which are being granted this 
spring in connection with new 
machines, 

H. Barr Carlisle, head of the 
Barr Chevrolet Co., said there 
was some reason for anxiety as a 
result of the heavy stocks of used 
cars on hand at this time. The 
used car department of his com- 
pany reported close to a 100. Ex- 
cessive allowances for used cars 
was regarded as a very important 
factor in the unsatisfactory used 
car situation. 


Truck Company Aids 


Traffic Safety Drive 


ARDMORE, Pa.—The Autocar 
Co. has instructed all its branch 
managers throughout the coun- 
try to make contact with and as- 
sist the local safety campaigns 
in their cities. R. P. Page jr., 
president of Autocar and a mem- 
ber of the Traffic Safety Com- 
mittee of the Automobile Manu- 
facturers Assn., points out that 
“it is clearly the duty of the 
company, as a member of the 
automotive industry, to get be- 
hind the campaign of the Na- 
tional Safety Council and to give 





it every active and personal as- 
sistance that we can.” 





Conn. in Campaign 


For Safe Walking 


HARTFORD, Conn.—Sup- 
plementing its safe driving 
campaign, the Connecticut 
department of motor ve- 
hicles has launched a drive 
to impress upon pedestrians 
the necessity of “safe walk- 
ing.” 

In a bulletin on this sub- 
ject, Commissioner Michael 
A. Conner points out that 
pedestrians were the vic- 
tims in 55 per cent of Con- 
necticut’s 1985 highway 
fatalities, and that in 81 per 
cent of these accidents the 
pedestrian was apparently 
at fault. 





Uniform Laws 


Urged for West 


DENVER. — A resolution rec- 
ommending that the legislatures 
of the western states adopt uni- 
form legislation for the assess- 
ment and taxation of interstate 
motor vehicle carriers was adopted 
at a conference here during the 
past week of representatives of 
the tax commissions of six states 
called by John R. Seaman, chair- 
man of the Colorado state tax 
commission. 

The states represented were: 
Colorado, Utah, Wyoming, Ne- 
braska, Kansas and New Mexico. 
The taxing officials discovered 
that a uniform, equitable system 
of taxing such carriers is now 
impossible under the varying state 
laws. An attempt will be made 
to obtain legislation providing for 
such taxation on a mileage basis 
for each carrier, the system now 
used in Colorado. 

A plan whereby each state 
would receive a tax proportionate 
to the distance that the truck line 
travels in that state, as compared 
with its total mileage in all states, 
may be worked out, it is believed. 
Some motor carriers are escap- 
ing taxation entirely by claiming 
every time a tax assessor catches 
up with them that they are al- 
ready being taxed in some other 
state, it is said. On the other hand, 
some carriers are being taxed by 
two or more states. 


High Schools 
Adopt Safety 


DENVER.—Colorado will take 
the national lead in safety edu- 
cation this week when the state’s 
55,000 senior and junior high 
school students embark on a sys- 
tematized course of study in traf- 
fic safety—a course that will last 
four years and be an integral 
part of the school curriculum. 
Announcement of the move was 
made by Inez Johnson Lewis, 
state superintendent of public in- 
struction. The immediate objec- 
tives of the course are threefold: 

1. To reduce the increasing toll 
of traffic accidents and fatalities 
among youth of high school age. 

2. To prepare the high school 
youth to accept the dual respon- 
sibilities of pedestrian and motor 
vehicle operator, stressing good 
citizenship, tolerance, courtesy, 
patience and fine sportsmanship. 

3. To prepare the high school 
youth of today to become the 
traffic advisers of tomorrow in 
promulgating sound, intelligent 
traffic programs. 


Reilly Retires 

YOUNGSTOWN, O.—William C. 
Reilly, 68 year old vice-president of 
the Youngstown Sheet and Tube 
Co., retired from active work this 
week after having been connected 
with the concern since its inception 
in 1930. 

He was vice-president in charge 
of operations from 1923 to 1933. 
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SELL $110,977 WORTH OF 
USED CARS IN 16 DAYS... 


WITH CLASSIFIED 
ADVERTISING EXCLUSIVELY 
IN THE CHICAGO TRIBUNE! 


O. H. BAEHLER 
Wholesale Manager 
BUTLER MOTORS, INC. 


Sotp-—s: 10,977 worth of used cars in 16 days, at 
an advertising cost of less than 4%! 

That's the achievement of Cook (Chicago) County 
Hudson and Terraplane dealers, using classified ad- 
vertising exclusively in the Chicago Tribune. 


On Saturday, March 14, Butler Motors, Inc., factory 
distributors of Hudson and Terraplane motor cars in 
° rm 
Cook County, bought 8 full columns of classified ad- er organise Sor highlign 
vertising in the Chicago Tribune, featuring used cars °2 fee) ‘a oe 
on the sales floors of their 27 dealers in Chicago and © Who 


suburbs. 


The results were immediate—and so satisfactory 
that Butler Motors followed through on subsequent 
days with three more insertions of 8 columns each. 


The final check-up of the sales results is revealed in 
the accompanying letter from O. H. Baehler, whole- 


sale manager. 


Do you have a used car problem in the Chicago 
territory? Concentrate your advertising in the Chi- 


cago Tribune. Daily and Sunday, this newspaper Chi * 
reaches practically every motor car owner and pros- Irayo TI Tie 
pect in Metropolitan Chicago. 

THE WORLD'S GREATEST NEWSPAPER 
Detroit Advertising Office, 5-167 General Motors Building 


Ask a Tribune representative to give you the facts! 





699 en 


“What have you Dunne?” 





FASTEST- STARTING GASOLINE 


OU OT) 
357% QUICKER WARM-UP 
RUT a tL 


Cope 116 Mandard OPC oe 
Pardon the pun—but Robert Taylor, new M-G.M star, said it we maybe he didn't say but just the Standard’s history. It’s built to cate he firs he starter’ Sold by Standard Oul Stations and Deal. 
s. he p ine 
° 


MllldliuiaaTODD. VOT 


sparkling stars like their motor he spa eve the price of “regula 


first when. he and charming Irene Dunne (you'll see them ie . . 
together in Universal's new hit, “Magnificent Obsession”) rves and run down your battery get elimina . TE with Ethy!, Standard’s superiatwe new high 

rage ‘ ; h We'll Il eh ay? Sta rd e Casoline— slightly Migher in price, and worth it! Ask the Serviceman. 
jook off so speedily in her car. We'll quess all she “dunne en the mo ys Pull up to a Standard Red Crown pu TUNE IN JACK HYLTON EVERY SATURDAY EVE. 
was fill the tank with Standard’s new fast-starting gasoline. can est starting g in then SEE WHAT HAPPENS on ustepon 7 te 6 (Eastern Time), COLUMBIA NETWORK 


NATIONAL REPRESENTATIVES: 





asteeeeenepeeriemee esse 


“Whoops! Grab hats—We're off!” 


<i 

The surprised gentleman is Edward Everett Horton — the 
delighted lady, Peggy Conklin. You'll see the two of them 
soon in “Her Master's Voice,” a Walter Wanger production 
But here you see them getting their first taste of double quich 
starting power, as provided by Standard's new winter gasolin 


ES: HEARST INTERNATIONAL ADVERTISING SERVICE, Rodney E. Boone, General Manager 





NEW YORK. — Shipments in 
all branches of the industry ex- 
cept service parts were down in 
February from the high January 
indices according to manufactur- 
ers reporting their monthly busi- 
ness volume to the Motor & 
Equipment Mfrs. Assn. These 
figures, again with the exception 
of service parts, are all above 
February last year. The index 
for service parts, however, is well 
above the December low. 

The grand index for all manu- 
facturers reporting stood at 123 
per cent of the January, 1925, 
bases as compared with 145 per 
cent for January this year and 
123 per cent for February, 1935. 


Shipments to vehicle manufac- 
turers for original equipment 
were 127 per cent of the base 
index, which compares with 156 
per cent for January, 1935, and 
123 per cent for last February. 

Service parts shipments to 
wholesalers rose to 116 per cent 
of the base from the January 
index of 114. The February, 1935, 
figure was 145 per cent. 

Accessories shipments declined 
from the January, 170 per cent to 
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MEMA Reports F ebruary Shipments Below Jan. 


Grand Index Now at 123; | 
Down 22 from Last Month 


s in| 160 per cent for February, as 








compared to 102 per cent in Feb- |f 


ruary, 1935. 

Service equipment shipments to 
wholesalers stood at 84 per cent 
of the base, a change of one point 
from the 85 per cent January in- 
dex. This compares with 70 per 
cent for February, 1935. 


Vancouver Gets Cars 
From Oshawa via Canal 


VANCOUVER, B. C.—Marking | 
a new stage in the shipment of | 


automobiles to Vancouver in large 
quantities, a consignment of 130 
new cars recently arrived here, 
being shipped via Panama Canal 
from the Oshawa plant of Gen- 
eral Motors. 


With one or two minor excep- | 
tions, in the past cars have been | 
shipped from the east crated, or | 


at least knocked down. Loading 


and unloading has required | 


trucks and cranes at both ports, 
with consequent added expense, 
and loss of time in delivery. The 
new technique is considered to be 
more economical and to speed 
up services. 


SO 





NEW TAXICAB announced by the General Motors Truck Co. 


| and other cities. 


Although production has just started, the company reports orders 
| have already been received for 2,900 for use in New York, Boston 





HARTFORD, Conn.—Following 
the slow recession of Connecticut 
River waters, car dealers in the 
metropolitan Hartford area whose 
establishments were flooded are 
checking their losses and seeking 
| means to recoup. Several of the 


THERMOSTATS 


As alike in performance . . . 


Uniform performance is essential to depend- 


able operation. The quality of the 
metal is, therefore, of prime importa 


bellows 
nce. 


HARRISON rolls all its thermostat metal in 


its own rolling mill, carefully control 
gauge, temper and grain structure. 


ling the 


High standards and technical control insure 


durability and long service. 


HARRISON RADIATOR CORPORATION 


LOCKPORT, NEW YORK 








Flood Reconditioning 
Begins in Connecticut 


affected firms, including O’Meara 
Motor Co., Goldie Motors, Inc., 
and General Auto Sales Co., 
opened temporary showrooms 
away from the flood zone before 
the water had gone down. 
Thousands of privately owned 
cars which were submerged in 
the flood offer a huge repair and 
reconditioning market for dealer 
service stations and independent 
maintenance firms. Practically 
every such establishment in the 
city has one or more “flood cars” 
in for overhauling. Several enter- 
prising service firms have been 
offering “specials” 


Reconditioning Costs High 

Reconditioning of soaked cars 
costs from $50 to $125 on the 
average, depending upon the age 
and condition of the car. 

Dealers throughout the area 
have noted a sudden awakening 
of buying interest, with many 
motorists anxious to trade in 
their old cars for new or slightly 
used models. This development 


would be encouraging were it not 


for the fact that so many of the 
ears offered in trade have been 
through the flood. The owner 
cleans up his soaked car as well 
as possible, washes and dries it 
inside and out, and trots to the 
dealership to trade it in. Extreme 
vigilance by dealers is required to 
avoid giving full allowance on 
such a car only to find out later 
that the engine is full of flood 
sand and grit and having been 
run, is in bad condition. 

Michael A. Connor, state com- 
missioner of motor vehicles, has 
issued the following bulletin to all 
dealers and repairers: 


Outline Procedure. 


“In co-operation with local and 
state health authorities we are 
outlining the procedure necessary 
before removal or disposition of 
motor vehicles affected in flood 
areas. These regulations must be 
complied with except in cases 
where the flooded motor vehicles 
are to be junked. 

“1. Hose down the car to give 
it a good wash inside and out, 
to remove all muck and dirt. 

“2. Wash the interior of the 
car with soap and water, using a 
brush to get it clean. 

“3. Dry the car thoroughly in 
the open air and sunlight before 
using it. 

“4. Obtain permission from 
your local health department prior 
to removal.” 

Lack of power at the state of- 
fice building here during the flood 
period handicapped the depart- 
ment of motor vehicles in com- 
pleting the permanent registra- 
tion certificates for the year be- 
ginning Mar: 1, 1936, and Com- 
missioner Connor has extended 
the legality of all temporary 
registration certificates for an ad- 
ditional 30 days beyond Apr. 1. 


on such work. 


Foreign Sates 
Set New Peaks 
At Studebaker 


SOUTH BEND. — Studebaker 
exports for the first three months 
of the year have been greater 
than the entire years of 1931 and 
1932 and within 5 per cent of 1933, 
according to Avrid L. Frank, pres- 
ident of the Studebaker Export 
Corp. 

The firm set new truck exports 
records in three of the past six 
months, October, January and 
March. In discussing the boom- 
ing foreign sales, Frank pointed 
out that February of this year 
showed the highest sales of any 
month since October of 1928. 

“This increase in business is 
responsible for the full-time em- 
ployment of 1,200 local men. Ma- 
terials and finished automobiles 
amount to 4,500 carloads of freight 
moved each year in the city,” 
Frank said. 


GMC Announces 
A New Taxicab 


PONTIAC.—A new taxicab, em- 
bodying features of modern pas- 
senger cars and designed for mul- 
tiple-stop service, is announced by 
General Motors Truck Co. 

Orders have already been re- 
ceived for 2,900 of them for oper- 
ation in New York, Boston and 
other cities. 

The new cabs are being offered 
at a new low price. 

The new cab weighs 3,460 
pounds curb weight, with a wheel- 
base of 125 inches, and accommo- 
dates six passengers, all seats 
facing forward. 


Sales and Output Up, 
Covered Wagon Reports 


MT. CLEMENS, Mich. — Al- 
though production and deliveries 
of Covered Wagon units for 
March more than doubled any 
previous month in the company’s 
history, unfilled distributors’ or- 
ders have piled up. An unprece- 
dented buying demand, starting 
in early March, continues to rap- 
idly increase, it is reported. 


The April production schedule 
calls for 1,000 completed units, 
including all three models man- 
ufactured, the company an- 
nounced. In May and June this 
will be further stepped up to 
1,500 units per month. 

The company’s new plant here 
is operating on a 24-hour day, six 
days per week. To accelerate pro- 
duction a new spraying and dry- 
ing unit has just been put into 
operation and another production 
unit is being constructed. 


Covered Wagon dealers report 
a definite trend in buying demand 
this year toward the larger and 
more spacious models, according 
to A. G. Sherman, the company’s 
president. Whereas a year ago 
popular demand was almost 
wholly for the smaller, less ex- 
pensive model, today’s buyers 
show chief interest in the two 
larger jobs and orders already 
placed for the 22-foot custom 
coach model have been beyond 
present production facilities and 
far exceeded anticipated demand, 
he stated. 


U. S. Imports Lead 


MONTREAL. The Dominion 
Bureau of Statistics reports that 
during February Canada imported 
308 automobiles, valued at $233,000, 
from the United States and 48, 
valued at $30,000, from the United 
Kingdom. In the same month Can- 
ada imported automobile parts val- 
ued at $2,014,000 from the United 
States and $9,000 worth from the 
United Kingdom. 





Chicago Maintenance Show 


AUTOMOTIVE DAILY NEWS, SATURDAY, APRIL 11, 1936 


Jobbers, Dealers, Garagemen 
Drawn from Central West 


CHICAGO- 
estimated at 60,000, the annual 
automotive maintenance exhibit 
sponsored by the Illinois Automo- 
tive Assn. and held this week at 
Navy Pier was pronounced even 
more successful than the one a 
year ago. 

Firms numbering 190 exhibited 
their merchandise, which at- 
tracted jobbers, dealers, garage 
and service men from a consider- 
able portion of the central west. 
One jobber from southern Illinois 
chartered almost an entire train 
and came to Chicago accom- 
panied by about 100 dealers. 
Special buses and private cars 








AMA Export Chief 
To Visit 16 Cities 


NEW YORK.—Foreign trade 
interest of New England’s manu- 
facturing concerns is being 
studied by George F. Bauer, man- 
ager, export department, Automo- 
bile Manufacturers Assn., who 
has undertaken a field trip 
through Massachusetts, Connecti- 
cut and Rhode Island. 

Bauer’s schedule calls for visits 
to 16 of the leading industrial 
cities in these three states. In 
each he will confer with business 
leaders about their foreign trade 
problems and operations. The 
purpose of his trip is to discover 
the extent to which industries in 
New England are dependent, di- 
rectly or indirectly, upon over- 
seas markets. 

He will also discuss with the 
business leaders of each city 
plans for Foreign Trade Week 
which will be held throughout 
the United States, May 18 to 25, 
under the auspices of the United 
States Chamber of Commerce. 
Bauer will also give addresses 
illustrated with slides before 
meetings of business and foreign 
trade leaders in practically every 
city on his itinerary. 

Among the cities which he is 
visiting are: Bridgeport, New 
Haven, Waterbury, Hartford, New 
London, Conn.; 
Pawtucket, Rhode Island; Brock- 
ton, New Bedford, Fall River, 
Boston, Lowell, Fitchburg, Wor- 
cester, Holyoke, Springfield, Mass. 


Ala. Goodyear Plant 


To Add 160 Employes 
GADSDEN, Ala. — Officials of 
the Goodyear Tire & Rubber Co. 
plant here state that approxi- 
mately 160 men are to be added 
to the payroll following the pur- 
chase of machinery for an inner 
tube plant which is to begin op- 
eration June 1. The new em- 
ployes will bring the total em- 
ployed at the Goodyear plant here 
to 1,200. 

Announcement was also made 
that additional machinery has 
been purchased that will increase 
the tire capacity from 6,000 to 
8,000 daily when it is installed by 
May 1. No new buildings are to 
be required to house the new 
equipment, it was stated. 


a i lemeteutes 


Set Up Pacific Branch 
SAN FRANCISCO.—J. A. Tum- 
bler Laboratories, manufacturers 
of the Tumbler Auto Beauty 
Process and other automotive 
chemicals, has just announced 
expansion of Pacific Coast activ- 
ities. 

A complete sales organization 
has been set up to cover the far 
west and a warehouse stock and 
branch office facilities have been 
established in San Francisco. 
Walter S. Nicklas has been ap- 
pointed to supervise the far west 
sales work. Associated with him 
are district salesmen operating 
in Southern California, Northern 
‘California and the Pacific North- 
west. 


Providence and} 





-With attendance | 


from out-of-town brought in other 
large delegations. 

A check-up on exhibitors dis- 
closed that the demand is partic- 
ularly brisk at this time for big 
service tools. This development 
is taken as an indication that 
motor vehicle dealers, service sta- 
tion operators and garage men 
are paying more attention than 
formerly to modernizing their 
equipment. 

The show was under manage- 
ment of A. B. Cole. In addition 
to the trade, large numbers of 
technical school and college stu- 
dents visited the exposition as 
guests of the IAA. The public 
was admitted on the final day, 
Wednesday. 





New Orleans GM Show 


Attendance, Sales Good 


NEW ORLEANS. — Final at- 
tendance figures at the General 
Motors show given in the Muni- 
cipal Auditorium from Mar. 31 
through Apr. 4, was placed of- 
ficially at 23,651 persons by W. 
V. Shell, local chairman of the 
exhibit. Seventy-five passenger 
cars were sold in addition to five 
trucks and 35 household ap- 
pliances. There were 284 pas- 


senger car prospects and 48 com- | 
mercial car and 73 household ap- | 
pliances sales pending as a re-| 


sult of exhibit, Shell said. 

Officials of the 
companies said they were enor- 
mously pleased at the results of 
the show and particularly at the 
6,741 attendance mark reached 
Saturday. Attendance aggregated 
100 per cent more than a year 
ago. 


co-operating | . 
| tration counsel. 





19 


Draws 60,000 to Pie 





Fair Trade De 


partment 


Organized in Wisconsin 


MADISON, Wis.—A trade prac- 


tice department to carry out code | 


provisions of the 1935 state re- 
covery act has been created Mar. 
27 by executive order of Gov. 
Philip F. LaFollette. 


The department is headed by | 


two commissioners, Lawrence C. | 


Whittet, Edgerton, 
covery administrator, 
M. Wylie, Milwaukee, 
been acting as recovery adminis- | 
Their duties will 
be to administer and enforce fair 
trade practices as defined by the | 
recovery law. 

The department’s decisions and | 
orders will be subject to review | 
by a 10-member trade practice | 


formerly re- | 
and Fred 
who has | 


|tailing business, 
| hearings 
| operate under codes. 


review board composed of repre- 
sentative citizens appointed by 
the governor. This board is in- 
tended to represent the public 


| interest and is empowered to ad- 
| vise the department on policy and 


appeal matters. 
Eleven codes are now function- 
ing under the Wisconsin Re- 


| covery Act with various other in- 
| dustries, including the motor re- 


scheduled for 


at an early date to 


Rubber Imports Up 
MONTREAL. — February imports 
of rubber into Canada were valued 
at $745,244 as compared with $609,- 
926 in February, 1935. 








Every 
Economy ‘Ad’ 
is a Boost 
for Graham 


“The Car That Beat Them All” 


OST of the big 
ballyhoo this year 


is on economy. 


Fabulous mile- 
age claims are be- 
ing flung at the 
public from all 


directions. 


Every one of these claims, every 
word uttered about economy, is 
a boost for Graham— because 
Graham has THE CAR THAT BEAT 
THEM ALL! 


The Graham Supercharger won 
the sweepstakes in the biggest 
economy test of the year, the 
Gilmore-Yosemite run, in which 
29 other cars were overwhelmed 


by the astonishing 


but official 


and authentic record of 55.04 ton 
miles per gallon. 


Since then Cannonball Baker has 
set anew cross-country record with 


GRAHAM-PAIGE MOTORS CORPORATION e 


the Graham 
Crusader, aver- 
aging 27.30 
miles per gal- 
lon from Bos- 
ton to Los Angeles through the 
worst snow and cold in history. 


Earlier in the year he made 28.06 
from Chicago to New York and 
followed with 28.09 from New 


York to Miami. 


Each of these runs is officiall 
certified, by the 3-A’s, New York 


Sun or Automotive Daily News. 


Graham dealers are therefore 
benefitting not only from their 
own local and national advertis- 


ing, but from the economy 


prop 


aganda of the entire industry. 


Which is one of the reasons why 


they are reporting in from all 
over the world that “Graham 


sales are going great.” 


DETROIT 


WHEREVER CARS ARE SOLD THE GRAHAM FRANCHISE IS WORTH MONEY 





Weekly 
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Patts Employes Gain; Wages and Hours are Up 


Pay Hits $23. 18; 


17.2% More Jobs in dan. 


DETROIT. Figures compiled 


by Automotive Parts and Equip- 
on 333 | 


ment Manufacturers, Inc., 
member companies for January, 
1936, show that the industry 
gained 17.2 per cent in number of 
employes and 17.9 per cent 
man hours worked 
for the identical companies in 
1935. 
greater in January of 1936. 

The average number of hours 


worked per week per employe 


during this period was 36.8. The | 
average hourly rate increased | 
from 60.3 cents per hour in Janu- | 
ary, 1935, to 62.9 cents per hour in | 
The average weekly earn- | 


1936. 
ing per employe for the period 
was $23.18, an increase of $1.12 
per employe per week over Janu- 
ary, 1935. 

Figures for the same compara- 
tive period show that productive 
employment was up 59.4 per cent 
for the carburetor group; 15.3 
per cent for the gasket group; 
51.7 per cent for the lamp group; 
26.8 per cent for the radiator 
group; 17.2 per cent for the uni- 
versal joint group and 17.9 per 
cent for the wheel and rim group. 

_ For the same period, produc- 


in | 
during that | 
period over the similar period and | 


Payrolls were 23.1 per cent | 


tive man hours increased 60.1 per 
cent for the carburetor group; 
17.1 per cent for the gasket group; 


62.0 per cent for the lamp group; | 


30.7 per cent for the radiator 
group; 12.9 per cent for the uni- 
versal joint group and 11.6 per 
cent for the wheel and rim group. 

Average hourly rates increased 
1.5 cents per hour for the carbur- 
etor group; 1.8 cents for the gas- 
ket group; 2.1 cents for the lamp 
group; 3.9 cents for the radiator 
| group; 6.9 cents for the universal 
| joint group and 3.7 cents per 
hour for the wheel and rim group. 


Sales ued New High 


Dayton, Ohio, Reports 
DAYTON.—Volume of business 
in new cars and trucks sold dur- 
ing one month by Montgomery 
county dealers was the largest 
in history for March, it is re- 
vealed. 

During last month, the report 
discloses, there were 1,548 new 
cars and 125 new trucks—with an 
estimated value of $1,500,000- 
registered as sold. 

The previous high month was 
April, 1935, when dealers regis- 
tered as sold 1,010 new cars and 
78 new trucks, estimated at $1,- 
Ke 





POLLY CHROMATIC 


Polly can give the shabbiest used car appealing personality. 


Polly gives 


the old car the gleam and luster of youth. 


Ditzco Polychromatic Enamel is a 


can afford to use on the lowest priced used car on the lot. 
. just ordinarily intelligent application 


minimum of surface preparation . 


quick-acting quality finish that you 
Requires a 


+ + + no rubbing, polishing or other after-treatment. 


Best of all, you can add the cost of Polychromatic to the car . 
Every prospect is willing to pay a few dollars more for a car he is 


get it. 
proud to drive. 


. » and 


Give Polly a chance to shine up a few “stickers” and watch them move. 


DITZLER COLOR COMPANY, DETROIT, MICH. 


ae 
oe tzler 
bers. Ask for 


ee 


TZCO 


ROMATIC ENAMEL 


THIS CORD FRONT DRIVE was photographed beside the new | 


24-passenger Douglas “Flagship,” largest land transport plane in the 
United States, a fleet of which will soon go into service on American 


Airlines. 


The photo was taken at Glendale Airport, Los Angeles. 


Excessive Geesline Taxes 
Starts Evasion E pidemic 


NEW YORK. — An epidemic of 
gasoline tax evasion scandals 
which has broken out almost sim- 
ultaneously in four states is the 
direct result of excessive gasoline 
tax rates and of loopholes in tax 
laws, Director Baird H. Mark- 
ham, of the American Petroleum 
Industries Committee, declared 
here. The committee is aiding 
law-enforcement authorities of 
Tennessee, Mississippi, Kansas, 
and Colorado in their efforts to 
prevent tax evasion and the re- 
sulting loss of state revenues, 


Markham pointed out that Ten- 


Business Good 
In Northwest, 
Auto Men Learn 


PORTLAND, Ore. — Prominent 
members of the automobile trade 
were in attendance at the quar- 
terly meeting held here of the 
Pacific Northwest Advisory Board 
and received first hand figures on 
carloadings. In this territory, 
the figures showed that there was 
an increase of some 13 per cent in 


all lines of commodities over the | 


same period—January, February 
and March—of a year ago. 

Reports also show the volume 
of business activity generally, as 
measured by turnover of bank de- 
posits, continues to maintain an 
average gain of 23 per cent over 
last year. 

S. L. Savidge, of S. L. Savidge, 
Inc., Seattle, set an all-time rec- 
ord for used car sales when it 
recently closed a 10-day spring 
clearance sale with a total of 186 
deliveries to new owners. At a 
Similar sale held in April, 1935, 
140 used cars were sold. Savidge 
also advises of a record-smashing 
sale of new cars. 


The Barton Auto Co., Oldsmo- 
bile distributors of Spokane, 
Wash., report that March was the 
best month the company has ever 
had. Last year they sold and de- 
livered in Spokane 54 new cars, 
and this year they sold and de- 
livered 80 cars. 


James P. Scearce, of Seattle, 
northwest regional manager for 
Chrysler, reports that business is 
uniformly good. 


This section has been fortunate 
so far that crops are in in spite 
of snow flurries, and indications 
are that prices will be good. This 
applies principally to wheat, peas 
and flaxseed. In fruits, the apple 
men throughout the section have 
issued joint advertising’ which 
they state will bring better re- 
sults. 





nessee and Mississippi, where 
large-scale gasoline bootlegging 
and tax evasion rings have been 
revealed, have exceptionally high 
gasoline tax rates. Kansas and 
Colorado, where _ investigators 
have disclosed the loss of hun- 
dreds of thousands of dollars in 
tax revenue, have lower tax rates, 
but evasion has been accom- 
plished through illegal refunds 
and exemptions obtained by fraud. 


A legislative committee investi- 


gating evasion of Mississippi’s 6 | 
| cent gasoline tax estimates losses 
|} at $2,000,000 annually, 


he said. 
Losses estimated to exceed $1,000,- 
000 have been disclosed in Ten- 
nessee, where the state tax rate 
is 7 cents per gallon. Losses are 
placed at more than $100,000 in 


Colorado, which has a 4 cent tax, | 


and at $1,000,000 in Kansas, whose 


3 cent tax is believed to have been | 
evaded on one-fourth or more of | 
|} all gasoline sold. 


Karly Draining 


May be Costly | 


DETROIT. — “Don’t be in too 
great a haste about advising your 


| customers to have their radiators 


drained of the winter’s anti-freeze 
solutions,” warned W. R. Bam- 
ford, Dodge service director. 
According to Bamford, nearly 
every spring produces its crop of 


engine damage occasioned by dis- | 


carding freeze-proofing solutions 
at the first sign of warmer 
weather. Nature may change her 
mind in favor of one more cold 
spasm. When this happens, as 
it often does, expensive damage 
may be caused. 

“Service men _ interested’ in 
keeping the car owner’s good 
opinion will do well to begin with 
changing the engine oil and trans- 
mission and rear axle lubricants,” 
he says. “To the cooling system he 
should extend the benefit of doubt 
until spring temperatures have 
settled down to a fairly safe rou- 
tine. 


Reynolds Elected 


OLD LYME, Conn.—Don G. Rey- 
nolds, of Hamburg, has been elect- 
ed president of the Lower Middle- 
sex and New London County Auto- 
mobile Dealers’ Assn. He succeeds 
Thomas Willetts, of Ivoryton. Irv- 
ing La May, of Old Saybrook is 
vice-president; F. L. Peterson, of 
Jones’ Garage, Deep River, secretary, 
and Fred La May, Old Saybrook, 
treasurer. The session was attend- 
ed by about 15 members of the as- 
sociation, which holds monthly 
meetings throughout the year. 


| Denver Dealers 
| See Prosperity 


By IRA R. ALEXANDER 

DENVER.—The special session 

of the Colorado legislature, which 
| adjourned during the past week, 
passed Gov. Ed C. Johnson’s $25,- 
000,000 highway building program. 
| This work will get under way 
| within the next few weeks and 
it will be the means of putting a 
| lot more money into circulation 
in the state. 

Thus another reason for better 

business conditions is listed, ac- 
| cording to local automobile deal- 
ers. Also this week the first ad- 
ditional payment to farmers on 
the 1935 beet crop, totaling $976,- 
925, was made by the Great West- 
ern Sugar Co. With this payment, 
$11,941,411 will have been paid for 
| last season’s crop, with further 
additional payments in prospect 
| if warranted by net return for 
| sugar sold. 

“T am looking forward to a good 
| spring sale of automobiles,” said 
|'Tom Heenan, sales manager of 
the O’Meara-Young Motor Co., lo- 
cal Ford dealers. “Our business 
so far this year has held about 
| even with the same period last 
year, with a slight increase noted. 
Sales are gaining in number and 
we expect this month to show im- 
provement over last April. 


“The biggest problem the deal- 
ers of Denver have right now is 
the used car situation. This has 
been brought about by the early 
sale of the new models, which 
| brought us a larger stock of used 
cars than is usually on hand at 
this early in the season. As spring 
| advances, however, this situation 
| will be straightened out to the 
satisfaction of all concerned, I 
feel sure. 

“To help us keep up with the 
growth in our business we are 
opening our new sales and serv- 
ice branch at East Colfax and Gil- 
pin street. This will make it pos- 
sible to better take care of East 
Denver business.” 

Howard Bryant, general sales 
manager of the Capital Chevrolet 
Co., states that business during 
the week has shown improvement 
over the same period of 1935. He 
states that it is his opinion that 
| the putting of new models on the 
market last fall was the best 
thing that ever happened in the 
industry, as it held up sales dur- 
ing the winter months and sent 
spring business away to an early 
start. 

Wet weather in Colorado last 
week served to slow up sales to 
some extent, but the return of 
spring weather has speeded things 
up again this week, according to 
Denver dealers. Reports coming 
in from cities and towns in other 
parts of Colorado are to the ef- 
fect that business is good, with a 
rosy outlook for increased sales 
this spring and summer. 


Steel Output Saad 
In Youngstown Area 


YOUNGSTOWN, O.—Steel out- 
put in the Youngstown district 
advanced this week to slightly 
above 75 per cent capacity for 
the first time in more than six 
years. The operating rate repre- 
sents an advance of three points 
over last week’s rate. 

The gain is largely due to the 
scheduled resumption of Youngs- 
town Sheet and Tube Co.’s Bes- 
semer plant, making all three 
such plants in the district active 
producing at about 60 per cent 
capacity. 

With 63 of the 83 open hearth 
furnaces on the active list open 
hearth steel production is 80 per 
cent. 

Strong demand for flat rolled 
products, such as strip sheets, tin 
plate and bars, is responsible for 
the advance in operations. Even 
better rate of operations before 
the end of the second quarter are 
expected. 











Spurt in Production Promises Better Profits 


Car and Parts Companies 
Expect Impressive Gains 


DETROIT.—A fair sized gain | 
in second quarter profits for car | 
manufacturers and parts and ac- | 
cessory suppliers is promised by | 
the sharp expansion in produc 
tion which promises to lift 
the April total output 470,000 
units. 

Within the past few days, pro- 
duction schedules have _ been 
raised, as unexpectedly good re- 
ports of retail sales now coming 
to the automobile factories indi- 
cate an even stronger public de- 
mand for cars than had been an- 
ticipated. Since dealers had larg- 
er stocks of automobiles on hand 
on Apr. 1 than in previous years, 
officials were of the opinion that 
only a moderate increase in pro- 
duction would be necessary to 
augment dealers’ stocks  suf- 
ficiently to enable them to go 
through the heavy spring selling 
season. 


now 
to 


As now planned, April produc- 
tion for the industry will be 
roughly 12 per cent larger than 
in March, as against an ®& 
per cent increase projected ear- 
lier. For the past 11 years the 
March to April gain has been in 
excess vf 9 per cent, although 
last year the increase was 11 per 
cent. This larger gain, 
scheduled, indicates that produc- 
tion for the second quarter prob- 
ably will be little changed from 
that of ago, the 


as now 


a year just as 


Goodrich Plans 
Paid - Vacations 
For Factory Men 


AKRON, O.—The paid-vacation 
program for factory employes of 
the B. F. Goodrich Co. during 
1936 has been announced. Two- 
thirds of all factory employes will 
get these vacations this year. 

One-week vacations with pay 
will be given all factory employes 
with more than five years and 
less than 10 years service, and | 
two weeks to all those with the 
company 10 years or more. 

Total factory employes receiv- 
ing paid vacations this year will | 
be 7,373. Of these, 4,246 will re- 
ceive two-weeks vacation and the 
remainder one week. 

When Goodrich first estab- | 
lished the vacation policy for fac- | 
tory employes in 1934, a total of 
6,220 employes were eligible for | 
the vacations, 3,112 getting one 
week, and 3,108 two weeks. The 
cost to the company was $201,875. 

Last year the total moved up 
to 7,265 employes, 3,537 getting 
one week and 3,728 two weeks, 
with the cost to the company 
$304,325. 

This year, with a still in- 
creased number getting vaca- 
tions, the company will spend 
$375,000, or nearly double the 
amount spent the first year the 
plan operated. Increase in vaca- 
tions is due to the longer serv- 
ices of employes, which makes 
more of them eligible, and also | 
makes many more go from the 
one-week to the two-week basis. 

The amount expended on the 
plan also has been boosted by a 
more than 40 per cent increase in 
vacation pay this year, as com- 
pared to 1934, the result of in- 
creased average weekly wages. 


Office employes of Goodrich 
will have their customary vaca- 
tion plan of one week for those 
of more than six months’ service 


| 1935. 





and less than a year, and two 
weeks for those with more than 
a year’s service, with pay. 
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first quarter of this 
within a few thousand units of 
the 1,108,941 cars and_ trucks 


turned out in the first quarter of 


year was 


Since production in the first 
three months was approximately 
equal to that of a year ago, earn- 
ings of the parts and accessory 
industry will for the quarter just 
concluded probably about equal 
those of a year ago. This will 
not be true of the automobile 
manufacturers, at least of those 
publicly owned, who are expected 
to show an impressive gain in 
profits, as compared with a year 
ago. 





°FOR A FEW DOLLARS A MONTH 


You can make your Store Front 
a Permanent Advertisement! 


Listen to **The 
Music You Love” 
su per bly rendered 
by the Pittsburgh 
Symphony Orches- 
traand distinguish- 
ed guestartistsevery 


| Thursday at 8:00 


P, M., E.S. Woe over 
NBC-WJZ Net- 
work and associ- 
ated stations. 


OU probably 
some sort to 
to your show re 


advertising, special letters, 
mail literature. But there’s one way 
to advertise yourself and the cars 
you sell that often out-pulls any of 


these other forms 


and that’s with your show room front! 


It’s a large, ey 


a 


CARRARA STRUCTURAL 
GLASS 


PITTCO STORE FRONT 
METAL 


PITTSBURGH MIRRORS 


Print 


TO 


LTTCO 


glass .. melal.. . paid 
PRODUCTS OF 


PITTSBURGH 
PLATE GLASS COMPANY 


an stniiiickaaa 


ICC Finance Section 


Holds First Hearing | 
RICHMOND, Va. (UTPS).—A | 
joint board hearing said to be the | 
first held in the country by the | 
finance section of the ICC under | 
the new federal motor carrier act, | 
was held here on the application | 
of the Virginia-Carolina Coach | 
Co. to purchase from J. M. Evans 
equipment and a certificate au- 
thorizing service between Rich- 
mond and Rocky Mount, N. C. 

R. C. Hoffman, president of the 
applicant company, testified that 
his concern needed the line owned 
by Evans to connect Richmond 
with North Carolina territory 
served by the Virginia-Carolina 
Coach Co. He said the purchase 
price was $30,000. Hoffman said 
improved service would result 
from the transfer. 

A representative of the Atlantic 


motor line did not parallel the 
railroad and brought out the fact 
that the Evans concern had oper- 
ated at a loss for three years. 


Commission Studies 
Highway Financing 
BISMARCK, N. D.—Proposals 
to place administration of tax 
laws through which revenues for 
highway purposes are obtained 
under a unified state agency and 
calling for changes in methods of 
financing state and local high- 
ways were taken under advise- 
ment today by the interim tax 
survey commission following a 
three-day session here. At pres- 
ent the motor vehicle 
under the highway department 
administers the motor vehicle tax 
laws, while the gasoline tax is 
collected by the state auditor and 
refunds are made on vouchers 
certified by the tax commissioner. 


registrar 
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Alma Motor Orders 


New Gear Machinery 
ALMA, Mich.—Alma Motor Co. 
has contracted for purchase of its 
own gear manufacturing ma- 
chines from Gould and Eberhardt, 
Newark, N. J. 

This machinery will be installed 
in the company’s axle and trans- 
mission plant as quickly as it can 
be built. Capacity of the equip- 
ment ordered will be sufficient to 
produce differential assemblies 
for 20 of the four-wheel-drive 
Ford and Chevrolet conversion 
units per day. 

Hawkinson Elected 

WEST ALLIS, Wis—wWalter E. 
Hawkinson, assistant manager of 
the tractor division of the Allis- 
Chalmers Mfg. Co., has been elected 
treasurer of the company succeed- 
ing the late Raymond Dill. Hawkin- 
son has been with the Allis-Chal- 
mers Co. for the past 29 years. 





Coast Line railroad asked if the 


use advertising of space. 


draw more people 
ae aoreene 
irect 


to look at 
of advertising ... 


e-catching display 


Re FRONTS ‘ONE 


TAPESTRY 


And if it’s a modern Pittco 
Front, it carries a definite message 
of luxurious modern cars, of progres- 
sive, up-to-the-minute methods, and 
of efficient management to all who 
see it. It invites potential car buyers 


rather than your competitor's. 
staff of experts will gladly cooperate 
with your architect in building you a 


PITTSBURGH PAINT 
PRODUCTS 


These pictures show how the Olathe Ford Motor 
Co. in Olathe, Kansas, looked before and after 
being remodeled with a new Pittco Front. 
Whichis the better advertisement for this car 
dealer... the old front or the new? 


Pittco Front like this. So act now 
to better car sales . . . remodel with 
a new Pittco Show Room Front. 


Pittsburgh Time Payment Plan 
9 


You can now take 2 years to pay 
for your new Pittco Front! Merely 
make a 20% down payment, and then 
pay the balance in easy monthly 
instalments at low F. H. A. rates! 
Send the coupon below for complete 
information, and for our book on 


store fronts and interior painting. 


cars In your show room 
Our 


Pittsburgh Plate Glass Company, 
2137A Grant Building, Pittsburgh, Pa. 
Please send me, without obligation, your new book entitled 


“How Modern Store Fronts Work Profit Magic”. 


PLATE 


' GLASS 


Name_ 


GLASS 
Street 


OS __State___ a es 


l am am not interested in the Pittsburgh Time Payment Plan, 
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Tax Collectors Crack Down on Gotham Dealers 


Mayor Hopes to Curb Drunks 
With New Legal Definition 


By BOB MOUNTSIER 


NEW YORK.—If it 
thing for a New York dealer, it’s 
another. Snow and ice, delayed 
spring, rainy days, too many 
cars, not enough cars, more laws, 
more bills in Albany, more rack- 
eteers and grafters, more taxes 
and more efforts on the part of 
Father Knickerbocker’s sales 
tax collectors to put across some 
fast ones. 


Thanks to the city’s sales tax |} 
dozen | 


of two per cent, several 
dealers and distributors have had 
a pretty mess of rotten eggs 
dropped in their laps recently, 
and a lot of other wholesale and 
retail sellers of automobiles in 
the city’s five boroughs are 
threatened with similar trouble. 
The local tax collectors’ argu- 
ment is that they will not allow 
exemptions from the two per 
cent tax on wholesale and retail 
sales of cars made by New York 
City distributors and dealers to 


persons living outside of the city | 
sales | 
| the drunken driver believes it 


limits nor on _ wholesale 
within the city unless said deal- 





isn’t one} ers furnish elaborate accounting 


proof of all such transactions. 
Mayor LaGuardia’s tax col- 
lectors are trying to stick two 
distributors for heavy sales tax 
payments, one for almost $75,000 
and another for over $30,000, and 
much of the sums allegedly due 
is for wholesale sales within the 
confines of Greater New York. 


Hearings Scheduled 

Thirty-five different hearings 
over such assessments are now 
on the calendar, and the Auto- 
mobile Merchants Assn. of New 
York and the Brooklyn and Long 
Island Dealers Assn. have joined 
with these distributors and deal- 
ers to help them fight their bat- 
tles. However, says General 
Manager Harry Bragg of the 
former organization, the two as- 
sociations will extend no aid to 
unscrupulous dealers who have 
been guilty of “chiseling” on al- 
leged out of town sales. 

Mayor LaGuardia’s 
sion for studying the menace of 


commis- | 


BEFORE AND AFTER Mitchell Chevrolet, Inc., La Porte, Ind., modernized its service department. 
Formerly, parts and accessories sales’ were handled over a counter opening through the wall of a small 


attract the customer. 


The parts bins are within the enclosure. 
the foreground, are used for the display of appealing seasonal accessories and materials. 


| alcove leading off the main salesroom. As the photo (left) shows, there was not much eye appeal to 
The new set-up illustrated at the right is on the floor of the main salesroom. 
The front of the partition, and the stands and counters in 


Mitchell re- 


ports that sales have increased in direct ratio with the improvement in appearance and convenience. 





has found a safe detour around 
the difficult problem of defining 
and proving drunkenness that will 
help not only to clear up a 
troublesome local situation but 
also to provide the nation with a 
weapon for attacking the prob- 
lem. 

The proposed solution, sched- 
uled to go before New York’s law 
makers involves the changing of 
only a few words in the present 
vehicle law dealing with the sub- 


| the 


| drivers, 


| by 
| by the 


|} more 


| driving 


| person 


| intoxicating 
| argued by 


| year 
| the peak year of 1929—-was made 


ject. If this change is made, the 
police will be required to prove 
that the arrested driver was 
operating his car “while under 
the influence of _ intoxicating 
liquor” instead of having to sat- 
isfy judge and jury that said de- 
fendant was driving “while in an 
intoxicated condition.” 

There has long been a differ- 
ence of opinion as to when a 
man is in an intoxicated condi- 
tion, in other words drunk. You 
know, there is the school that 
thinks and drinks along these 
lines: “He is not drunk who from 
floor can rise again and 
some more, but he is 
who as he lies finds he 


drink 
drunk 


| can neither drink nor rise.” How- 
| ever, the experiments of psychol- 


ogists and physicians and the re- 
searches of others have shown 
that one alcoholic drink can put 
an individual, whether driving or 
not, under the influence of in- 
toxicating liquor. 
Thrown Out of Gear 

Alcohol starts to take effect at 
once with the great majority of 
according to research 
work for the Johns-Manville 
Safety Schools on Wheels, three 
of which are now touring the 
country “in the interest of bet- 
ter and safer driving.” Experi- 
ments made by those operating 
these schools show that over and 
above a so-called tolerance limit 
everybody is thrown out of gear 
alcohol. However, the toler- 
limit varies with the in- 
dividual, with the result that the 
increase in reaction time caused 
consumption of one or 
drinks varies accordingly. 

The Johns- Manville Safety 
Schools point out that the con- 
sumption of alcoholic liquor does 
such detrimental things to safe 
as to make a _ person 
sleepy after a time, to render him 
incapable of correctly estimating 
the speed of his car, to cause 


ance 


| mistakes in choice, that is, to im- 


to make a 
his driving 


pair judgment, and 
over-evaluate 
ability. 

So under the proposed change 
in wording of the New York ve- 
hicle law a driver with only one 


| drink under his or her belt might 


be held for operating his or her 
car “while under the influence of 
intoxicating liquor.” It will be 


| much easier to prove that a de- 
| fendant, 


if not intoxicated, was 
least under the influence of 
liquor, or so it is 
the members of the 
LaGuardia commission—two phy- 


at 


| sicians, two judges, a lawyer, an 
| insurance man, 
| trict attorney 
| spector. 


an assistant dis- 
and a police in- 


Sees $100,000,000 Sales 
The prediction that more than 
$100,000,000 worth of new auto- 


| mobiles would be sold by dealers 


in metropolitan New York this 
a figure exceeded only by 





Agents the other day in Jamaica, 
and at the same time he pre- 
dicted that the thousands of in- 
surance agents and brokers in 
the metropolitan area would not 
secure a penny of the insurance 
business resulting from the pur- 
chase of these new cars unless 
there is “a radical change in 
their attitude over that prevail- 
ing throughout the whole history 
of the automobile business.” 
Discuss Insurance 

In 1934, the last tabulated year, 
he said that although nearly 
$410,000,000 had been paid na- 
tionally by automobile owners in 
insurance premiums for various 
types of coverage on new cars, 
agents and brokers obtained only 
a fraction of the business because 
of the large automobile finance 
companies’ practice of writing 
the insurance direct with the in- 
surance companies and thereby 
earning the usual commissions 
themselves. 

Laying the biame for this situ- 
ation at the door of the insur- 
ance men because of their failure 
to work out some organized and 
collective method of providing 
insurance coverage for automo- 
biles bought on time, the Morris 
Plan Bank executive said: 

“Today most finance companies 
require fire and theft, and the 
relatively expensive collision, cov- 
erage, and in other cases still 
other types of insurance, all of 
which may amount to double or 
triple the actual finance charge 
itself. If the owner wishes only 
fire and theft coverage, he has 
no choice in the matter when 
dealing with the usual finance 
company, nor can he place his 
insurance direct with his broker 
or agent, as he may often wish 
to.” 

Co-operation Needed 

The solution for automobile 
owner and insurance representa- 
tive to get together, the speaker 
said, rests with the insurance 
agent and broker, who must dis- 
play sufficient initiative to en- 
courage his customers to ar- 
range time-payment financing 
through an independent source, 
such as banks or independent 
organizations now supplying such 
financing. 





ADVERTISEMENT 


Turn to the men who 
read True Story after you 
have 


done a job among 
the men who read the 
weeklies because the men 
Queens | in the True Story audi- 
ence probably don’t see 

your ads in the weeklies. 


| by George J. Schutz, vice-presi- | 
| dent of the Morris Plan Bank, | 
when addressing’ the 
County Assn. of Local Insurance 
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Used Car Sales Increasing in Texas, Washington 


San Antonio Has Big 


Mar.; 


Seattle Gains are Marked 


REBER 


By B. C. 


SAN ANTONIO, Tex. 
ported by one of the 
months for new car sales, auto- 
motive dealers are looking for- 
ward to a big month in April and 
anticipate one of the largest 
years for automotive business in 
the history of the industry. March 
sales totaled 962 passenger cars 
and 146 trucks, for a grand total 
of 1108 units, with registrations 
from out of county dealers bring- 
ing the total to 1,116. Every ac- 
tive manufacturer was well rep- 
resented in the sales, and every 
make of car was represented in 
the totals. Individual sales, ac- 
cording to make, are: 

Individual Sales Listed 

Auburn, 1; Buick, 57; Cadillac, 
7; Chevrolet, 275 (and 64 trucks); 
Chrysler, 15; Cord, 2; De Soto, 3; 
Dodge, 39 (and nine _ trucks); 
Federal Truck, 3; Ford, 198 (and 
49 trucks); GMC Truck, 6; Gra- 
ham, 4; Hudson, 10; Hupmobile, 
5; IHC Truck, 12; LaFayette, 4; 
LaSalle, 5; Lincoln-Zephyr, 3; 
Nash 2; Oldsmobile, 58; Packard, 
14; Pierce Arrow, 1; Plymouth, 
75; Pontiac, 71; Studebaker, 70; 
Terraplane, 39 (and two trucks); 
Willys, 4. 

Comparative sales for March 
covering the past eight years fol- 
low: 1928—826; 1929—1,057; 1930 
760; 1931—651; 1932—318; 1933 
352; 1934—643; 1935—874. 

Attention is called to the 
showing made in cars in the 
medium priced or higher priced 
brackets. This is especially true 
of Studebaker. Oldsmobile, round- 
ing out its second month under a 
separate dealership, turned 
bumper sales record of 58 units. 
Previously Oldsmobile had been 
sold by the San Antonio Buick 
Company, but is now under Bry- 
ant Motors, Inc. Both firms are 
under the same ownership, how- 
ever. 


Sup- 
largest 


Dealers Optimistic 

Dealers are optimistic over the 
outlook for April sales, recalling 
that seasonal sales this year are 
ahead of schedule. It is also ex- 
pected that service organizations 
in San Antonio and throughout 
Texas will benefit materially from 
automobile traffic arising from 
the Texas Centennial to open in 
Dallas on June 6. San Antonio 
anticipates a heavy traffic due to 
the general belief that practically 
every one who visits the Cen- 
tennial at Dallas will come on to 
San Antonio to see the Alamo 
and other historical missions here. 

The 


As Others See It 


(Continued from Page 6) 





getting the curtains from under the 
back seat and putting them in place. 

Today all the motorist has to do 
is roll up the window—a job requir 
ing a couple of seconds. Rolling 
up the windows is casually taken | 
for granted today. Almost nobody | 
stops to breathe a grateful prayer 
for the improvements that have been 
made in automobile construction in 
the past couple of decades. 

If putting up the curtains was an 
onerous task, putting up the top was 
an almost unendurable trial. The 
jokes about “one-man tops” have 
gone the way of jokes about “Tin- 
Lizzies,” but there was a time when 
it took a man with a profound and 
untiring sense of humor to see any- 
thing funny in the dismaying busi- 
ness of having to put up the top of 
a touring car in a downpour of rain. 

There are, of course, a few tour 
ing cars left today. One sees them 
occasionally in the movies. But those 
who want to drive with the top down 
nowadays usually purchase what the 
trade calls convertibles. As for the 
average man, he drives the family 
sedan or the family coupe without | 
giving a thought to the changes 
that have been wrought in automo- | 
tive styles in a very short time. | 

Mobile, Ala., Register. 


fine | 





in al 


used car market is some- | 
what improved, although dealers | 


still have more used cars on hand 
than they might wish. This is 
due to lack of work among the 
poorer classis who are the best 
prospects for used cars. San An- 
tonio, having a large Mexican 
population, is a good used car 
center when common labor is in 
demand, especially in the late 
summer following cotton picking. 
A good business in all automo- 
tive branches is anticipated, with 
1936 proving the largest year for 
volume in the history of auto- 
motive sales in this locality. 


By C. M. TREPP 
SEATTLE. Increase of used 
ear sales has been marked since 


the first of the month. However, 


they are still lagging behind new 
cars and inventories are not im- 
proving any. 

Optimistic 
coming spring and summer 
months for the dealer, but there 
are some points that are unfavor- 
able. long-shot 
too thin-spread financing are the 
main complaints which, unless 
remedied, may affect the patient, 
Profit, seriously. A. F. Blangy of 
A. F. Blangy Motor Co., Ford 
dealer, expresses such a belief. 
Said he: “Sales have been show- 
ing a gradual increase and we 
are very optimistic for continued 
gains as spring comes along. But 
we must watch the tendency to 
over-allow on used car trade-ins 
and being too easy on terms. 
Our firm is turning down deals 


Too trades and 


is the view of the | 





that do not measure up to what 
we consider sound practice and 
sound business in all respects.” 


Biggest Month in History 

L. M. Norton, president and 
manager of Westlake Chevrolet 
Co., Chevrolet dealer, reports the 
biggest month his firm’s his- 
tory during March, when 154 new 
car sales were made. This is a 
record to talk about. Used car 
sales have been slow, in compari- 
son. His company’s inventory 
has been kept in fair shape, 
though. Shop work is also very 
brisk, and spring outlook bright, 
he states. 

New car sales reports from 
Apr. 1 to Apr. 3, for King County, 
give Chevrolet a slight lead with 


in 


51 compared to 48 for Ford, the | 


runner-up. Plymouth is_ third 


| with 28; Studebaker showed a 


spurt, registering 18, with Dodge 
fifth with 14. 

Final King County figures for 
March, as compiled by Motor List 
Co., show the leaders ranking as 
follows: Ford, 382; Chevrolet, 357; 
Plymouth, 208; Oldsmobile, 113; 
Dodge, 105. 

Important news of the week is 
purchase of the City Garage 
Bldg., 8th and Westlake, right 
at the edge of the shopping dis- 
trict, and a mile remote from 
“auto row,” by Transport Corp., 
and removal to this location May 
1. At the same time it is an- 
nounced that Tyson Oldsmobile 
Co. has leased the present loca- 
tion of Transport Corp., at 12th 
and East Pine. 

Final March figures for four 
leaders in truck sales in King 
County: Ford, 66; Chevrolet, 53; 
Dodge, 20; International, 17. 


Capacity where it is most needed, ac- 
curate gear alignment, silent operation, 
wear minimizing...these important 
bearing features emphasize the need 


for Hyatts. 


When it depends on bearings 
,.. car builders depend on HYATT 


Hyatt’s service to the automotive industry goes far beyond the mere meet- 


ing of specifications. It lies in constructive help to designers and engineers 


...in new ideas, new products, new ways of doing things. And wherever 


Hyatt Roller Bearings are employed ...in transmissions, differentials, drives, 


wheels, etc.... you can count on longer bearing life and carefree operation. 


Small wonder, then, that when it concerns bearings, car builders depend 


on Hyatts. Hyatt Roller Bearing Company, Newark, Detroit, Chicago, 


Pittsburgh, San Francisco. 
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Sparks » 


(Continued 
and for the next few years at 
least. This is based not merely 
in the great pent-up market 
which is now being released but 
also on his belief that the future 


prospects of the automobile tran- | 


scend anything we have seen in 
the past. Which is characteristic 
of the man, for I am told he is an 
executive who always is looking 
ahead, never backward. 


4 ” * 


HUDSON'S PRESIDENT 
strong supporter of the safety 
movement 
bile 


terested at the present time. He 


believes there should be a trinity | 


of co-operation in this cause 
which should include the auto- 
mobile manufacturers, the road 
engineers and the driving public, 
each setting an example that will 
contribute to help solve this most 
important problem of making the 
highways safe not only for the 
pedestrians but motor car drivers 
themselves. On other subjects, 
too, he is most alert in his think- 
ing. 

“As to the car of the future,” 
he said, “I hesitate to predict 
fundamental changes such as we 
hear a good deal about from 
time to time because such funda- 
mental changes bring about prob- 
lems that are impossible to pre- 
dict. Only experience reveals the 
problem involved and then of 
course they must be solved. For 
that reason I think fundamental 
changes will come very slowly. 


* * + 


“IT AM SURE, however, that we | 


can count upon refinement from 
year to year, both as to the lines 
of the car and from an engineer- 
ing or operating standpoint. These 
refinements will then provide 
more beautiful cars, cars that can 
afford more in the way of com- 
fort, ease of operation and safety. 
Safety is our constant goal. Our 
engineering work is largely 
pointed in that direction and I am 
sure the public can count upon 
more and more safety features as 
fast as human ingenuity can 
bring them about. 

“I feel very sure this industry 
will experience greater prosperity 
than ever before. This, of course, 
will mean more automobiles on 
the road and emphasizes the ne- 


cessity for the sort of co-operation | 


which I mentioned earlier in our 
talk; that is, we must have roads 
of greater capacity and cars must 
be operated by the public with a 
view to the safety of all con- 
cerned.” 

CALIFORNIA STILL is a hobby 
with me. So far as the column 
is concerned, it is a mine from 
which I hope to continue digging 
interesting Sparks from time to 
time. For, as I analyze it, the 
state is more representative of 
motoring, not only as transporta- 
tion but savoring of the sporting 
element such as it was in the 


earlier days of the industry. One | 
might well compare it with the | 


is a} 


in which the automo- | 
industry is so intensely in- | 
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Chris 
Sinsabaugh 
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| British Isles, where the sporting 
| side predominates. California is 
cast in the same mold. 


from 


Out there everyone goes places 
in motor cars for the enjoyment 
they get out of touring. It is 
because of this, I think, that Cali- 
fornia, although sixth in popula- 
tion, ranks first of our common- 
wealths in the number of cars 
| owned per capita and second in 
|} the number of cars registered. 
| Last year 196,967 cars were titled. 

+ * a 

OF COURSE California has the 
natural advantages of unusual 
scenery and the kind of weather 
you write home about when you 
are vacationing on the Pacific 
Coast. So have some other states, 
so that isn’t the final answer as 
to why there are more cars per 
capita running over the roads 
than in any other commonwealth. 


To my way of thinking, the 
automobile sections of the Cali- 
fornia dailies are largely respon- 
sible for this great development 
of motoring out there. One daily 
has been running a Sunday auto- 
mobile section for 27 years with- 
out a skip and there are others 
which, every Sunday, devote four, 
eight or more pages to boosting 
motoring. These are sections, not 
| pages or columns such as used by 
dailies in other parts of the coun- 
try. Publicity is not the dominant 
note, the emphasis being placed 
on interesting stories and pictures 
of places to go touring of a week- 
end. As a result, these sections 
may be said to be largely respon- 
sible for the development of 
interior California. Little places 
| which had been dots on the map 
have grown into resorts because 
of motor logs in the daily papers. 
I’m told that it is not unusual, 
following the appearance of one 
of these logs in print, for a couple 
of thousand cars to visit the 
place described on the Sunday in 
which the story appeared in the 
paper, whereas on previous Sun- 
days, without such a boost, the 
| normal traffic has been about 50 
cars. 

* * * 

ALL OF WHICH is leading up 
| the brief I want to file with the 
advertising managers of the au- 
tomobile companies, urging them 
to use the automobile section for 
the display of their advertising 
rather than go into the main 
sheet, as some do. The section is 
the part of the paper that those 
interested in motoring turn to, 
as has been demonstrated in the 
instances mentioned above, so 
there must be great interest in 
this way of doing it. Without 
automobile advertising in the au- 
tomobile section, it is hard for 
the publisher to maintain this 
| feature, so I feel car manufactur- 
ers should co-operate in retaining 
this feeder to automobile enthusi- 
asm. 

I appreciate that this logic may 
not apply to other parts of the 
country, where the automobile 
section as such is unknown, but 
certainly California deserves the 

















A. E. BARIT, Hudson’s new president and general manager, (left) 
looks at an interesting drawing proffered by Stuart G. Baits, recently 
promoted from the post of vice-president in charge of engineering to 
first vice-president and assistant general manager of the Hudson 
Motor Car Co. These two executives are piloting Hudson destinies. 


kind of support that its publish- 
ers and automobile advertising 
men are asking for. Such sup- 


port is bread cast on the waters. | 


* * * 


SITTING THROUGH a lunch- 
eon of the Safety Progress Con- 
ference at the Book Tuesday 
noon, I had clarified for me just 
the part the automotive industry 
is playing in the campaign to 
cut down the number of traffic 
fatalities and remove major high- 
way hazards. 

In a nutshell, the automotive 
industry as represented by the 
Automobile Manufacturers Assn., 
and similar organizations having 
to do with this business of ours 
are the spearhead which is not 
only providing the leadership for 
the nation-wide movement, but 
also furnishing the sinews of war 
in the shape of about a half-mil- 
lion in cash to assist other asso- 
ciations like the motor vehicle ad- 
ministrators, the chiefs of police, 
American Automobile Assn., 
American Legion, General Feder- 
ation of Women’s Clubs, Highway 
Education Board, National Grange 
and National Safety Council work 
out the details. 

+ * 

PAUL HOFFMAN, president of 
Studebaker, who has been identi- 
fied with highway safety since its 
earliest days, was chairman of 
the conference. The Paul Prys 
came only as eaters—they didn’t 
participate in the meeting. But 
Hoffman gave us a general pic- 
ture of the situation which led 
us to believe that considerable 
progress is being made to make 
the country safety-conscious. It 
takes a lot of preliminary work to 
make things jell properly. Hoff- 
man strongly believes that every 
penny of tax money paid by mo- 
torists should be used for the 
improvement of highways; that 
the safe highway is the answer. 
And he cited a couple of examples 
to prove this latter point. 

One is the three-mile stretch on 
Sheridan Drive, north of Lincoln 





Park, Chicago. It used to be a 
death trap and was until an outer 


drive, split into two drives, with | 


one-way traffic on each, was con- 
structed. That was in ’33 and 


since then there has been only | 


one fatality a year. 

The other case is the elevated 
drive along the Hudson in New 
York, which has been practically 
accident free since it was built. 
“It takes a genius to have 
accident on that elevated drive, 
said Hoffman. And he wound up 
with the statement that citizen 
vigilantes cannot solve the prob- 
lem; that the greatest good will 
come out of the various associa- 
tions identified with the move- 
ment co-operating with the au- 
thorities whose duty it is to 
control the streets and highways. 
The quota set up for 1936 is a 15 
per cent reduction in the number 
of traffic accidents. 


* * * 


DOC GILPIN, correspondent 
without portfolio for ADN and 
former general sales manager of 
Pontiac, vacationing for awhile 
in Honolulu with the Missus, con- 
tributes to the column some of his 
observations as to the automobile 
conditions in Hawaii. So eager 
was he to get his stuff to the 
editor that he air-mailed it via 
the Chinese Clipper plane. The 
letter came through in four days. 

“The automobile business here 
reminds me of home—plenty of 
used car ‘bargains,’ some fine 
automobile places of business and 
roads are generally good,” he 
writes. “Gasoline is 21 cents a 
gallon compared with 11 cents in 
Los Angeles. Cars are consider- 
ably higher in price. 
high, based on weight, but lots 
of cars and trucks are in 
here. 

“T found out here that the 
code among the automobile deal- 


ers in Honolulu out-codes NRA. | 
It seems | 


At least I am told so. 


the dealers are well organized 


and, for a wonder, stick together.” | 


Best known of the Clutch Names 


BORG & BECK 
CLUTCHES 


an | 


The tax is | 


use | 


Charges Rails 
Are Attempting 
To Block Trucks 


WASHINGTON.—The National 
Highway Users Conference has 
charged that the railroads of the 
United States are organizing a 
vast and powerful machine to 
| throw obstacles in the way of 
motor carrier applicants for cer- 
tificates and permits required 
| under the Motor Carrier Act, now 
in full effect. 

“Motor carriers will soon have 
concrete evidence of a _ well-or- 
ganized and unyielding opposi- 
| tion,” the conference declared. 
|“Even some of those carriers 
whose operations bring them 
| within the grandfather clause of 
the act may be surprised at the 
| lengths to which this opposition 
| will go. Information has been 
| received from many states that 
jan army of railroad lawyers, 
| down to local attorneys in county 
| seats, are painstakingly gather- 
| ing information regarding the 





operations of applicant truck 
lines to be used wherever possible 
in the coming combat to prevent 
the issuance of certificates and 
permits. They are actually at- 
tempting to obtain information 
from the motor carriers them- 
selves by implied threats.” 

The conference warned motor 
carriers and their employes to re- 
|frain from giving unnecessary 

information to anyone other than 
dully constituted federal or state 
officials. 


AUTOMOTIVE 
ON THE AIR 
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I 
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THURSDAY, APRIL 16 


SUN ol NEM Blue), 
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645 P.M Lowel! 
I 
745 P.M 
8:00 P.M 
Air Show 
n Town M 
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PITTSBURGH 
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the Traveler,” 
orchestra 
10:09 P.M STEWART-WARNER 
Ale te half-hour, with Heidt’ 
FRIDAY, APRIL 17 
6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas 
7:45 P.M.—PUILCO (Columbia), Boake Carter 
8:00 P.M.—CITIES SERVICE (NBC, Red), 
Cities Ser » Company; Jessica Dragonette, 
yrano, and the Cities Service Quartet; 
Frank Banta and Milton Rettenberg, piano 
duo; Rosario Bourdon’s orchestra. 
SOCONY VACUUM (Columbia), Flying Red 
| Iforse Tavern. 
| 9:30 P.M.—FORD (NBC, Blue), 
and his Pennsylvanians; Tom 
and Priscilla Lane, 


nini, gu 
9:30 P.M 


Gulliver, 


Ed Wynn 
with Lennie Hay 


(Columbia) 


ton’s 
Columbia) 
s Brigadiers 


Fred Waring 

Waring, bari- 

Rosemary singing 
sisters 

10:00 P.M.—STUDEBAKER (Columbia), Rich- 
ard Himber and Studebaker Champions. 

12:00 Midnight—STUDEBAKER (Columbia), 
Same program re-broadcast to west. 

SATURDAY, APRIL [8 

ATLANTIC REFINING (Columbia), 

Family on Tour, with Frank 
Parker, tenor; Bob Hope and guests. 

9:30 P.M.—SHELL EASTERN PETROLEUM 
(NBC, Red), Smith Ballew, master of cere- 
monies; guest Victor Young’s or- 
chestra. 


| 
} tone: 


7:00 P.M. 
| The Atlantic 


artists; 


SUNDAY, APRIL 19 

2:00 P.M.—RADIO CORP. (NBC, Blue), The 
Magic Key of RCA: symphony orchestra, di- 
rection Frank Black; Milton J. Cross, 
master of ceremonies; guest stars. 

| 6:30 P.M.—ACME (Columbia), Smiling 

| MeConnell 

| 7:30 P.M.—GULF (Columbia), 
Hal Kemp’s orchestra, 

9:00 P.M.-—-FORD (Columbia), 
Evening Tour 

10:00 P.M.—GENERAL MOTORS (NBC, Red), 
General Motors Concert; symphony orches- 
tra, direction Erno Rapee; guest artist. 


Ed 
Phil Baker and 


Ford Sunday 
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th Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Results 


Following the largest used car advertising campaign 
ever run in Chicago in the same period of time—16 days— 
O. H. Baehler, wholesale manager of Butler Motors, Inc., 
Hudson-Terraplane distributor in this territory, fur- 
nishes a resume of the results. 

As previously reported in 4th Dimension (ADN, Mar. 
21) the drive consisted of full page advertisements in the 
classified section of the Chicago Tribune and was a co- 


operative’ effort 
county Hudson-Terraplane deal- 
ers. 

The result: 433 used cars sold 
during the 16 days, representing a 
dollar volume of $110,977. Of the 
433, 118 were specifically adver- 
tised. 

There was a 50 per cent in- 
crease in used car activity, a 125 
per cent increase in sales and a 
50 per cent gain in general show- 


room activity. 
* * * 


Gulliver Travels 


Plymouth’s Ed (Gulliver the 
Traveler) Wynn will travel to a 
new spot May 12. Thereafter, the 
program will be heard on Tues- 
day over an NBC red network 
from 9:30 to 10:00 p.m. EDST. 

* * A 


Rubinoff 


Rubinoff and his violin will be 
featured on a new Chevrolet 13- 
week transcribed program over 
375 stations beginning next week. 
The 15-minute program will be 
heard three times a week on all 
stations. Campbell-Ewald is the 


Coming Events 


APRIL 
4-18—Chicago. Illinois Automotive Parts Assn 
Maintenance Show. Navy Pier. 
15-16—Milwaukee. SAE Tractor and Industria) 
Power Meeting. 
15-17—Washington. American 
Assn. Annudl Meeting 
16—Lisbon, Portugal. Auto Show. 
16-22—Goldsboro, N. C. Auto show. 
20-21—Philadelphia. American Gear 
Assn., 20th annual convention. 
21-24—Detroit. SAE Production Meeting. 
26-May 3—Poznan, Poland. Auto Show. 
27-30—Washington. 
merce Annual Meeting. 
~ MAY 
May —Paris, France. Foire de Paris. 
May —Oslo, Norway. Auto Show. 
2-i1—Zagreb, Yugoslavia. Auto Show. 
4-9—Detroit. American Foundrymen’s 
49th annual convention 
10-20—Madrid, Spain. Auto Show. 
+3-15—Tulsa, 
tute Mid-Year Meeting. 
16-23—Tulsa, Okla. International 
Exposition and Congress 
20-21—Cleveland. National 
4ssn., spring convention 
28—New York, 
Institute, annual meeting 
storia 
30—I ndianapolis. 
30-jJune 14—Katowicz, Poland. 
31-June 6—White Sulphur Springs, 
SAE Summer Meeting. 
JUNE 
1-4—Cincinnati, Automotive Engine Rebuild 
ers’ Convention 
6-Nov. 29—Dallas. 
tion 
27—Mineola, L. |. 
velt Field. 
27-Oct. 4—Cleveland. Great Lakes Exposition 
29-July 3—Atiantic City, American Society for 
Testing Materials, annual meeting. Chal- 
fonte-Iladden Hall 
SEPTEMBER 
7-12—Pittsburgh, American Chemical 
ciety, semi-annual meeting 
OCTOBER 
1-t!—Paris. Automobile salon. 
12—Mineola, L. 1. Automobile race. 
velt Field 
15-24—London. Thirtieth International 
tomobile Exposition. Olympia. 
19-23—Cleveland. American Society for Met 
als, 18th national Metal Congress and 
Exposition Exposition Hall. 
NOVEMBER 
9-12—Chicago. American Petroleum Institute 
17th annual meeting. 
t1-13—New York. Automobile show. 
Central Palace. 
*14-20—Columbus. Automobile show. 
14-21—Chicago. Automobile show. 
*14-21—D-troit. Automobile show. 
Nov, 21-28.) 
14-22—Los Angeles. Auto show. 
*15-21—St. Louis. Automobile show. 
*15-23—Cincinnati, Automobile show. 
*21-28—Baltimore. Automobile show. 
*21-28—Cleveland. Automobile show. 
*21-28—Brooklyn. Automobile show. 
*21-28—Milwaukee, Automobile show. 
*21-28—Buffalo. Automobile show. 
*21-28—Washington. Automobile show. 
*21-28—Pittsburgh. Automobile show. 
*21-29—-Kansas City. Automobile show. 
*30-Dec. 5—Peoria. Automobile show. 
*30-Dec. 5—Philadelphia. Automobile show. 
"Tentative. 


Road Builders 


Mfrs 


Assn. 


letroleum 


Battery Mfrs 


Waldorf As 
Annual 590-mile race. 


Auto Show. 
WwW. Va 


Texas Centennial Exposi- 


Automobile race. Roose 


So 


Roose- 


Au 


Grand 


(Possibly 





U. S. Chamber of Com 


Okla. American Petroleum Insti | 





American Iron and Steel | 
| 





ene (ao. 2 


agency and World Broadcasting 


System the recorder. 
* * * 


Spring Burst 

Eight national magazines and a 
country-wide list of more than 
1,000 newspapers will be used in 
the spring campaign of Mobiloil 
and Mobilgas. Other media will 
include farm, trade, industrial 
publications and radio. 


i 
sake 


e3 i Se 
Fs eae RAS 


and make sure that the job is done with 
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Klinger, Simpson Talk 
At Chicago Sales Meet 
CHICAGO.—Preliminary to an 
aggressive spring selling drive in 
this area, Pontiac executives, 
headed by H. J. Klingler, presi- 
dent; C. P. Simpson, vice-presi- 
dent in charge of sales, and F. A. 


| Berend, advertising manager, ad- 


| dressed a 


large meeting of dis- 


| trict managers this week at the 


FOURTH ESTATE members representing the San Francisco 
papers apparently found Thomas H. Corpe, Buick’s advertising and 
sales promotion director, an interesting subject for their interviews. 
Left to right, are: Corpe, Bud Nelson, Call-Bulletin; Leon J. Pinkson, | 
(seated) Chronicle and ADN’s own Frisco correspondent; Don Hardy, 
News; B. J. Rosenthal, Oakland Tribune, B. F. Taylor, (standing) 


| two-day 
ducted 
| gional 





Hearst International Advertising Service; P. S. Steenstrup, Pacific 
regional manager for Buick and Frank Lyman, Frisco Examiner. 


When cars come in to you for glass replacements, 


call your local L-O-F dealer 


Palmer House. The sessions were 
arranged by Allen Wright, re- 
gional manager. 

More than 100 district man- 
agers were present. They were 
put through what amounted to a 

training school con- 
by the factory and re- 
officials. They, in turn, 
will carry the message of the 
spring merchandising and adver- 
tising drive to the distributors 
and dealers in their territories. 


Carboloy Change 

CHICAGO.—. A. F. Dobbrodt of 
the Chicago office of Carboloy Co., 
Inc., manufacturers of Carboloy 
cemented carbide cutting tools and 
dies, has been transferred to Mil- 
waukee, Wis. 


STITT Lt ea 


57 


This kind of glass, properly installed, gives your cus- 
tomer the very best value for his money that he can 
buy, insures greater satisfaction and is in keeping with the 
kind of quality service you deliver on other items of repair 


or replacement. 


Safety Plate Glass is so desirable because, being made of 
Polished Plate, it is much clearer than any other kind of 
glass. There is no distortion, no eye-strain, when you look 


through it. Libbey-Owens-Ford Glass Company, Toledo, O. 


LIBBEY: OWENS: FORD 


SAFETY GLASS 





ECORSE, Mich. — A good ex- 
ample of what a modernized 
greasing department will do for 
a dealer in a small town in 
getting additional business and 
the extra profits that all dealers 
are looking for, is the West Jef- 
ferson Motor Sales, Inc., dealers 
here in Chevrolet cars and trucks, 
H. Honour, president of the com- 
pany, claims his expense in get- 
ting the station in shape to meet 
competition was only $324. A 
background to display the equip- 
ment to best advantage, cost $30; 
paint for the floor and the sur- 
rounding area amounted to $4. It 
cost him only $20 to get the 
plumber in to make new connec- 
tions, excavate to put all pipes 
underground and then he added 
$270 to the total for modernized 
equipment. Total, $324. 

Honour’s competition with the 
bigger stations in Detroit and 
some in town seemed to be get- 
ting the business, getting business 
from those to whom he had sold 
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Small Town Dealer Finds Modern Equipment Pays 


Chevrolet Merchant Says 
Improvements Cost But $324 


cars. He had been Alemiting such 
jobs that came in but one needs 
only look at the picture of what 
he had to offer to know, as 
Honour says why they didn’t come 
back. Consequently three months 
ago he got busy, changed things 
around, painted up the greasing 
department floor and the figures 
tell the complete story. 

The average grease job is run- 
Customer 
Labor 
$612.46 
870.73 
563.16 
749.65 
650.95 
946.40 


January, 1935 
January, 1936 
February, 1935 
February, 1936 
March, 1935 
March, 1936 


ning around $2.41 but the general ©— 
| Le Blond-Schacht Truck 


increase in profits in the service 
section due to more owners com- 
ing in is averaging close to 50 
per cent, indicating that in the | 


operating on modern business se- 
curing methods he has had his ex- 
pense returned to him and that | 


A GOOD BUY 


---§ez he 


A GOOD BYE 


---$@Z you 


by G. 


Buyers go for used cars 
on new Goodyear Tires! 


You’d like to say ‘‘goodbye”’ to some 
more used cars? Allright, look at their 
rubber. Cull out poor tires—replace 
with cleannew Goodyears—seeaction! 


See selling pick up—at prices cover- 
ing your cost for the Goodyears and 
then some. Give it a whirl— you know 
Goodyears rate first in popularity— 
put their reputation to work for your 
used car department! 


Look over the 
line. We hav 
price classifica 
that you have- 


THE GREATEST NAW” 


com pl ete 


e a tire f 
tion in used cars 


Goodyear 


or every 


$344.12 


| The fire engine company will con- | 


company, 
| rens-F'ox 





the balance of the year will be 
straight profit. He says that the 
new way of doing business will 
show him doubled profits over 
1935. 

Encouraged by the financial 
returns as a result of cleaning up 
the greasing section, Honour is 
now cleaning and painting the 
balance of the shop, “spring house 
cleaning” he calls it for the time 
being, but asserts that if business 
can be developed by paint and 
elbow grease, he is going to con- 
tinue modernistic from every 
angle. 
Parts 
Sales 


Lubrica- 
tion 
$154.44 
216.25 
146.40 
230.40 
183.60 
272.55 


Gas and 
Oil 

$101.91 
192.91 
133.59 
154.61 
161.17 
189.87 


Cars 
71 

100 
64 
96 
90 

115 


622.22 
318.06 
426.62 
277.74 
417.53 


And Ahrens-Fox Merge 
CINCINNATI.—A merger 


and The Ahrens-F'ox Fire Engine 


Co. has been ratified by stock- | 


holders of the two companies. 


a branch of the truck 
maintaining the 
name. The 
personnel will 


tinue as 


executive 


| tinue. 


| porated 
| Schacht 


Harold R. LeBlond, 
treasurer, in an interview 
the new company will 
to supply all parts and 
ment for apparatus now 
ice and will continue 
facture rotary, centrifugal 
piston types of pumps. 


said 


equip- 
in serv- 


H. R. LeBlond G. A. Schacht 


LeBlond-Schacht was 
A. Schacht, one of the 
pioneers in the automotive in- 
dustry. The company was incor- 
in 1913 as the G. A. 
Motor Truck Co. The 
name was changed in 1927. Prior 
to the advent of the automobile, 
Schacht was engaged in the 


founded 


| manufacture of ball bearing bug- 


gies. 


Ahrens-Fox is the outgrowth 


| of the company which manufac- 
| tured the first steam fire engine 


| in Cincinnati 


| 1905. 


in 1853. The pres- 
ent company was incorporated in 
Fox has been in the in- 


| dustry for more than 40 years, 


|} present 


while Chris Ahrens, father of the 
vice-president, was as- 
sociated with early development 
of the steam fire engine. 


‘Bert Baston Named, 





NADA Director by Mail 


MINNEAPOLIS, Minn.—As a 
result of a mail vote conducted 


|among members of the National 
| Automobile Dealers’ Assn. 


resid- 
ing in Minnesota, Bert Baston, 
president of the Bert Baston 
Chevrolet Co., was elected a mem- 
ber of the board of directors from 
Minnesota, according to H. M. 
Whisman, general manager of the 
Minnesota Automobile Dealers’ 
Assn. 

Baston, who will serve three 
years, succeeds C. L. Holt, presi- 
dent of the Holt Motor Co. of 
Minneapolis, who has been the 
director for the past two years 
and whose term has expired. 





of | 
three months Honour has been | The LeBlond-Schacht Truck Co. | 


Ah- | 
present | 
con- | 


secretary- 


continue | 


to manu- | 
and | 
| 


| molded and extruded rubber prod- 





SPRING CLEANING and an expenditure of $324 transformed this 
station from the uninviting dirt collecting corner shown in the lower 
picture to the clean, business-like lubrication department shown in 
the upper view. Just what this did in the way of cleaning up profits 
is told in the accompanying article on the W. Jefferson Chevrolet Co. 


Ohio Rubber Exhibit 


CLEVELAND: Automotive, | 


eae the Ohio Rubber Co., Cleve- 
land, will have at the Great Lakes 
| Exposition to be held here from 
June 27 to Oct. 4. 


ucts will be featured in the display 


Se Ov MAA aw 


Where to STOP When You GO to New York 


Be gay on the “Great White Way”... 

then sleep in peace and quiet at the 

Hotel Lexington. Near enough to New 

York’s exciting spots, yet far enough 

away for restful, quiet nights. 801 comfortable 
rooms with bath and radio for as little as 
$3 single . . . $4 double. 


HOTEL LEXINGTON 


48th ST. & LEXINGTON AVE., NEW YORK 


Charles E. Rochester, Mgr. 
National Hotel Management Co., Inc. — Ralph Hitz, Pres 
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Pedestrians Involved i in 44% of Traffic Fatalities 


Review of Reviews Calls 
Careless Walkers “Suicide’’ 


DETROIT. — Putting “reverse 
English” on the widely circulated 
pamphlet “—and Sudden Death” 
which told what happens when 
two cars tangle, the Review of 
Reviews recently went into the 
opposite side of the traffic fa- 
tality question with an article 
titled “And Sudden Suicide!” 

The part pedestrians play in 
the annual bloodshed chalked up 
to the automobile is described as 
follows: 

“... It has been implied dur- 
ing the past months that the 
major cause of sudden death on 
our streets and highways has 
been mad, reckless, ruthless driv- 
ing and speed. But that is only 
part of it—and the smaller part. 


Speed is just the difference be- | 


tween death and injury when two 
cars crash or a car hits a bridge- 
rail. The fact remains that if 
motorists were compelled to drive 
far slower than the speeds at 
which they could collide without 


injury, they would still be travel- | 


ing at a pace that kills the soft, 
defenseless pedestrian who dives 
in front of a moving vehicle. 
Pedestrians at Fault 
motorists cannot, 
not, be 


The and 


should 
sponsibility for 35,000 traffic 
deaths annually. 
ize that if you shuffled through 
the corner cards—those business- 
like little’ tickets 
marked 
read endlessly: 
— accidental death - 
death.” You look to find the 
vicious speed - mad motorists 
bound over to the grand jury; 


but you find so few, practically | 


none. Then you realize it is im- 
possible to bring the responsible | 
party to trial—dead men tell no} 
tales. 


“During 1935 more persons | 
were killed in automobile acci- | 
dents than in any other year. | 
Thirty-six thousand one hundred | 
persons lost their lives. That is a| 
larger number than were killed 
in action, among American forces, 


during the world war. 


“... Year after year the toll 
is ‘taken; only once less than 
30,000 deaths in the last five) 
years, and that was in 1932 when | 
depression kept millions of cars | 
off the roads. Worse luck, often, 


Oi iii 


Seen Asking ICC 
For Rate Boost 


WASHINGTON.—Following the | 
assumption Apr. 1 by the Inter- | 
state Commerce Commission of | 
control over motor transport in- | 
dustry, under the regulatory law | 
passed last summer, the commis- 
sion last week suspended store- | 
door delivery tariffs of the east- 
ern roads. It is expected this will | 
result in motor transport opera- | 
tors seeking to increase the rates 
they have already filed with the 
commission. 

In addition, independent motor 
transport lines are planning large 
scale financing. 

Motor transport lines compiled 
their tariffs with the expectation 
that the new rail service would 
be inaugurated, and the level of | 
rates was correspondingly low- | 
ered. 
Since the rail service cannot be | 
made effective before Nov. 1, un- | 
der the commission’s order, and| 
with the prospect of a thorough 
investigation before it is allowed, 
the competitive situation would 
justify higher rates for the motor 
carriers, it is said. 


compelled _ to} 
shoulder all the shame and re-| 


You would real- | 


cryptically | 
“auto-ped.” The verdicts | 
“accidental death | 
accidental | 








is the lot of those who do not 
die; 895,280 were injured last 
year. 


He . Out of every 100 persons 
killed last year in motor acci- 
dents, 44 were pedestrians. Only 
25 out of the hundred were killed 
as a result of the collision of one 
automobile with another. The re- 
maining 31 lost their lives in 
various ways, chiefly by collision 
with a fixed object such as a tree 
or telegraph pole. Four in every 
hundred were killed by collision 
with a railroad train. 

Collision with another auto- 
mobile required 42 accidents, on 
the average to cause one death. 
Collision with pedestrians 





LL TAKE YOUR CAR. 
DEMONSTRATION SOLD ME 


MAY GIVE YOU AN 


re- | 





Fail 18 accidents to cause one 
death. Collision with railroad 
trains needed only 3.4 accidents 
for each fatality. 

“ . . . Dividing the day into 
daylight and darkness (6 a.m. to 
6 p.m. being daylight), we find 
that 14,620 deaths from automo- 
bile accidents happened during 
the day and 21,480 during the 
night; two out of three fatalities 
occurred after dark. Forty per 
cent of all fatal accidents occur 
on Saturday or Sunday. 

“What shall we do about motor 
vehicle accidents, almost wholly 
preventable, that have wiped out 
200,000 lives in 6 years and se- 
verely injured 2,000,000 persons? 

“Shall we have more difficult 
tests before a driver’s license is 
issued? The record shows that 
the novice with less than 12 
months’ driving experience was 





THAT 


involved in only 25 fatal acci- 
dents last year out of 1,000. 

“Is the machine itself to blame? 
It is, indeed, well-nigh perfect, 
under absolute control at all 
times by the careful driver. And 
again the record shows that 924 
cars out of every 1,000 involved 
in fatal accidents last year were 
in Sew on condition.” 


Four to Exhibit 


CHICAGO.—Four makes of auto- 
mobiles will be on display at the 
Women’s Pageant of Progress which 
is set for Apr. 18 to 26 at Navy 
Pier. The Ford Motor Co. has taken 
the largest space, amounting to 1,600 
square feet, and plans to show a 
new six-pass. convertible coupe 
for the first time, along with a new 
convertible sedan with canvas top 
and a Lincoln-Zephyr in a new color 
shade. Smaller spaces have been 
taken by Hudson-Terraplane and 
Pontiac. 
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License May Pay 


Accident Costs 


MONTREAL, — Govern- 
ment insurance to meet 
hospital and medical ex- 
penses of motorists injured 
in automobile accidents may 
be provided within the next 
year out of the $1 annual 
driver’s license now being 
charged all motorists in Al- 
berta, Provincial Secretary 
Manning declared. “We have 
estimated,” he said, “that 50 
cents out of each dollar can 
provide a fund which can 
be set up as insurance by 
the government. Out of this, 
medical and hospital ex- 
penses of insured motorists 
can be paid.” 





EDGE ON COMPETITION 


vo can have a lot of talking points for a car when the gas 
tank is empty—but performance is what closes sales. 

And remember—when you get Mr. Almost A. Customer in a 
demonstrator—your sales department overhead for rent, taxes, 
insurance, salaries, advertising, etc., averages around $7 to $15 
for every demonstration you make. 

The average amount of gasoline consumed per demonstration 
is not over two gallons. Two gallons of Ethyl cost exactly 4¢ 
more than two gallons of regular gasoline—and the difference in 
performance may swing a sale. Ethyl brings out the peak per- 
formance of every car—old or new. 


P.S.1f your car has an adjustable spark for the octane quality 
of fuel used—be sure to set it to take full advantage of Ethyl. 








Early 


DETROIT—Truck registrations 
for January and February, 1936 
shown in Automotive Daily News 
of Apr. 1 and Apr. 8, indicate that 
the truck industry is holding a 
proportionately better sales pace 
than the passenger car. 


The February truck figures 
show for the first time in history, 
a gain in registrations approxi- 
mately the same that of the pas- 
senger car gain. The car gain for 
the month over 1935 is 6,053 units. 
The truck gain for the same 
period is 5,504 which is an in- 
crease of 129 per cent. The truck 


Te Healers 


@ Having 300 or more new car 
sales per year, regardless of price 
class, who believe they have a 
used car problem. 
An American, married, age 52. A 
successful new and used car sales 
executive with a background of 
over 23 years wholesale and retail 
selling experience in all price 
classes desires, solely for family 
reasons, a change in climate. 
In addition to his personal experi- 
ence as a dealer, his record shows 
equal success in managing and 
developing both new and used car 
departments and salesmen. But, 
having proved to his own satisfac- 
tion that there is no such thing 
as a used car problem, he prefers 
that branch of the business and 
really likes it. 
He has no new, or fancy ideas, 
plans, panaceas or schemes, he 
just knows used cars and their 
relative values and applies only 
known and proved sound business 
principals to the development of 
the department. He writes his 
own newspaper ads, and gets 
results. 
He is now located too close to the 
Canadian border and for over 
three years has been, and is now, 
satisfactorily employed as man- 
ager of a used car department 
handling over a thousand used 
cars per year. He likes his job, 
his salary and his dealer and dis- 
likes making changes, but a mem- 
ber of his family would be better 
off in a location where the winter 
months are not so long and severe. 
Evidence of his qualifications, re- 
sponsibility and character are 
assured. 
He is not just looking for a job, 
he has a permanent, and in every- 
thing but climate, a very satisfac- 
tory one and if a change is made 
only two things will be important, 
location and dealer set up. There- 
fore, the only reply that will in- 
terest him will be from a dealer 
who can say yes, and mean it, to 
the following questions: 

1. Is your business sound finan- 
cially ? 

2. Will you turn over complete 
control of the used car depart- 
ment, including mechanical 
and all other reconditioning 
operations and all matters per- 
taining to used car sales and 
salesmen? 

Does your sales volume justify 
paying a salary of not less 
than $3,600 per year? 

Will you enter into a contract 
for one year and give reason- 
able assurance of a fair in- 
crease in salary on proven 
ability to earn it? 

Used cars are not a problem, but 
they are without question, the 
most important part of a dealer’s 
business and something more than 
just managing sales is required 
in order to keep them from 
swamping the business. 

If you desire proof that there is 

no “Used Car Problem,” arrange 

for an interview in your office, at 

his expense. Reply to U.C.M. 

Automotive Daily News, 527 New 

Center Bldg., Detroit, Mich. 


Sales Reports Suppo 
600,000 Units Y ear Prediction 
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Truck (Gains Keep Pace With Passenger Cars 


gain in January was 25.9 per cent 
the passenger car gain in January 
was 57.9 per cent over 1935. For 
February the passenger cars in- 
creased only .035 per cent over 
1935. 


In volume trucks have gained 
14,505 units for the two months 
of 1936 over the same months of 
1935 showing a gain of 20.8 per 
cent. Although February registra- 
tion figures show a loss of 3,459 
from the January figures, the per- 
centage of gain for the two 
months of 1936, if maintained 
through the balance of the year, 
indicates that the prediction of 
600,000 commercial units for the 
year is possible. The February 
loss, due to the severe weather 
and road _ conditions, likewise 
affected the passenger car end of 
the industry. 


A survey of the commercial car 
registrations for the two months 
show that the “Big Four,” whose 
production is predominately con- 
fined to sizes under two tons, are 
keeping up the average of last 
year. The combined figures for 
the two months for Chevrolet, 
Dodge, Ford and I. H. C. show 
that an average of 93.1 per cent of 
all commercial car and _ truck 


rt| 





‘Truck Sales Leaders 


Chevrolet 
New England 
res 1,340 


Ford 


1,535 
1,765 
Middle Atlantic 
ROOGs 6600s vc ctneee 2,865 
4,047 
South Atlantic 

ee ee 4,258 3,860 


3,991 


5,333 
5,060 


1,566 
1,729 


3,240 
3,749 


4,180 
4,829 


1,556 
1,503 


1,887 
1,938 


sales for January was registered 
by this group. Each of them fell off 
in sales for February to the ex- 
tent of 3,555 units but managed 
to capture 92.3 of all truck sales 
during the month. They have 
maintained an average of 92.7 for 
the two months. 


Dodge LEC. Total 


645 
344 


347 
280 


3,887 
3,236 


1,960 
1,465 


1,284 
1,029 


8,489 
9,019 


1,448 
1,209 


1,042 
797 


10,608 
9,366 


2,643 
1,594 


1,816 
1,322 


15,408 
11,978 


670 
468 


752 
532 


5,574 
4,349 


1,208 
867 


1,128 
1,093 


10,132 
9,046 


1,159 
1,004 


1,351 
838 


11,528 
10,124 


844 
486 


726 
481 


4,859 
3,364 


1,136 
799 


438 
294 


5,082 
4,102 


Analyzing the registration fig- 
ures of the Big Four, which can 
be considered the barometer of 
the industry, it is seen again that 
the agricultural districts lead in 
truck buying. As will be seen in 
the table below the East North 
Central states have taken 15,408 


of the lighter jobs this year as 
compared with 11,978 last year. 
Next in line are the West South 
Central States which have reg- 
istered 11,528 against 10,124 a year 
ago, The South Atlantic States 
have chalked up 10,608 compared 
with 9,366 last year and the west 
North Central zone has taken 
10,132, Last year they registered 
9,046. The Middle Atlantic States 
(the flood zone) had 9,019 in 1935 
but show only 8,489 for 1936 and 
is the only zone to actually show 
a loss in new business on the light 
duty jobs and losses on other 
sizes as well for 1936. 


R. W. Walker Succumbs; 


Veteran Studebaker Man 


DALLAS.—Robert W. Walker, 
for many years a factory repre- 
sentative of Studebaker Corp., 
passed away on Apr. 1 at his 
home in Dallas. Death was 
caused by cerebral hemorrhage. 


Mr. Walker, who was 55 years 
old, was born in Louisiana. In 
1920, he became a Studebaker 
dealer at Mt. Olive, Miss. In 
1921 he joined the factory sales 
staff of the Studebaker Corp., 
covering Mississippi and Louis- 
iana. Four years later he was 
assigned to the Dallas territory, 
and for the past nine years has 
been regional manager of that 
area. 


NEW PASSENGER CAR REGISTRATIONS, 10 STATES FOR MAR., 736-35 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherloek & Arnold 


STATES 


Arkansas 36 | 
"35 | 
"36 | 
35 | 
"36 
35 
"36 
"35 
36 | 
"35 | 
"36 | 
35 | 
"36 
"35 
36 | 
35 | 
36 | 
35 | 
36 | 


"35 | 


Delaware 
Illinois 

North Carolina 
North Dakota 
South Carolina 
Utah 

West Virginia 
Wisconsin 


District of Columbia 


CHRYSLER GROUP 


Chrysler 
De Soto 


24! 
16) 


10} 
10) 
7 
1l 5| 
376 265 
306) 267 
46) 28 145 
66 18 149} 
11| 3,33 
9 7| 42) 132) 190 
14| 5| 106 219| 344 
18} 7 100 254) 379 
15| 39 133) 224) 411] 
15| 26, 101 187} 329] 
43 45| 184 433 705 
38) 21| 161| 307 527 
100 69 498| 1063) 1730] 

117 65| 492 942 


1616] 
71 33 298 498 900 | 
18 17 217 106 


94| 
100) 
18 
16} 
1704| 
1264) 


223 
186 
84| 
60| 
3146) 5491 
2401; 4238 
499} 718 
488| 721 
75) 122 


351 
312 
124 


92 


FORD GROUP 


Cadillac 


413 
544 
152 
241 
5094, 72 
6115} 10) 


<= 
3 
_ 
° 
al 
4 
2 


a 
-s 


49) 
7 


aa 1 
a 1} 


893 79 
ous 126, 34 


‘| 


te 


= 3i% g 


GENERAL MOTORS GROUP 


Chevrolet 


618 
445 
265 
144) 

6278) 

3131 


801 
581 
466 
280 
9795 
5713 


50 
1098 
1049) 


1353| 
1051| 





817 2 
1522) 2 
148 1 
341) 


819 123 10] 
1524 1) 
149 
341 


144 
159 
15 
+t 


1736 
1608 


347 


375 


1309| 


1227] 


285 


262 


144, 

163} 
18) 
18 








500 
858 


502 4 
858 2: 1 





56 
83} 


901 
853 


711 
639) 


66 
106 





334 6 
385 
730 8) 
733 ‘ 1| 


326 
385 
722 
733 


568 
332 
1255 
695 


383) 
209) 
916) 1 
166 


57 


57 


108 


76 


72 
54 
121 
120 











1745 22 
2360 2 
1038 18 
1131 


1767 | 13 
2362 | 10 
1056 13) 
1131 60) 4| 


3703 
2212 
120, 1615 
124, 884 


509 
389 
222 
186 


2572 1 

1337! 1! 

1086 15 
496| 14 


366 
356| 





Total, 10 States, 
for March 


36 | 
35 | 





Total to Date "36 | 


35] 


HUD. GROUP 


STATES 


Terra- 


plane 


688 | 
715 504 3213) 6464) 10896] 
644 443) 2642) 5363 


9092 | 
7166, 4592) 29558! 59963 


5214! 3162] 22972] 57122 


| 88470] 


NASH GROUP 


Hudson 
tw} Totals 


1012791 105423, 1639|107062 


10955 
14230) 


139 
14 


11094 1741; 137| 
14244 752 5 


14423) 152) 2616) 2118 21187 
8356 60| 2234! 2079) 13533 





§2) 
17561 


125493) 242)125735 8643) 665) 


1630/ 130749 


1434, 23531, 19343 194248 


64441) 833) 15907) 16680/107169 





AUBURN 


Graham 
Hupp 


NON-AFFILIATED GROUP 


Arkansas 36 | 3 | 3 | | 1 | 8 2 I 1628 
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Delaware 
Illinois 
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North Dakota 


South Carolina 
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| 
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3] 
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bo mt] 
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Utah 36 | 
35 | 
36 | 
3 | 


West Virginia 


41| 


29| 


45 


22 
13| 
16 


63] 15 
42] 15] 
61] 8 


21| 
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20) 


nw Ww 
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aD 
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36 | 
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Wisconsin 


195) 


| 
124} 52/ 


| 18 
52) 247] 141) 118 


176] 105; 85] 190] 


259] 





36 | 
35 | 


District of Columbia 


"36 i 
for March 35 | 
Total to Date 


35 | 


45) 
36| 


Total, 10 States, 931| 
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NEW YORK.—March sales of 


General Motors cars to dealers in| totalled 
and Canada | 


the United States 
together with shipments overseas, 
totalled 196,721 compared 
169,302 in March a year ago. Sales 
in February were 144,874. Sales 


| 
| 


with | 


for the first three months of 1936 | 


totalled 500,167 compared with 


388,716 for the same three months | 


of 1935. 


Sales of General Motors cars to 
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GM First Quarter Sales Total 500,167 Units 


Figure Was 388,716 Units 
For Same Period in 1935 


consumers in the United States 
181,782 in March com- 
pared with 126,691 in March 
year ago. Sales in February were 
96,134. Sales for the first three 
months of 1936 totalled 379,950 
compared with 258,093 for the 
same three months of 1935. 


a | 


| withdrawn 
| governmental purposes 


Sales of General Motors cars to | 


dealers in the 
totalled 162,418 
pared with 132,622 


in March com- 
in March a 


United States | 


Below is a tabulation of General Motors Monthly sales for 1933, | 


1934, 1935 and 1936 to date. 


The figures are segregated to show: 


Total sales of General Motors cars to dealers in the United States 


and Canada plus overseas shipments; 
cars to consumers in the United States; 


(2) 


and (3) 


Motors cars to dealers in the United States. 


(1) | 
| Benton, 


Sales of General Motors | Tnesday 
Sales of General | in 


| executive 


year ago. Sales in February were 
116,762. Sales for the first three 
months of 1936 totalled 410,314 
compared with 301,256 for the 
same three months of 1935. 


Must Pay Tax 


MONTGOMERY, Ala. 
shipped from _ outside 
boundaries to counties, 
towns in Alabama, to be stored 
by them and _ used 
-is subject to 
tax on gasoline, 
according to an opinion that has 
been rendered by the office of Atty. 
Gen. Albert A. Carmichael. 


Gasoline 
the state’s 
cities 


the state excise 


Benton Named 


LOUISVILLE, Ky., 
president of the Motor 
Truck Club of Kentucky, announced 
that Lew Ullrich, former 
director of welfare, has been elected 
secretary of the organiza- 


Lewis J. 


or | 
and |} 
1 

for | 


| with 


| Detroit. 
| dairy, grocery, 





Twin Coach Acquires 


Continental - Diveo 
MUSKEGON, Mich.—Sale of 
the Continental-Divco Co., a for- 
mer wholly owned subsidiary of 
the Continental Motors Corp., to 
the Twin Coach Co., Canton, O., 
was revealed here in a report of 
operation of Continental Motors 
for the first quarter of the cur- 
rent fiscal year. 

The Diveco Co. 
about five years ago by Con- 
tinental and will be combined 
the Twin Coach Co. in a 
section of the company’s plant in 
The Divco is a truck for 
and other delivery 
service maintaining door to door 
stops. 

Continental Motors Corp. re- 
ports a net loss of $48,000 for the 
first quarter ended Jan. 31, oper- 
ations here indicating a new 


was acquired 


with mor 


29 


than 1,000 persons on the pay- 
roll. The net loss was computed 
after the charges and deprecia- 
tion, the latter being estimated 
pending current studies prelimi- 
nary to revaluation of the plant 
equipment which will result in a 
marked reduction of future de- 
preciation charges. 

The company recently  pur- 
chased the farm lighting division 
of the Westinghouse Electric Co. 
of Pittsburgh, soon to be in full 
operation in the local plant. 


February Sales Down 
MONTREAL.—Sales of 


biles in eastern Canada 
sharply in February and 
tion figures declined 17 per cent 
below February, 1935. Chevrolet 
led with 667 units, followed by Ford 
582, Dodge 285, Plymouth 269, Olds- 
mobile 184, Buick 103, Chrysler 1,101, 
Pontiac 86, Terraplane 63, and Pack- 


automo- 
dropped 
registra- 


He succeeds H. C. Kelting.' peak during April, ard 47. 


| tion. 


Total Sales to Dealers in U. S. and Canada 


Plus Overseas Shipments 
1936 1935 

158,572 98,268 

144,874 121,146 

196,721 169,302 


1934 
62,506 
100,848 
153,250 


1933 
82,117 
59,614 
58,018 


January 
February 


Total, three months... 500,167 388,716 316,604 199,749 
184,059 
134,597 
181,188 
167,790 
124,680 
39,152 
127,054 
182,754 


185,698 


153,954 
132,837 
146,881 
134,324 
109,278 
71,888 
72,050 
61,037 
41,594 


86,967 
98,205 
113,701 | 
106,918 | 
97,614 | 
81,148 | 
53,054 
10,381 
21,295 


September 
October 
November 
December 
1,715,688 


1,240,447 869,035 


Sales to Consumers in United States 
1936 1935 
102,034 54,105 
96,134 77,297 
181,782 126,691 


1934 
23,438 
58,911 
98,174 


1933 
50,653 
42,280 
47,436 


January 
February 


Total, three months. . 379,950 258,093 180,523 140,369 | 
143,909 
109,051 
137,782 
108,645 
127,346 
66,547 
68,566 
136,859 


122,198 


106,349 
95,253 
112,847 
101,243 
86,258 
71,648 
69,090 
62,752 
41,530 


71,599 
85,969 | 
101,827 
87,298 
86,372 
71,458 
63,518 
35,417 
11,951 


Scales. Gitlin 
— feom Your Cdverlising Dollara- 


7 HAT’S what you want. You can get it—in Baltimore with advertising in the 


September 
October 
November . 
December 


Total 1,278,996 927,493 755,778 


NEWS-POST. Quicker action from the alert, quick-moving, “let's buy it now” peo- 
ple who like the faster tempo of the NEWS-POST editorial policy. More action 
through the 84% family coverage (of every class) that only the NEWS-POST can 
give you in Baltimore. Here are the figures: 


106.829 Home Delivered Circulation—29.000 more than any 
other Baltimore Evening paper. 


| 469.062 City Zone Circulation—48.000 more than any other 
Baltimore Evening paper. 

183.436 Trading Zone Circulation—52.000 more than any other 
Baltimore Evening paper. 


200.179 Total Circulation— 61.000 more than any other Balti- 


more Evening paper. 
(Figures from ABC Report—12 months ending September 30, 1935) 
For Sales Results — put the bulk of your schedule in the NEWS-POST 


BALTIMORE 


Sales to Dealers in United States 
1936 1935 
75,727 
92,907 
132,622 


1933 | 
72,274 
50,212 
45,098 | 


1934 
46,190 
82,222 

119,858 


January 
February 


301,256 248,270 167,584 | 


152,946 
105,159 
150,863 
139,021 
103,098 

22,986 

97,746 
147,849 
150,010 


121,964 
103,844 
118,789 
107,554 
87,429 
53,738 
50,514 
39,048 
28,344 


74,242 
85,980 
99,956 
92,546 
84,504 
67,733 
41,982 

3,483 
11,191 


September 
October 

November 
December 


1,370,934 959,494 729,201 


Unit sales of Chevrolet, Pontiac, Oldsmobile, Buick, LaSalle and 
Cadillac passenger and commercial cars are included in the above 
figures. 


$23,000 Bonus Given 


By South Bend Lathe 
SOUTH BEND. — South Ben 
Lathe Works during the past | 
week has distributed more thar | 
$23,000 in bonuses to employes 
according to the statement issued 
by J. J. O’Brien, president. 
Participating in the profit-shar- 
ing move were 425 employes who 
had been connected with the con- 
cern for two years or more Dec. 
31, 1935. In a short statement is- 
sued to each employe receiving a 
bonus was the information that 
the distribution of funds was made 
in appreciation of the loyalty of 
the workers who stayed with the 
company during the depression 
years of 1932-33, when wages and 
hours were cut drastically. 


ADVERTISEMENT 


Baltimore’s Family Newspaper 
Represented Nationally by 
HEARST INTERNATIONAL ADVERTISING SERVICE 


RODNEY E. BOONE, General Manager 
CO. A, Maudie The Baltimore American is your best buy. It, too, 


gives you a plus coverage —circulation over 227,000 — the 
largest in all the South, and over 30,000 more than any other 


With a _ simplified, per- 
sonalized, editorial appeal 
True Story alone of all 
major magazines deliber- 
ately concentrates in the 
Wage Earner market — 
which today buys two of 


Baltimor : 
every three new cars sold. moses Sunday paper 








30 


GM Leads Most 
Of Time; Chrysler 


Active Performer 


By C. J. ALEXANDER 


NEW YORK.—Listed stocks of 
automotive companies again went 


forward this week although trad- | 


ing did not reach large propor- 
tions. General Motors led the 
procession most of the time, al- 


though Chrysler performed sen- | 


sationally at times. Both of these | h 
stocks, along with others, made | S7#res 


new highs for this year and last. 
Bendix Aviation declared a quar- 
terly dividend of 25 cents a share, 
payable June 21 to stock of 
record May 20. Libby-Owens- 
Ford declared the quarterly of 
50 cents payable June 15 to stock 
of record May 29. 


Weekly Price Average 
Automotive Daily News stock 
price averages for Wednesday, 
April 8, compared as follows with 
the week preceding and a year 
ago: 


Year 
Ago 


This 
Week 
49.41 
SLRS 
44.13 


29.23 


Last 
Week 
. 48.52 
50.90 


Change 
19.87 
20.37 


20.69 


40.89 


+0.93 


24 Motors 
1) Car-truck co's. . 
10 Parts-accessories 43.86 4.0.27 


4 Tire-rubbers .... 28.03 +1.20 

Among the individual stocks to 
reach new 1935-36 high prices 
during the week were Bendix, 
Briggs & Stratton, Chrysler, Ea- 
ton, General Motors, 


Manhattan, Stewart-Warner, 
United Carr-Fastener, U. S. Rub- 
ber, common and preferred, and 
young Spring & Wire. 

The price average 


for the 


12.70 | 





Mack | 
Trucks, Midland Steel, Raybestos- | .... 


twenty-four motors was at a new | 


high at the close of the week 
covered by the averages, the fea- 
ture advances having been regis- 
tered by General Motors and 
Chrysler. The parts and acces- 
sory group again lagged some- 
what behind the other 
groups, with some exceptions, in- 
cluding Bendix and Borg-Warner. 


U. S. Rubber was the feature in | 
division, | 
high | 

| the third quarter of 1931. 


the tire and _ rubber 
which also entered 
ground. 


GM Market Value 


The market valuation of Gen- 
eral Motors common stock, on the 
basis of 43,500,000 shares out- 


new 


standing has passed the $3,000,- | 
The $2,000,000,000 | 
mark was crossed as recently as | 


000,000 mark. 


last October. 


Modine Mfg. this 
clared a dividend of 50 cents a 


share on its capital stock, pay- | 


able May 1 to stockholders of 
record Apr. 30. 

Additional investment 
have recently announced 
holdings for the end of 1935. 
Commonwealth Securities, Inc., 
reported the acquisition of 300 


shares of Borg-Warner and 500 | 


shares of Electric Auto-Lite dur- 
ing 1935, these being the only 
holdings in those companies. At 
the same time, holdings of Mo- 
tor Products were reduced to 


Libbey-Owens-Ford Net 
Declines in First Quarter 
TOLEDO. — Report of Libbey- 

Owens-Ford Glass Co. for quarter 

ended Mar. 31, 1936, 

profit of $1,996,967 after deprecia- 

tion, federal taxes, etc., equivalent 

to 79 cents a share on 2,503,505 

no-par shares of capital stock. 

This compares with $2,219,767 or 

88 cents a share on 2,526,553 

shares in March quarter of pre- 

vious year. 

John D. Biggers, president, an- 
nounced that gross profits were 
larger than last year but that in- 
creased wages and taxes and a 
slightly larger depreciation caused 
the lower earnings. Earlier in- 
troduction of motor cars caused 
additional glass sales in the final 
quarter of 1935, which normally 
would have been recorded during 
first quarter of this year. 


week de- | 


trusts 
their | 


shows net | 


two | 
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6000 shares from 7,100 at the end 
of 1934. This trust is a heavy 
owner ot rubber company shares, 
although the holdings in this 
group were reduced last year. 
The portfolio at the end of 1935 
included 12,000 shares of Fire- 
stone, 13,500 shares of Goodrich, 
25000 shares of Goodyear and 
2,400 shares of U. S. Rubber. 


Allied International Investing 
Corp. reported that it held 505 
shares of General Motors, as 
against 800 a year earlier; 200 
shares of Electric Auto-Lite, as 
compared with none, and 100 
of Timken Roller, as 
against none. 


Investors Fund Reports 


Republic Investors Fund re- 
ported 200 shares of Collins & 
Aikman at the end of 1935, as 
against none at the middle of 
the year; 400 shares of Eaton, as 
against 300: 600 Firestone. as 


against none: 200 General Motors. 
| 9s against 400: 200 Libbey-Owens- 


100 
as 


Ford. as against 300, and 
Timken Roller Bearing, 
against 300. 

National Bond and Share cut 
its holdings of General Motors 


| from 10,000 as of Aug. 31, 1935, 


to 7500 as of Feb. 29. 1936. and 
reduced its holdings of Chrysler 
during the same period from 
10,000 to 7,500. 


Perfect Circle Report 

HAGERSTOWN. Ind—Current 
ts of Perfect Circle Co. and sub- 
sidiary as of Dec. 31, 1935. including 
®1118703 cash, amounted of $2.- 
195.265 and current liabilities were 
$952 464 compared with cash and 
merketable securities of $1,446.083, 
current assets of $2.529.098 and cur- 
rent liabilities of $324,456 at end of 


| preceding year. 


G. E. Orders Up 


SCHENECTADY, N. Y.— Orders 
received by the General Electric Co. 
for the first auarter of 1936 
smounted to $59.569.879, compared 
with $49.379,932 for the correspond- 
ing quarter of 1935, an increase of 
21 per cent, President Gerard Swope 
has announced. 

This was the largest quarter since 














Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


In observance of Good Friday the New York Stock Exchange 
was closed all day Apr. 10. 





Nash rm Reports Net Profit 


Of $72,372 for Last Quarter 


(Continued from 


of $27,386,685.81 against current 
liabilities of  $1,954,199.54. The 
board declared a dividend of 25 
cents a share payable May 1 to 
stockholders of record at the 
close of business Apr. 20. 

The statement was transmitted 
to the board by C. W. Nash, 


chairman, and was accompanied | 
| have 


by his report showing sharp sales 
increases in Nash lines to date 
and giving a 


ent position. 


highly optimistic | 
analysis of the company’s pres- | 





“In spite of the fact that our | 
| ahead, I feel confident that Nash 


first quarter covered December, 
January and February, 
brought the worst sales weather 
in automobile history, registra- 
tions of all cars in the Nash 
lines to Mar. 1, the latest official 
figures available show an _ in- 
crease of 34.49 per cent over those 
of the same date 
compared with an 
only 27.73 per cent for the 
dustry as a whole in the same 
period,” Chairman Nash _re- 
ported. “These same figures show 
that in February Nash registra- 


last year as| 
increase of | 
in- | 


which | 


| 
| 


Page 1) 

gained 14 per cent over 
February, 1935, while registra- 
tions for the industry gained 
only 3.5 per cent. March ship- 
ments exceeded those of any pre- 
vious month since June, 1934 and 


tions 


| represented the greatest volume 


for any March since 1930. Pro- 
duction facilities at our factories 
already been geared to 
meet increased volume. 

“In view of this record, made 
under the most adverse sales 
conditions and with the _ best 
selling months of the year still 
sales in 1936 will reach a new 
high level for recent years.” 


All Officers Re-elected 
By Pittsburgh Glass 
PITTSBURGH.—At the annual 
meeting of the stockholders of 
the Pittsburgh Plate Glass Co. 
the 11 members of the board were 
re-elected for the ensuing year. 
At the organization meeting of 


the board of directors all of the 
officers were re-elected. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS THURSDAY, APRIL 9, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 





NEW YORK 
Allis Chalmers Mfg. 
American C. & PF. 
American Chain 
Auburn Auto 
Bendix Aviation . 
Bethleham Steel 
Bohn A. & B.. 
Borg-Warner 

Briggs Mfg. 3 
Budd Mfg. Co., 
Budd Wheel Co 


Chicago Yellow Cab (1) 


NR 
Clark Equipment 
Cleveland Gr. Br. 
Collins & Aikman. 
Commercial Credit . 
Commercial Inv, T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A . 
du Pont de Nemours 
Eeton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products ... 
Federal Motor . ee 
Firestone T. & R.... 
Gabriel Co. A on 
General Electric (80c) . 
General Motors 
Glidden et 
Goodrich, B. F.... 
Goodyear T. 
Graham-Paige 

Hayes Body Corp. 
Houda'lle-Hersey B 
Hudson Motor . 
Hupp Motor .... 
International Harveste 
Johns-Manville 
Kelsey-Hayes Wheel 
Kelsey-Hayes Wheel B 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 


(2). 


1936 
High 


Last Sale 


Apr.9 Apr.3 Low 


NEW YORK 





35 
393/, 
47), 
37/5 
22" 
2254 
21% 
21 

13 


12% 
18% 
BY, 
28%, 
4, 
11 
12 
3, 
3514 1612 
8, 2% 
264 9 
10% 
31% 
8, 


4875 
355/, 
51% 
49 

285/, 
62% 
56, 
80/, 
57) 
13% 
10% 


49 

361, 

50 

28% 

59 

582 

80, 

62), 

144% 

12 

29% 

99), 

43% 

42), 

47, 

52% 

66's 6%, 
35g 24 
%, 22 

13% 
4% 


Lyudium Steel ... 
Mack Trucks (1). 
Midland Steel 
Motor Products 
Motor Wheel 
Murray Corp. . 


Pacific Mills 
Packard owke 
Raybestos-Manhattan 
Reo Motor 

Republic Steel Corp 
Socony Vacuum . 
Sparks- Withington 
Spicer Mfg. .... 
Stewart-Warner 
Studebaker 
Thermoid Co. 
Thompson Products 
Timken-Detroit Axle . 


Timken Roller Bearing. 


VU. §. 


9% 


Industrial Alcohol. 
U. S. Rubber. ; 
Westinghouse E. & M.. 


6% White Motors ... 


25 
« 


@ Yellow Truck er 
Young Spring & Wire..... 


CHICAGO 


Asbestos Mfg. 

Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
SS ee 
Perfect Circle 

Pines Winterfront 


DETROIT 


Federal Mogul 
Gemmer Mfg. A 
Parker Rust-Proof 
Timken-Detroit 





| 





Motor Shares Move Forward as Market Spurts 


Bendix Re-elects 
All Directors; 
Pays Dividend 


SOUTH BEND. Re-electing 
all directors and officers, Bendix 
Aviation Corp. stockholders held 
their annual meeting today at 
the factory here. 


For the third consecutive quar- 
ter a dividend of 25 cents per 
share on more than 2,000,000 out- 
standing was declared. The divi- 
dend will be payable June 12 to 
all stockholders of record May 20. 


The meeting was featured by 
the largest representation of 
shareholders in the company’s 
history. A display of Bendix prod- 
ucts was viewed in the assembly 
hall at the plant. 


Heartily endorsing the regime 
of Vincent Bendix, stockholders 
and officers of the firm expressed 
great confidence in the coming 
year’s business. Of particular 
interest to stockholders was the 
report of Baptistin Boetto, Paris, 
director of Bendix companies in 
France, who voiced a confident 
attitude regarding the future of 
the plant in that country. 


Re-elected as directors of Ben- 
dix Aviation for another year 
were: Vincent Bendix, Albert 
Bradley, C. S. Bragg, Walter J. 
Buettner, J. N. Camden, Paul H. 
Davis, S. G. Down, V. W. Klies- 
rath, Charles Marcus, W. L. Mc- 
Grath, C. O. Miniger, and C. E. 
Wilson. 


Officers elected for another 
year include: president, Vincent 
Bendix; vice-president and treas- 
urer, W. J. Buettner; vice-presi- 
dents, V. W. Kliesrath, Charles 
Marcus and W. L. McGrath; 
comptroller, W. H. Houghton, as- 
sistant treasurer, E. Lee Talman; 
secretary, H. A. Gossner; counsel, 
Edwin H. Cassels. 


Included on the executive com- 
mittee were: Bendix, Buettner, 


Kliesrath, Marcus and McGrath. 


Bendix, Bradley, Buettner, 
Davis and Wilson comprise the 
finance committee. 


Slash Reo Motor 
Loss to $219,860 


LANSING.—Reo Motor Car Co. 
and subsidiaries report for the 
year ending Dec. 31 shows net 
loss after depreciation and tool 
amortization of $219,860. This 
compares with net loss of $958,341 
in 1934. 

Current assets, as of Dec. 31, 
including $1,408,285 cash govern- 
ment and other marketable secur- 
ities, amounted to $8,523,438 and 
current liabilities were $2,038,737, 
as against cash, government and 
other marketable securities of $2,- 
427,324, current assets of $7,147,- 
401 and current liabilities of $1,- 
105,562 at end of preceding year. 


Spicer Manufacturing 
°35 Net Profit $628,712 


TOLEDO, O.—Report of Spicer 
Mfg. Corp. and subsidiaries for 
year ended Dec. 31, 1935, certified 
by independent auditors, shows 
net profits of $628,712 after de- 
preciation, idle plant expense, 
federal taxes, etc., equivalent 
after dividend requirements on $3 
cumulative preferred stock, to 
$1.39 a share on 300,000 no-par 
shares of common stock. 

This compares with $669,800 or 
$1.87 a common share in 1934. 
Company manufactures axles, 
transmissions, etc. 

Current assets as of Dec. 31, 
1935, including $601,316 cash, 
amounted to $3,650,706 and cur- 
rent liabilities were $1,264,073, 
compared with cash of $866,095, 
current assets of $3,017,728 and 
current liabilities of $777,651 at 
end of preceding year. Inventories 
amounted to $1,920,446 against 
$1,456,343. 





1935 General Business Profits Gain 48 


rs pena 


$376,555,517 Increase 
Shown By 300 Leaders 


DETROIT.—A net improvement 
of $376,555,517 for 1935 as 


pared to 1934, is shown for the | 
country’s 300 leading advertisers, | ‘te 
reports Printer’s Ink in a recent | 


article entitled “Up Goes Busi- 


ness!” 

Included in the report are man- 
ufacturers of all types of goods 
and commodities. An analysis of 
profit and loss statements shows 


that 298 of these firms reported | 


1934 net profits of $862,884,693 and 
deficits totaling $83,491,091 
ing a black ink net of $779,393,602. 

For 1935 the same concerns re- 
ported net profits of $1,176,420,874 

an increase of $313,536,181—and 
deficits totaling $20,471,755—a de- 
crease of $63,019,336. 


Thus the overall picture shows | 


a net improvement for the year 


of $376,555,517, or a gain of 48.3 | 
ADN herewith repro- | 
list the reports | 
com- | 


per cent. 
duces from the 
of the leading automotive 
panies. 

1935 
1,151,454 


Company 
Allegheny Steel Co. $ 
Allis-Chalmers Mfg 

Co vaewe 
American Chain Co 
Atlantic Refining Co. 
Auburn Automobile 

Co . D5,642,499 D2,697,852 
Bendix Aviation Corp 3,120 3,163 
Bohn Aluminum «& 

Brass Co. 1 
Budd Mtg. Co., E D1, 398,833 
Caterpillar 

Co ; 
Chrysler Corp 
Colonial Beacon Oil 

Co 
Continental 

Corp D910,961 
Cord Corn 242,451 
Curtiss-Wright Cor 359,736 2,886 
Dn Pont. E. 1, de 

Nemours & Co 
Electric Auto 

Co 
Flectric Storage Bat 

tery (ec 


D1,039,40¢ 
491,875 


5,512,105 


1,985,137 


1,645, 806 


1,90 


SIS S87 l 


745 


+.651,190 5.949.307 
9,534,837 4.975, 819 


Motors 


32,085,410 


Lite 


2 G08 797 


: 2 004,404 
Firestone Tire « 

Rubber Co 4.154.655 
D140,759 
19,726,044 


769,131 


Gabriel Co 
General Electric Co 
Gen'l Motors Cor 4 
General Tire & Rub 
ber Co 
Glidden Co 
Goodrich Co., B. F 
Goodyear Tire & 
Rubber Co 
Graham-Paige Mo 
Corp 
Motor (o 
Hershey 


tors 
Hercules 
Houdaille 
Corp 
Hirdson 
Co : 
International 
vester Co 
International Nickel 
Co. of Cenada 
Johns- Manville Corp 
lee Rubber & Tire 
Corp 
Libhey 
Glass 
Mequay - Norris 
Co 
Mack 
Mullins 
Murray 


Motor Car 


Owens - Ford 

Co +, 161,832 

Mfg 

478,580 

17,134 

186,504 423 


Inc 
Corp 


Trucks, 
Mfg 
Corp of 
America 
Nash Motors Co. 
Noblitt - Sparks In 
dustries, Inc 

Owens-Illinois 
Co Pe eeeN Osce 
Packard Motor Cat 
Co 

Parker 
Co 

Phillips 
Co. . 
littsburgh 


Glass Co. 


781 


D798,363 
D1,62 


1,430,352 
5,078 
302,712 


Glass 


Rust - Proof 


Petroleum 
Plate 


ADVERTISEMENT 


Wives of weekly readers 
merit your consideration 
but before you double up 
your effort on them 
consider the True Story 
men (and their wives) 


who rarely read any other | 


magazines, 


leav- | 


D610,227 | 





Pure Oil Co 


Raybestos 


Manhat 


com- | 


| tan, Inc 
Reo Motor 
yublic 
Ross Gear & 


Car Co 

Steel Corp 

Tool 

- Co 

j Ruberoid Co 

Scovill Manufactur 
ing Co 

Shaler Co, eee 

Shell Union Oil Corp 

Skelly Oil Co . 

Standard Oil of Kan 

Standard Oil of Ken 
tucky eeee 

S-andird Oil of Ohio 

Stewart-Warner Corp 

Studebaker Corp 

Sun Oil Co 

Texas Corp s 

|} Thompson Products, 
Ine . 

Timken Roller Bear 





921 | 


5RS,827 | 


413 | 
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D&84,872 
750,891 
D958,341 


D3,459,428 


248,476 


415,807 


3,486,056 


8,150,027 | 
| 
1,874,423 
D219,860 


2,197,808 
2,690,647 
1,724,313 
1¥1 975,622 


7,100,239 





; vu. § 


1934 
1,771,558 


200,704 


1935 
3,567,404 


331,153 


Company 
Trico Products Corp 
Tung-Sol Lamp Wks 
Union Carbide & 
Carbon Corp, 
Union Oil Co. 
California cee 
United American 
Bosch Corp 
Industrial Al 
cohe l Co . mS 2,962 
United States Rub 
ber Co 
I S. Steel 
Westinghouse Ele« 
tric & Mfg. Co 
Wheeling Steel Corp 
Yule & Towne Mfg 
Co 
Youngstown Sheet 
Tube Co 


20,277,443 


27,254,249 


2,902,738 5,038,286 


50,101 


250,130 
1,580,067 


2,231,378 


1,146,708 


11,983,381 


3,497,626 


D— Deticit 


New Emergency Brake 


BRIDGEPORT, Conn.—A tru-stop 
ventilated disc emergency brake es- 
pecially designed for Chevrolet and 
Ford V-8 trucks and buses, has been 
announced by American Cable Co., 
Inc., automotive division. 





Harrisburg Motor Club 


Plans Annual Meeting 
HARRISBURG, Pa. (UTPS). 


The Motor Club of Harrisburg ||| 


will hold its annual meeting Apr. 
16, in the Forum of 
Education building, it has been 
announced by Ed. S. Nailor, sec- 
retary. A business session will 


be held at 7:30 p.m., followed by | 


the election of officers. The 


| speaker will be S. Edward Gable, 
Motor | 
Federation president, R. H. Lyon, 

organiza- 


Lancaster, Pennsylvania 
president of the local 
tion, will be in charge. 


Whitaker Named 
LOS ANGELES.—Guy Whitaker 
has been appointed manufacturers’ 
sales representative for the Pacific 
division of the B. F. Goodrich Co. 


the State | 





2% Over ’3 
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Club Closes Doors 


to Reckless Drivers 


RICHMOND, Va. (UTPS). 
—Criminally reckless driv- 
ers are barred from mem- 
bership in the Automobile 
Club of Virginia, an affili- 
ate of the AAA, through 
action just taken by the 
local motoring organization, 
it was announced by J. A. 
Kline, managing director. 

Under the club’s newly 
adopted policy, its member- 
ship rolls will be closed to 
persons whose licenses have 
been revoked, who have 
been convicted of drunken 
or hit-and-run driving or 
who have been found guilty 
of othcr major and danger- 
ous traffic violations, Di- 
rector Kline said. 


by hundreds of thousands 
of car and truck buyers! 


LL motorists don’t like the same kind of engines —or the same body styles —or 


the same wheelbases—or the same sort of streamlining. Make all cars alike and 


buying would fall off enormously. 
All motorists don't like the same kind of stopping. 
But the FACT remains— 
Hundreds of thousands of car and truck and bus buyers do demand Hydraulic 
Braking. For more than a dozen years Hydraulic Braking has been winning new 
friends year after year, as service proved conclusively the soundness and enduring 


good performance of Hydraulic Braking. 
Car, truck and bus manufacturers in every price class—high, low and medium— 
have swung to Hydraulic Braking. The wisdom of their judgment is reflected in the 


sales records of their products. 


HYDRAULIC BRAKE COMPANY 
MICHIGAN 


oS 28:6 it. 


LOCKHEED HYDRAULIC 


Four BRAKES Wheel 


OFFICIALLY SERVICED THROUGHOUT THE NATION BY WAGNER ELECTRIC CORPORATION 


oo 7 





Bohn Makes Them 
All... BUT 


LL Bohn Ring True Bearings are BEST! 
Each of the many types is best for cer- 
tain uses ... each is best to do the job for 
which it is recommended. We manufacture 
more styles of bearings than any other maker 
and hold no brief for any one metal or any 
one combination of metals! With the best 
facilities in the industry for studying and 
solving bearing problems, Bohn engineers 
have found that only by producing ALL 
types can they honestly and efficiently serve 
the motor industry. 
Each Bohn Ring True 
Bearing is designed 
to do a specific job 


- - - and do it well! 


BOHN ALUMINUM & BRASS CORPORATION, Executive Offices—Lafayette Building, DETROIT, te tice. 





